






Annexure-6(b)(ii) 

MBA- Marketing - (2018-20) Course Structure and Credit Distribution 

 
Semester I 

Credi

ts 
Semester II Credits Semester III 

Credi

ts 
Semester IV 

Credi

ts 

 

1.1 Principles of 

Management  
3 

2.1 Human 

Resource 

Management 

3 
3.1 Introduction to 

Business Analytics 
3 4.1 Strategic Management 3 

1.2 Managerial 

Communication 
3 

2.2 Legal Aspects 

of Business 
3 

3.2 Sales & Distribution 

Management 
3 4.2 Retail Marketing 3 

1.3 Financial 

Reporting & 

Analysis (FRA) 

3 
2.3 Corporate 

Finance 
3 3.3 Service Marketing 3 4.3 Digital Marketing 3 

1.4 

Organizational 

Behavior 

3 
2.4 Operations 

Research 
3 

3.4 Advertising & Brand 

Management 
3 4.4 Marketing Analytics 3 

1.5 Marketing 

Management 
3 

2.5 Business 

Research Methods 
3 

3.5 International 

Marketing 
3 

4.5 Dissertation Report and 

Viva Voce 
6 

1.6 Economic 

Analysis of 

Business 

Decision 

3 

2.6 Production 

and Operations 

Management 

3 3.6 Rural Marketing 3 
4.6Customer Relationship 

Manager 
3 

1.7 Quantitative 

Techniques for 

Business 

Decision 

3 

2.7 Total 

Personality 

Development 

3 

3.7 Industry Readiness 

 

2   

1.8 Information 

Technology for 

Managers 

3 
2.8 Consumer 

Behavior 
3 

3.8 Summer Training 

Report & Presentation 
4 

4.7 Entrepreneurship 

Development 
3 

  

2.9 Market Survey 

(Field Project) 
3 3.9 Open Electives 3   

 



TOTAL 24 
 

27 
 

27 
 

24 102 

 


