






Annexure 6 (b)(vii) 

MBA – Business Analytics (2018-20) Course Structure and Credit Distribution 

Course Curriculum  

 Semester I     

Subject Code Subject Credits 

BA 1.1 Principles of Management  3 

BA 1.2 Economic Analysis for Business Decisions 3 

BA 1.3 Organizational Behavior 3 

BA 1.4 Marketing  Metrics for Analytics  3 

BA 1.5 Accounting for Analytics 3 

BA 1.6 Business Statistics for  Analytics Using MS Excel 3 

BA 1.7 Lab 1:MS ACCESS and Excelling MS EXCEL (VBA PROGRAMMING) 3 

BA 1.8 LAB 2: Data Management and  R 3 

 Total 24 

   

Semester II     

Subject Code Subject Credits 

BA 2.1 Entrepreneurship 3 

BA 2.2 Production and Operations Management 3 

BA 2.3 Stochastic Foundations: Probability Models 3 

BA 2.4 Business Research Methods using Excel & SPSS 3 

BA 2.5 Investment Analysis and Portfolio Management 3 

BA 2.6 

Lab 3 – Data Mining Techniques – Predictive Modeling and Pattern 

Discovery- using R 3 

BA 2.7 Lab 4 – Data Visualization for Analytics 3 

BA 2.8 Lab 5 – Data Analytics using R  3 



  Total 24 

      

Semester III     

Subject Code Subject Credits 

BA 3.1 Decision and Risk Analytics 3 

BA 3.2 Business Forecasting and Econometrics (using R) 3 

BA 3.3 Prescriptive Analytics-Optimization Techniques Using Excel Solver 3 

BA 3.4 Predictive Analytics 1 Using R 3 

BA 3.5 Data Warehousing for Analytics using R 3 

BA3.6 LAB 6: Enterprise Resource Planning (ERP) 3 

BA 3.7 Summer Training Report & Presentation 4 

   
  Total 22 

   

Semester IV     

Subject Code Subject Credits 

BA 4.1 Time Series Analysis with Excel and Minitab 3 

BA 4.2 Predictive Analytics 2 Using R 3 

BA 4.3 Big Data, Text Analytics & Web Analytics 3 

BA 4.4 Cloud Computing + Hadoop+ Map Reducing 3 

BA 4.5 LAB 7: Multivariate Data Analysis 3 

BA 4.6 Dissertation Report & Viva Voce 5 

   

 Total 20 

 GRAND TOTAL (I+II+III+IV) 90 

 


