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1. Standard Structure of the Program at University Level 
 
 
 

1.1 Vision, Mission and Core Values of the University 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Creative Campaign Can be TEDs: This is guiding principle for promotion and wide circulation 
among various stakeholder. 

Guidelines: Similar Mnemonics can be designed by schools. 
 
 
 
 
 
 
 

Vision of the University 
 

To serve the society by being a global University of higher learning in pursuit of 

academic excellence, innovation and nurturing entrepreneurship. 

 

Mission of the University 
 

1. Transformative educational experience 

2. Enrichment by educational  initiatives that encourage global outlook 

3. Develop research, support disruptive innovations and accelerate 

entrepreneurship 

4. Seeking beyond boundaries  

 

 

Core Values  

▪ Integrity 

▪ Leadership 

▪ Diversity 

▪ Community 
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School of Architecture & Planning 
 
1.2 Vision and Mission of the School  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

Vision of the School 

 
To be amongst the top institutes in India imparting quality education and professional skills 

to the students to emerge as architects of global calibre and thus the society in large.  

 

 

Mission of the School 

 
1. To create and sustain a stimulating and responsive academic inclusive 

environment.  

2. To regularly enhance the teaching contents & techniques in keeping with current 

and future trends.  

3. To provide a competitive and career-oriented programme. 

4. To encourage students to be socially responsive and responsible architects 

 

Core Values 
 

▪ Innovation 

▪ Awareness  

▪ Information 

▪ Ethics 
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DEPARTMENT OF DESIGN 
 
1.2.1 Vision and Mission of the Department 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

Vision of the Department 

 
To be a centre of excellence in design education for developing a fresh generation of creative 

entrepreneurs, who will imbibe a critical thinking and problem solving approach to provide 

creative solution through collaborative team efforts at different levels of society. 

 

 

Mission of the Department 

 
1. To develop in  creating a world class centre  of independent design thinking in 

bringing advanced innovation in design industry. 

2. Promoting in depth research on local skills, materials and sustainable methods 

while also keeping in mind the untapped potential of Indian craftsmanship for 

strengthening Indian culture and society.  

3.  To make indomitable efforts to transcend the image of India as a production 

resource to a design facilitator on a world map.  
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1.3  Program  Educational Objectives (PEO) 
 

PEO1: The curriculum shall provide the students the flexibility to create their identity and 

generate in them the instinct to create a niche for themselves when exposed to the 

industry as professionals. 

PEO2: The curriculum shall provide them learning acquired by explorations in the field of Interior 

design to create indelible experiences and innovate with their highest creative potential 

to serve the society at their best. 

PEO3:The program shall include more hands on experience with regular workshops and updated 

trends in Interior design industry. It shall provide basic tools, skills, and materials for 

exploratory exposure understanding nuances of history, Art, culture, traditions and their 

evolution with the people. It shall excite them to understand evolved craftsmanship and 

concurrent needs. 

PEO4:Promoting humanity and culture in designing systems and environments to improve the 

human condition, an approach that draws on design thinking.  
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1.3.2Map PEOs with School Mission Statements: 

 
 

PEO Statements 
School Mission-

1 
 

School Mission-
2 
. 

School Mission-
3 
. 

School Mission- 
. 

 PEO1: 2 2 1 - 

PEO2: 2 3 1 - 

PEO3: 3 1 2 - 

PEO4: 1 2 3 - 

 
Enter correlation levels 1, 2, or 3 as defined below: 

 
1. Slight (Low) 2. Moderate (Medium) 3. Substantial (High) 

 

If there is no correlation, put “-“ 
 

1.3.2 Map PEOs with Department Mission Statements: 
 
 

PEO Statements 
Department Mission-1 

 
Department Mission-2 

 
Department Mission-3 

 

PEO1: 3 2 1 

PEO2: 2 3 1 

PEO3: 2 3 1 

PEO4: 2 2 2 
 

Enter correlation levels 1, 2, or 3 as defined below: 
 

1. light (Low) 2. Moderate (Medium) 3. Substantial (High) 
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1.3.3 Program Outcomes (PO’s) 
 
 

PO1: Project & research based learning at the center of the educational experience 
PO2: Develop community engagement and service-learning to provide students with      opportunities 
to experience problem finding and solving in the different areas. 
PO3: Support learning outside the classroom to expand understanding of the profession and      
practice. 
PO4: Demonstrate and employ hand drawing and drafting principles to convey concepts. 
 
PO5: Work well together as emerging team players and innovative design thinkers with knowledge of 
professional ethics and social responsibilities. 
PO6: Bring their evolving design point-of-view and work aesthetics to various types of   imaginative 
challenges. 
PO7: Adapt their inspired knowledge and abilities to ongoing changes in global trends and   related 
creative industries, 
PO8: Understand and implement new technologies relative to design development. 
PO9: Identify the business practices and entrepreneur skill needed for the profession. 

 
 
PSO1: Research focused design exploration using in-depth historical, market & trend research. 
 
PSO2: To design with hands on approach establishing connection between history of Indian Art 
and future industry. 
 
PSO3: Aspects of site work and understanding the sequence and all services and estimate in 

relation of nature of interior design project. 

PSO4: Project based & Industry aligned learning to develop as Entrepreneurs with Brand 
Building Approach  
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1.3.4 Mapping of Program Outcome Vs Program Educational Objectives 

 
 

 PEO1 PEO2 PEO3 PEO4 

PO1 1 3 2 1 

PO2 - 2 1 2 

PO3 3 2 1 - 

PO4 1 2 2 1 

PO5 1 - 2 3 

PO6 - 3 1 3 

PO7 3 - 2 1 

PO8 2 3 1 1 

PO9 - 2 3 - 

PSO1 3 2 2 3 

PSO2 2 3 2 3 

PSO3 3 3 3 3 

PSO4 3 3 3 3 

     

 
1. Slight (Low)  2. Moderate (Medium) 3. Substantial (High) 

 
 
 
 
 
 
 
 
 
 
 
 

 



 

SU/SAP/B. Design-Interior Design                                       9 
 
 
 

 

Program 
Outcom

e Course Name 

P
O

1
 

P
O

2
 

P
O

3
 

P
O

4
 

P
O

5
 

P
O

6
 

P
O

7
 

P
O

8
 

P
O

9
 

P
SO

1
 

P
SO

2
 

P
SO

3
 

P
SO

4
 

Courses 

TERM-I                             

BDZ138 Basic of Design 2 1 3 3 1 3 1 2 - 1 2 2 3 

BDZ137 Free hand Drawing   2 1 2 3 1 3 1 2 2 3 2 2 3 

BDZ139 
Introduction to Digital 
design & presentation   

2 1 3 - 1 1 1 2 2 1 2 2 3 

CCU302 Community Connect  2 1 3 3 1 3 1 2 2 1 2 2 - 

 OPE111 Basic Sketching 3 1 3 2 1 3 1 1 2 1 2 2 3 

ARP101 
Communicative 
English-I           

2 1 3 3 1 3 1 2 2 1 2 1 2 

BDZ140 
History 1- History of 
Art-I           

- 1 3 3 1 3 1 2 2 1 - 
- - 

TERM-II                             

BDH101 Interior Design Studio -1  2 1 3 3 1 3 1 2 2 1 2 2 3 

BDH102 
Materials, Construction& 
Finishes I  

3 2 3 2 3 2 3 
- - 

3 3 2 3 

BDH103 Digital 1  2 1 2 3 1 -- - 2 2 3 2 2 3 

OPE216  Design Thinking 2 1 3 3 1 3 1 2 2 1 2 2 3 

 ARP 
Communicative English 
II 

2 1 3 3 
- - 

1 2 - 1 2 2 3 

BDC102 Environmental Science                                      2 1 3 3 1 3 1 2 2 1 2 3 3 

BDC101 
History 2- History of 
Art-II 

2 
- - 

3 1 
- - 

2 2 1 
- - - 

TERM-III                             

IDJ 301 Interior Design Studio -II           1 2 1 3 3 3 1   3 2 3 3 3 

IDJ 302 
Materials, Construction 
& Finishes II 

3 3 3 1 _ 3 2 2 3 3 3 2 3 

IDJ 303 Digital II                                       3 3 3 1 2 3 2 2 3 3 2 3 2 
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IDJ 304 
 Building Services-I 
(Lighting Design-I) 

1 2 1 3 3 3 1   3 2 3 3 3 

 OPE/MOOC              

 
VAC 

             

  
RSP/Craft 
Documentation 

3 1 2 3 2 2 3 2 3 2 3 3 3 

TERM-
IV               

 TIP 401 Trends &Forecasting         3 1   3 2 3 3 3 2 

 IDJ 405  Visual Merchandising    3 3 3 1   3 2 2 3 3 2 3 2 

 IDJ 401 Interior Design Studio -III         1 2 1 3 3 3 1   3 2 3 3 3 

 IDJ 402 
Materials, Construction& 
Finishes III      

3 1 3 3 
- - 

3 2 3 3 2 3 - 

 IDJ 403 Digital III 2 3 3 1   2 2 2 3 3 2 2 2 

 IDJ 404 
Building Services-
II(Electrical & HVAC)   

1 2 1 3 - 2 1   3 2 3 2 3 

  OPE/MOOC 1 2 1 3 3 3 1   3 2 3 3 3 

 
VAC 

-  -  -  -  -  -  -  -  -  -  -  -  -  

TERM-V                             

JIT501 
Design Innovation   
 

3 3 3 1   3 2 2 3 3 2 3 2 

 IDJ 501 Interior Design Studio -4         1 2 1 3 3 3 1 3 3 2 3 3 3 

 IDJ 502 
Materials ,Construction 
& Finishes IV    

3 1 2 3 2 2 3 2 3 3 2 3 2 

 IDJ 503 Digital IV                               2 3 3 1   2 2 2 3 3 2 2 2 

 IDJ 504 
Services-III (Plumbing, 
Firefighting and 
Acoustics) 

1 2 1 3 3 3 1   3 2 3 3 3 

JIT502 
Furniture Design                          

2 3 3 1 2 2 2 2 3 3 2 3 2 
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 DSE 
-  -  -  -  -  -  -  -  -  -  -  -  -  

 
VAC 

-  -  -  -  -  -  -  -  -  -  -  -  -  

 
RSP/Craft 
Documentation (4 credit 
NGPA) 

-  -  -  -  -  -  -  -  -  -  -  -  -  

TERM-
VI 

                            

JIT610 Research & Methodology    3 3 3 1 1 3 2 2 3 3 2 3 2 

 IDJ 604 
Furnishing Textile & 
Accessory  

1 2 1 3 3 3 1   3 2 3 3 3 

 IDJ 601 Interior Design Studio -V          3 1 2 3 2 2 3 2 3 3 2 - 2 

 IDJ 603 
Estimation & 
Specifications 

2 3 3 1 -   2 2 2 3 3 2 3 - 

 IDJ 602 Futuristic Interiors 1 2 1 3 3 3 1 -   - 2 3 2 3 

  DSE              

 
VAC 

             

TERM-
VII 

                            

 TIP701 
Intellectual Property 
Rights  

2 2 2 3 2 3 2 1 2   3 2 2 

IDT701  Professional Practice          3 1  -  3 2 2 3 2 3 2 3 2 3 

 IDJ701 Interior Design Studio -6                  2 2 2 3 2 3 2 -  -   2 
-  -  -  

 IDJ702 Heritage Interiors                              3 3 3 3 1 2 3 2 2 3 3 2 3 

JIP710 Dissertation  1 3 3 3 1 2 -  1 3 3 3 1 2 

JIP711 
Portfoilo 

1 2 - - 3 2 - 3 -  2 1 1 1 

 
VAC 

             

 Summer Indusrial 
[project/ RSP  
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TERM-
VIII 

                            

 IDT801 Graduation Project 3 3 3 3 1 2 3 2 2 3 3 3 3 

  
VAC  

2 3 3 1 3 2 2 2 3 3 2 2 2 

 IDT802 
  
Internship 10 
credits(NGPA)  (May-July)  

1 2 1 3 3 3 1 2 3 2 3 3 3 
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TERM: I 

S. No. 
Pape
r Id 

Subjec
t Code 

Subjects 

Teaching 
Load 

Credi
ts 

Core/Elect
ive ,Pre-

Requisite,
Co-

Requisite 

1.CC,
2-

AECC,
3-

SEC,4-
DSE 

L T P 

JURY 
SUBJEC
TS 

                  

1 
 111
80 

BDZ13
8 

Basic of Design 2 2 2 6 Core CC 

2 
1117

9  
BDZ13

7 
Free hand Drawing   2 2 6 10 Core CC 

3 
1118

1  
BDZ13

9 
Introduction to Digital 
design & presentation   

0 1 2 3 
Co- 
requisite 

SEC 

4 
1204

2  
CCU30

2 
Community Connect  0 0 2 2 

Co 
Requsite 

DSE 

                    

Elective CBCS             

6 
1110

9 
OPE 
111 

Basic Sketching 0 1 2 2 
    

THEORY SUBJECTS               

7 
1625

4  
ARP10

1 
Communicative English-I           1 0 2 2 

 Pre 
requisite 

AECC 

8 
1118

2  
BDZ14

0 
History 1- History of Art-I           2 0 0 2  Core  CC 

              27     

      Total              

TERM II     

S. No. 
Pape
r Id 

Subjec
t Code 

Subjects L T P 
Credi

ts     

 
 
 

SHARDA UNIVERSITY 
School of Architecture and Planning/SAP 

Program / Branch/Specialization: BACHELOR OF DESIGN/Interior Design 

Semester/Term.:  1 
 

Session: 2020-2024 
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JURY 
SUBJEC
TS 

              
    

    
BDH1

01 Interior Design Studio -1  
2 2 6 10  Core 

CC 

    
BDH1

02 
Materials, Construction& 
Finishes I  

1 1 2 4  Core 
CC 

    
BDH1

03 Digital 1  
1 0 2 3 

Co 
requisite   

4 
1114

4 
OPE21

6  
Design Thinking 0 1 2 2 

 Pre 
requisite   

5 
1634

2 
 ARP Communicative English II 1 0 2 2 

 Pre 
requisite 

AECC 

                    

                    

THEORY SUBJECTS               

1 
 114
28 

BDC10
2 

Environmental Science                                      2 0 0 2 
 C0 
requisite 

AECC 

2 
1142

7  
BDC10

1 
History 2- History of Art-II                            2 0 0 2  Core  CC 

      Total        25     

TERM III   

S. No. 
Pape
r Id 

Subjec
t Code 

Subjects L T P 
Credi

ts 
  

  

JURY SUBJECTS             

    
IDJ 
301 

Interior Design Studio -II           0 4 8 12 Core CC 

    
IDJ 
302 

Materials, Construction & 
Finishes II 

1 1 2 4   
  

    
IDJ 
303 

Digital II                                       0 2 2 4 
 Pre 
requisite AECC 

    
IDJ 
304 

 Building Services-I (Lighting 
Design-I) 

 
0 1 2 3   

  

THEORY SUBJECTS             

    
TIP30

1 
History of Design 2 0 0 2   

  

  
TIP30
2 

 Sustainable  Design 
Practices 

2 0 0 2 Core CC 

      OPE/MOOC             

   VAC       

  
IDT 
302 

RSP/Craft Documentation (4 
credit NGPA) 

   4  
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      Total        31     

TERM IV   

S. No. 
Pape
r Id 

Subjec
t Code 

Subjects L T P 
Credi

ts 
  

  

JURY SUBJECTS               

1   
 IDJ 
405 

 Visual Merchandising    1 0 2 3   
  

2   
 IDJ 
401 

Interior Design Studio -III         0 3 8 11 Core CC 

3   
 IDJ 
402 

Materials, Construction& 
Finishes III      

1 1 2 4 Core CC 

4   
 IDJ 
403 

Digital III 0 2 2 4 
 Pre 
requisite AECC 

5   
 IDJ 
404 

Building Services-II(Electrical & 
HVAC)   

0 1 2 3   
  

       OPE/MOOC       2     

   VAC       

THEORY SUBJECTS               

    
TIP 
401 

Trends & Forecasting 2 0 0 2   
  

                    

      Total        29     

TERM V   

S. No. 
Pape
r Id 

Subjec
t Code 

Subjects L T P 
Credi

ts 
  

  

JURY SUBJECTS               

    JIT501 
Design Innovation   
 

0 1 2 3   
  

1   
 IDJ 
501 

Interior Design Studio -4         0 2 8 10 Core CC 

2   
 IDJ 
502 

Materials ,Construction & 
Finishes IV    

1 1 2 4 Core CC 

3   
 IDJ 
503 

Digital IV                               0 2 2 4   
AECC 

4   
 IDJ 
504 

Services-III (Plumbing, 
Firefighting and Acoustics) 

0 1 2 3 
 Pre 
requisite SEC 

5  JIT502 Furniture Design                          0 2 2 4   

   VAC       

   DSE       2   DSE 

   
RSP/Craft Documentation (4 
credit NGPA) 
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THEORY SUBJECTS               

                     

      Total        30     

TERM VI   

S. No. 
Pape
r Id 

Subjec
t Code 

Subjects L T P 
Credi

ts 
  

  

JURY SUBJECTS               

    JIT610 Research & Methodology    0 2 2 4   SEC 

    
 IDJ 
604 

Furnishing Textile & Accessory  1 0 2 3   
  

    
 IDJ 
601 

Interior Design Studio -V          0 5 8 13 Core CC 

    
 IDJ 
603 

Estimation & Specifications 0 1 2 3 
 Pre 
requisite SEC 

    
 IDJ 
602 

Futuristic Interiors 0 1 2  3   AEC 

      DSE    2     

   VAC       

THEORY SUBJECTS        

  
IDT 
601 

Fit out Management 2 0 0 2  
 

      Total        30     

TERM VII     

S. No. 
Pape
r Id 

Subjec
t Code 

Subject L T P 
Credi

ts 
  

  

JURY SUBJECTS        

    
 IDJ 
701 

Interior Design Studio-VI 0 2 10 10 Core CC 

    
 IDJ 
702 

Heritage Interiors                              0 2 2 4   
SEC 

    JIP710 Dissertation  0 2 4 6   AECC 

  JIP711 Portfolio 0 1 2 3   

   VAC       

  
IDJ 
703 

Summer Industrial [project/ 
RSP  
 

     
 

THEORY SUBJECTS               

    
  IDT 
701 

Professional Practice  2 0 0 2 Core 
  

  
TIP70
1 

Intellectual Property Rights  2 0 0 2  
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      Total        28     

TERM VIII     

S. No. 
Pape
r Id 

Subjec
t Code 

Subjects L T P 
Credi

ts 
  

  

JURY SUBJECTS               

    
 IDT 
801 

Graduation Project 0 4 12 16 Core CC 

    
 IDT 
802 

Internship 10 credits(NGPA)  
(May-July)  

2 2 6 10   NGP
A 

      
  
VAC  

         
  

      Total Credits       16     

          

          

 
[1] CC: Core Course, AECC: Ability Enhancement Compulsory 
Courses, SEC: Skill Enhancement Courses, DSE: Discipline Specific 
Courses 

SE
C    
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III Semester 
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School: SAP Batch :2020-2024 

Program: B.Design Academic Year: 2020-2021 

Branch:Interior 
Design 

Semester: III 

1 Course Code IDJ 304 

2 Course  Title Building Services-I(Lighting Design-I) 

3 Credits 3 

4 Contact 
Hours  
(L-T-P) 

45 Hrs. (0-1-2) 

 Course Status Compulsory  

5 Course 
Objective 

1. Basics of Light , the types of lights and their classificatins. 
2. Terminologies of Lighting.  
3. Basics of electricity and electrical distribution systems. 
4. Understand the relation of lighting with the Human anthropometry. 
4.  Case studies for the students to make them  understand  the 
concept of lighting design ,selection of  and placement of luminaries . 
5. Understanding the terminologies of light such as CRI, intensity, glare, 
Colour Temperature and there effects. 

6 Course 
Outcomes 

After the completion of this course, student will be able to: 
CO1: Make appropriate use of Natural light in interiors 

CO2: Understand Lighting and its effects on a person`s Psychology. 
CO3: Lighting terminology, laws and calculation 
CO4: Sources of light – artificial and natural. 
CO5: Lighting techniques - Ambient lighting, functional lighting, task 
lighting and highlighting. 
CO6: Evaluating the issues of lighting in a particular space. 

7 Course 
Description 

It is intended to make the students understand the basic principles of 
Lighting Design and Practice of Interior Lighting. This course also allows 
the students to learn about the classification of different types of lights 
and their properties. Moreover they will  study the various case studies 
on light planning for basic interior spaces like drawing Room, Kitchen, 
Bedroom and also for the basic layout of small offices.  

8 Outline syllabus CO Mapping 

 Unit 1 Basic theory of  light and its significance .  

A Fundamentals of properties of light  CO1, 
CO2,CO4 

B Introduction of the history of architectural lighting   

C Daylighting & Artificial light  

 Unit 2 Terminologies of lighting along with the types of lights 
and their  

 

A General/Ambient, Task ,Accent lighting  CO1, CO3, 
CO5 
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B Types of light sources  

C Luminous intensity, Flux, Illuminance, Luminance, 
Exposure 

 

 Unit 3 Light, its distribution ,Perceptual Lighting and its 
emotional effect  

 

A Distribution of light   

B Psychological Significance of light   

C Lighting layouts  

 Unit 4 Basic Lighting Calculations  and layers of light CO1, CO3 

A Fundamental formula within a given area  

B Introduction to layers  

C Combination Lights  

 Unit 5 Introduction to Reflective Electric Plan & Simple Case 
studies on Electrical Planning  

CO1,CO2 
CO3,CO4, 
CO6 

A Symbols and representation of reflective electrical Plan   

B Lighting Case studies - kitchen, bathroom  

C Lighting Case studies – basic residential plans  

 Mode of 
examination 

Jury  

 Weightage 
Distribution 

CA MTE ETE  

60% 0% 40%  

 Text book/s* ERCO Handbook of Lighting Design, Light Design Basics –Mark 
Karlen,Time-Saver Standards of Interior Design & Space planning-
Joseph de Chaira 

 

 Other 
References 

  

 

POs 
COs 

PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PSO1 PSO2 PSO3 PSO4 

CO1 1 1 2 2 2 1 1 1 1 1 1 2 2 

CO2 3 1 1 2 1 1 2 2 1 1 1 2 3 

CO3 1 2 3 3 3 2 3 1 1 2 3 1 1 

CO4 2 1 2 2 1 1 1 2 3 1 1 2 2 

CO5 2 1 1 2 3 3 2 1 1 2 3 1 2 

CO6 1 3 2 2 2 2 3 3 3 - 2 3 1 

1-Slight (Low)  
2-Moderate (Medium) 
3-Substantial (High) 
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School: SAP Batch : 2020-24 

Program: 
B.DESIGN 

 Current Academic Year: 2021 

Branch: ID/IPD Semester: III 

1 Course Code TIP 301 

2 Course  Title History of Design 

3 Credits 2 

4 Contact 
Hours  
(L-T-P) 

2-0-0   

 Course Type Compulsory 

5 Course 
Objective 

This course has been made to enable the learner to study people’s 
interaction with objects as well explore social science techniques to 
enable the learner to develop understanding so that it has practical, 
aesthetic or playful uses.  
To develop an understanding of key ethical, critical, technical and 
theoretical debates in the area of product and furniture design. 

6 Course 
Outcomes 

After the completion of this course, student will be able to: 
CO1-Understand and identify socio-cultural relationship of history 
and design 
CO2-Understand and know the evolution of furniture and products in 
various periods. 
CO3-Learn and apply basic research methods.  
CO4 Understand design as a responsive medium having reflections of 
historical and cultural influences 
CO5-Employ various digital, visual and verbal skills to communicate 
and present ideas. 
CO6-Demonstrate ability for self-initiated learning and work in team.  
 

7 Course 
Description 

The module introduces the learner to some of the critically 
defining key events and precedents that have influenced and 
shaped historical and contemporary design. This module 
engages with the key design ideologies, developing an 
understanding of the principles of design analysis, critical 
analysis, academic writing, questioning and debate. 

 

8 Outline syllabus CO Mapping 

 Unit 1 Furniture & Product: Till Renaissance CO2, CO1 

A Ancient civilizations and necessity  

B Housing and lifestyle  

C Design for everyday  

 Unit 2 Furniture & Product: Till mid 19th Century CO2 

A Baroque & dramatical lights  
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B Rococo & Asymmetry   

C Traditional & detailed woodwork  

 Unit 3 Relating theory and practice CO3, CO5, 
CO6 

A Teamwork  

B Mentoring & execution  

C Presentation  

 Unit 4 Ornate to simplification and back CO3,CO4, 

A Motifs in Art Nouveau  

B Simplicity & Mass production of Bauhaus  

C Zigzag Art Deco  

 Unit 5 Removing layers of exaggeration  CO4, 

A Carefree Bohemian   

B Connecting nature in Organic  

C Minimalism and bare essentials  

 Mode of 
examination 

Theory/Jury/Practical/Viva  

 Weightage 
Distribution 

CA MTE ETE  

60% 0% 40%  

 Text book/s* Furniture Design, Jerzy Smardzewski,   

 Other 
References 

The Design of Everyday Things: Don Norman 
Emotional Design: Why We Love (or Hate) Everyday 
Things, Don Norman,  
History of Furniture frederick Litchfield 

 

 

 

c PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PSO1 PSO2 PSO3 PSO4 

CO1 3 2 - 1 1 2 3 2 2 2 2 - - 

CO2 3 - 1 2 2 - 3 - 2 3 3 1 - 

CO3 2 1 2 3 - 2 2 1 - 2 2 - 1 

CO4 3 2 3 1 1 3 2 2 1 3 3 1 - 

CO5 2 3 1 - 1 - 3 3 2 3 2 - - 

CO6 3 1 - 1 - 2 2 1 3 3 3 - - 

 
 
 
1-Slight (Low)  
2-Moderate (Medium) 
3-Substantial (High) 
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School: SAP Batch : 2021-25  

Program: B. Design Current Academic Year: 2021-22  

Branch:  Semester: III  

1 Course Code TIP302  

2 Course Title Sustainable Design Practices  

3 Credits 2  

4 Contact Hours  
(L-T-P) 

2-0-0  

 Course Status CORE  

5 Course 
Objective 

The objective of the course is to trigger awareness 
among students about the need & approach to 
research & design for a sustainable future. The course 
is a valuable effort to make students to have a very 
intensive learning and  

 

6 Course 
Outcomes 

After the completion of this course, student will be 
able to: 

CO1: instigate  the need for being sustainable & 
sincerely understand the vision of SDG 

CO2: expand the sustainable approach to map 
with economic progress of individuals or 
companies 

CO3: Learn thoroughly the sustainable design 
process  

CO4: Equip students with necessary knowledge 
to research & design for a sustainable 
future.  

CO5: Develop core to make sustainability as the 
only tool for progress. 

 

7 Course 
Description 

This course is an essential preparatory course for 
students to develop their ideas & perspectives to 
research & design aligned with concepts of sustainable 
development goals. The course uses relevant case 
studies on material culture, business models & design 
process to inspire as well as build understanding of the 
subject.  
 

 

8 Outline syllabus CO 
Achievement 

 Unit 1 Sustainable development Goals  

       a) Understanding the materials and their 
consequences 

CO1, CO4 

b) Defining sustainable development-  CO1, CO4 

c) the vision of UNDP   CO1, CO4 
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 Unit 2 Sustainable Businesses  

 a) Sustainable Business model Theory-  CO2, CO4 

b) Challenges for sustainability-  CO2, CO4 

c)  Responsibility & opportunity-  CO2, CO4 

 Unit 3 Design for sustainability  

 a) What is Sustainable Design   CO3, CO4 

b) Tools and guiding aspects towards sustainable 
design  

CO3, CO4 

c) Understanding Design when sustainable  CO3, CO4 

 Unit 4 Roadmap to sustainability  

 a)  Circular vs. Linear design process- CO3, CO4 

b) changes needed to move from linear to circular 
with examples  

CO3, CO5 

c) Collaboration vs. solo runs-  CO3, CO5 

 Unit 5 Case studies  

 a) Furniture and home decor companies CO3, CO4 

b) Creative sources working with  brands  CO3, CO4 

c) Synchronization of partners CO3, CO5 

 Mode of 
examination 

CA & End Term Jury  

 Weightage 
Distribution 

CA MTE ETE  

30% 20% 50%  

 Text book/s* 1. download the book RESTART Sustainable 
Business Model Innovation by using this link: 
https://link.springer.com/book/10.1007%2F978-
3-319-91971-3 

 

 Other 
References 

1. The Brundtland report, 1987 

2. McLennan, J. F. (2004). The philosophy of sustainable 

design: The future of architecture. Ecotone 

publishing. 

3. https://i-d.vice.com/en_us/article/wjwn5w/if-

fashion-is-going-to-clean-up-its-act-we-need-to-

stop-talking-about-sustainability 
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https://link.springer.com/book/10.1007%2F978-3-319-91971-3
https://link.springer.com/book/10.1007%2F978-3-319-91971-3
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CO2 2 2 1 3 1 2 2 1 2 1 3 1 3 

CO3 1 2 3 1 2 3 1 2 1 1 2 1 2 

CO4 2 2 3 1 1 2 3 1 3 2 3 1 3 

CO5 1 2 3 1 2 3 1 2 1 3 2 - 1 

 
 
 
 
 

 1-Slight (Low)  
2-Moderate (Medium) 
3-Substantial (High) 
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School: SAP Batch :2020-24 

Program: B.DESIGN                                                    Current Academic Year: 2020-21 

Branch: INTERIOR 
DESIGN 

Semester: III  

1 Course Code IDJ 303  

2 Course  Title Digital-II 

3 Credits 4 

4 Contact Hours  
(L-T-P) 

0-2-2   

 Course Type Compulsory. 

5 Course 
Objective 

 
The objective of Course includes learning advanced Auto-cad and Sketchup 3d. 
 

6 Course 
Outcomes 

After completion of this course, student will able to: 
CO1. Demonstrate advanced skills using AutoCAD software and the 
peripherals.  
CO2. Demonstrate an ability to use a range of tools in AutoCAD and Sketchup.  
CO3. Using Sketchup for 3d modelling . 
CO4. Creatively solve visual problems and generate detail renderings.  
CO5. Learning to generate effective Presentation Drawing Using photoshop. 

7 Course 
Description 

The course enables students to get a brief knowledge about the most widely 
used commands in DESIGN AND DRAFTING. 

8 Outline syllabus CO Mapping 

 Unit 1 AutoCAD Overview  

A Revising basic tools and commands. CO1,CO2 

B Learning basic file exporting and saving. CO2 

C Introduction to working Drawings.  

 Unit 2 Autocad 3D  

A Working with UCS . CO2,CO1 

B Viewport and 3d Commands. CO1,CO3 

C Rendering CO3 

 Unit 3 Introduction to Sketch up   

A Getting familiar with Basic and Advanced toolbar. CO1,CO4 

B Importing cad file for 3d. CO4,CO2 

C Working with materials. CO3 

 Unit 4 Advanced Commands and processes.   

A Generating sections and Elevations. CO3 

B Working with scene settings and camera. CO2,CO5 

C Material application and customization. CO1,CO3,CO4 

 Unit 5 Rendering & Postproduction  

A Export settings and adjustments. CO5 

B Setting viewports. CO1,CO2,CO3 

C Using rendering styles. CO5 
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 Mode of 
examination 

Jury/Practical/Viva  

 Weightage 
Distribution 

CA MTE ETE  

60% 0% 40%  

 Text book/s* • AutoCAD 2020 Beginning and Intermediate by Munir 

Hamad (Author) Product details 

• AUTOCAD EXERCISES: 400 Practice Drawings For 

AUTOCAD and Other Feature-Based CAD Software By- 

Sachidanand Jha 

• AutoCAD 3D Modeling: Exercise Workbook by Steve 

Heather (Author) 

• Mastering AutoCAD 2021 and AutoCAD LT 2021 2nd 

Edition by Brian C. Benton (Author), George Omura  

(Author) 

 

 

 Other 
References 

AutoCAD 2021 Instructor Student Edition by James A. Leach 

(Author), Shawna Lockhart (Author), Eric Tilleson (Author) 
 

 

 

POs 
COs 

PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PSO1 PSO2 PSO3 PSO4 

CO1 2 1 2 2 2 1 1 1 1 1 1 2 2 

CO2 3 1 1 2 1 1 2 1 1 1 1 2 3 

CO3 1 2 3 1 1 2 3 1 1 2 3 1 2 

CO4 2 1 2 2 1 1 1 2 3 1 1 2 2 

CO5 2 1 1 2 3 3 2 1 1 2 3 1 2 

 
 
 
1-Slight (Low)  
2-Moderate (Medium) 
3-Subtantial (High)
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School:  SAP Batch :2020-2024  

Program: B.Des Current Academic Year: 2020-21  

Branch: Semester: III  

1 Course Code IDJ 301  

2 Course  Title Interior Design Studio -II  

3 Credits 12  

4 Contact Hours  
(L-P-S) 

0-4-8  

 Course Status Compulsory  

5 Course 
Objective 

• To be able to understand various design process 

• To expose students to different works of renowned 
interior Designers and  Interior Spaces 

• To enable students to formally apply methods of design, 
spatial analysis and form generation to a small scale 
project with constraints of site and context. 

 

6 Course 
Outcomes 

After completion of this course, student be will able to: 
CO1: utilize the  methods of model making, drawings and 
design presentations appropriately 
CO2: understand the concepts of renowned Interior 
Designers and identify various design processes, methods and 
means deployed to achieve spatial organization.  
CO3: apply spatial configuration to different type and scale of 
projects 
CO4: provide solutions for various space design problems 
CO5:  enhance the spatial arrangement of an indoor space 
design with appropriate materials 

 

7 Course 
Description 

The studio is designed to expose students to different works 
of Interior Designers and architects and introduce them to 
methods of case studies. The studio would guide students to 
formally understand and arrive at a design solution to a given 
problem through architectural methods of model making, 
drawings and design presentations. 

 

8 Outline syllabus CO 
Achievement 

 Unit 1 CASE STUDY   

 a) Exercises to understand space transformation and 

anthropometry 

b) visual composition and spatial relations 

c) Understanding interior elements  and Materials 

CO1, CO2 

    

 a.  CO1, CO2 
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c PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PSO1 PSO2 PSO3 PSO4 

CO1 2 1 2 2 1 2 1 1 1 1 1 2 2 

CO2 3 1 1 2 1 1 2 1 3 1 2 3 - 

CO3 1 2 3 1 3 1 3 1 1 2 1 1 2 

 Unit 2 DOCUMENTATION  

 b. Interpretation of design methods and concept. 

c. Drawings & Documents  

d. Context manipulation 

CO1 
  

 Unit 3 ANALYSIS  

     Design Exercise to expose studio to: 
e. Design process 

f. circulation 

g. space relation 

CO1, CO3, 
CO5 

 Unit 4 DESIGN RESEPONSE  

 a) Formal application of methods learnt through the 

preparatory exercises. 

b) Arriving at design solutions through physical models, 

drawings and supportive document 

CO1, CO3 

 Unit 5 REVERSE ENGINEER A PROJECT  

  a) Study of renowned interior space  though open models 

b) Reverse design analysis and criticism Jury 

 

 Weightage 
Distribution 

CA MTE ETE  

60% 0% 40%  

 Text book/s*  

• Operative Design- A catalogue of spatial Verbs, Di Mari 

Yoo 

• The Fundamentals of Interior Design 2019 Edition by 

Simon Dodsworth, Stephen Anderson , Bloomsbury 

• The Essential Interior Design Handbook  (English, 

Paperback, Claxton Darryl) Author- Claxton Darryl 

• Spatial Strategies for Interior Design By- Ian Higgins 

• The Key of Interior Design (Illustration of Methods & 

Principles) Author- Nikita Mittal 

• Architectural Graphics by Francis D. K. Ching 

Architecture: Form, Space, & Order by Francis D. K. Ching 
 

 

 Other 
References 
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CO4 3 1 1 2 1 1 2 1 3 1 2 3 - 

CO5 1 2 3 1 3 1 3 1 1 2 1 1 2 

 

 

 

1-Slight (Low)  
2-Moderate (Medium) 
3-Substantial
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School: SAP Batch :2020-24 

Program: B.Design Current Academic Year: 2020-21 

Branch:Interior 
Design 

Semester:III 

1 Course Code IDJ 302 

2 Course  Title Material, Construction& Finishes -II 

3 Credits 4 

4 Contact 
Hours  
(L-T-P) 

1-1-2   

 Course Type Compulsory  

5 Course 
Objective 

Course is designed to familiarize students to work with advanced 
materials which are used in the field of interior design quite extensively.  
 

6 Course 
Outcomes 

After completion of this course, student will able to: 
CO1-Understanding the nature of material, properties and behaviour 
along with the practical applications and specifications 
CO2: Make students aware of different sizes and types of material 
coming from the factories. Difference in the materials with respect to 
need and applications.  
CO3: Understand the handling of materials like different types of 
boards, laminates and introduced them with different hardware’s and 
installations process 
CO4: Understand and complications of flooring design and installation 
CO5: Understand the installation procedures of various false ceiling 
designs  

7 Course 
Description 

This will include the applications of different materials along 
with specifications and joinery used in the industry. It will also 
make them understand various elements which contribute to 
Interior design like ceiling, hardware and flooring systems in 
Detail.  

8 Outline syllabus CO Mapping 

 Unit 1 Introduction to various types of materials boards, 
laminates 

CO1,CO2 

 1 Source of material, manufacturing process etc.  

 2 Understanding the physical properties, appearance, standard 
dimensions available etc. 

 

 3 Process of fixing   

 Unit 2 Celling CO1,CO2, 
CO4 

 1 Various products and by-products of the material  

 2 Various finishes, textures and necessary hardware  
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 3 Drawing of details and sections  

 Unit 3 Types of wood CO2,CO3, 
CO5 

 1 Classification based on properties, usability etc.  

 2 Different types of uses  

 3 Specialized techniques and details  

 Unit 4 Types of hardware  

 1 Market research   

 2 Material board of different hard wares  

 3 Fixing of hard wares  

 Unit 5 Finishes CO1,CO2,CO3 

 1 Types of finishes in interiors  

 2 Process of finishes  

 3 Samples of different finishes  

 Mode of 
examination 

Jury  

 Weightage 
Distribution 

CA MTE ETE  

60% 0 40%  

 Text book/s* • Interior Design Illustrated BY: Francis D. K. Ching 

(Author) 

• The Interior Design Handbook BY: Frida Ramstedt 

(Author) 

• The Interior Design Reference & Specification Book 

updated & revised: Everything Interior Designers Need to 

Know Every Day BY: Chris Grimley (Author) 

Interior Detailing: Concept to Construction 1st Edition BY: David 

Kent Ballast (Author) 

 

 Other 
References 

  

 
 

   

c PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PSO1 PSO2 PSO3 PSO4 

CO1 2 1 2 1 1 1 1 2 1 1 1 2 2 

CO2 3 1 3 2 1 1 2 1  1 1 2 3 

CO3 3 - 3 1 1 1 1 1 1 1 1 1 2 

CO4 2 - 2 1 1 1 2 1  1 1 2 3 

CO5 3 - 3 1 1 1 1 1 1 1 1 1 2 

 
 
1-Slight (Low)  
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2-Moderate (Medium) 
3-Substantial (High) 
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School: SAP Batch :2020-24 

Program: B.DESIGN                                                    Current Academic Year: 2020-21 

Branch: INTERIOR 
DESIGN 

Semester: IV  

1 Course Code  IDJ 403 

2 Course  Title Digital-III 

3 Credits 4 

4 Contact Hours  
(L-T-P) 

0-2-2   

 Course Type Compulsory. 

5 Course 
Objective 

 
The objective of Course includes learning advanced Sketchup 3d.and AutoCAD 
 

6 Course 
Outcomes 

After completion of this course, student will able to: 
CO1. Demonstrate advanced skills using Sketchup software and the 
peripherals.  
CO2. Demonstrate an ability to use a range of tools in Sketchup.  
CO3. Using Sketchup for 3d modelling . 
CO4. Creatively solve visual problems and generate detail renderings.  
CO5. Generate effective Presentation Drawing Using photoshop. 

7 Course 
Description 

The course enables students to get a brief knowledge about the most widely 
used commands in 3D Modelling. 

8 Outline syllabus CO Mapping 

 Unit 1 Sketchup Overview  

A Revising basic tools and commands. CO1,CO2 

B Learning basic file exporting and saving. CO2 

C Introduction to Large tool set.  

 Unit 2 Material application & Texturing.  

A Working with Bitmaps. CO2,CO1 

B Creating new materials and their application.. CO1,CO3 

C Rendering with textures. CO3 

 Unit 3 Introduction to Plugins.  

A Getting familiar with Basic and Advanced plugins. CO1,CO4 

B Working with parameters involved. CO4,CO2 

C Effective application in Modelling . CO3 

 Unit 4 Advanced Commands and processes.   

A Generating sections and Elevations. CO3 

B Working with scene settings and camera. CO2,CO5 

C Material application using uv mapping. CO3,CO4 

 Unit 5 Rendering & Postproduction  

A Introduction to Lumion. CO5 

B Importing different 3d files and formats. CO1,,CO3 
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C Using Library components  and exporting. CO5 

 Mode of 
examination 

Jury/Practical/Viva  

 Weightage 
Distribution 

CA MTE ETE  

60% 0% 40%  

 Text book/s* Autodesk 3ds Max 2021 Fundamentals 

By ASCENT 

Publisher- SDC Publishers 

 

Autodesk 3ds Max 2021: A Comprehensive Guide, 21st 

Edition 

by Prof. Sham Tickoo Purdue Univ.  (Author), CADCIM 

Technologies (Author) 

 

Kelly L. Murdock's Autodesk 3ds Max 2021 Complete 

Reference Guide 

 

By Kelly L. Murdock 

 

 
 

 

 Other 
References 

  

 

 

POs 
COs 

PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PSO1 PSO2 PSO3 PSO4 

CO1 2 1 2 2 2 1 1 1 1 1 1 2 2 

CO2 3 1 1 2 1 1 2 1 1 1 1 2 3 

CO3 1 2 3 1 1 2 3 1 1 2 3 1 2 

CO4 2 1 2 2 1 1 1 2 3 1 1 2 2 

CO5 2 1 1 2 3 3 2 1 1 2 3 1 2 

 
 
 
1-Slight (Low)  
2-Moderate (Medium) 
3-Substantial (High) 
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School: SAP Batch : 2020-2024  

Program: B.Des   

Branch:Interior Design Semester: IV  

1 Course Code IDJ 401  

2 Course  Title Interior Design Studio-III  

3 Credits 11  

4 Contact Hours  
(L-T-P) 

0-3-8  

 Course Status Compulsory  

5 Course Objective 1-This course emphasize on developing concept design 
thinking and translate it into the three-dimensional 
composition of space and form with a system of formal 
Interior ordering.  
2-The course cultivates design process tools such as 
diagramming, drawing, and model making through a 
series of design explorations including abstract ideation, 
physical embodiment, architectural composition, and 
precedent analysis exercises. 
3-To learn about relevance of case study and site 

analysis. 

4-To analyse the nature of various activities in any given 

plan and enhance the optimum use as well as enhance 

the aesthetics of the given space. 

 

6 Course Outcomes After completion of this course, student will able to: 
CO1: analyse a particular architectural or interior space, 

reconstruct and redesign it. 
CO2: develop basic understanding of space dynamics 

with respect to anthropometric.  
CO3:develop an understanding of various tools, 

techniques and software for 2D drafting.  
CO4: develop the skills of understanding resolving and 

designing interior projects of the range 1000-3000 
sft. 

CO5: understand various procedures and activities 
involved with the entire process of design and 
development 

 

7 Course Description Course contents deals with developing certain skill sets 
imperative to Basic Designing with aid of software's and 
emphasis on different key areas appropriate to that 
particular level of understanding. This is done through 
live studio projects of certain functionality in a particular 
area range conducive to the particular level of 
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understanding. At this level the objectives and outcomes 
are as detailed above. 

8 Outline syllabus  

 Unit 1 Introduction to the elements of interiors CO1,CO2 

1 Basics of Interior Design  

 2 Ergonomics & Anthropometry  

 3 Introduction to a project  

 Unit 2 Research & Case study CO1,CO2,CO3, CO5 

1 Literature & Case Study  
2 Pre-design Study – Case study - Space study  

 3 Pre-design study – Literature study ,Site Analysis   

 Unit 3 Concept Development  CO1,CO2,CO3,CO4 
1 Concept Formulation and Idea Investigation   

 2 Preparation of Design requirements-Redesign of existing 
space. 

 

 3 Concept formulation ,Bubble diagram and activity zoning  

 Unit 4 Design development CO1,CO2,CO3, CO5 
1 Interior design development   
2 Development of interior settings in a provide space.  
3 Plan and Elevation of the various components of Interior 

and furniture's 
 

 Unit 5 Design Presentation  CO2,CO3,CO4 
1 Design Sheets presentation  
2 Model making on appropriate scale   
3 Final portfolio Submission  

 Mode of 
examination 

Jury  

 Weightage 
Distribution 

CA MTE ETE  

60% 0% 40%  

 Text book/s* Francis D. K. Ching, Architecture Form, Space And 
Order 3rd Edition 
TIME SAVER STANDARDS FOR INTERIOR DESIGN AND 
SPACE PLANNING by Karl Ryan Candinato 
2-Interior Design Illustrated by Francis DK Ching 

• Operative Design- A catalogue of spatial Verbs, 

Di Mari Yoo 

• The Fundamentals of Interior Design 2019 

Edition by Simon Dodsworth, Stephen Anderson , 

Bloomsbury 

• The Essential Interior Design Handbook  

(English, Paperback, Claxton Darryl) Author- 

Claxton Darryl 
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• Spatial Strategies for Interior Design By- Ian 

Higgins 

• The Key of Interior Design (Illustration of 

Methods & Principles) Author- Nikita Mittal 

• Architectural Graphics by Francis D. K. Ching 

Architecture: Form, Space, & Order by Francis D. K. 

Ching 
 Other 

References 
 
 
 
 

 

 

1-Slight (Low)  
2-Moderate (Medium) 
3-Substantial (High) 
 

 

 

 

 

 

 

 

 

 

 

 

School: SAP Batch : 2020-2024 

Program: B.Design Current Academic Year: 2021-2022 

POs 
COs 

PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PSO1 PSO2 PSO3 PSO4 

CO1 2 1 2 2 2 1 1 1 1 1 1 2 2 

CO2 3 1 1 2 1 1 2 1 1 1 1 2 3 

CO3 1 2 3 1 1 2 3 1 1 2 3 1 2 

CO4 2 1 2 2 1 1 1 2 3 1 1 2 2 

CO5 2 1 2 2 1 1 1 2 3 1 1 2 2 
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Branch: Interior 
Design 

Semester: IV 

1 Course Code  IDJ 404 

2 Course  Title Building Services-II (Electrical & HVAC) 

3 Credits 3 

4 Contact Hours  
(L-T-P) 

 (0-1-2) 

 Course Status Compulsory  

5 Course 
Objective 

• Understanding the relation between a good interior design and interior 
services.  

• Understanding the basic aspects of building services, which makes a 
building habitable and function the way it has been built for. 

• Understanding the symbols and notifications used in the sample 
services drawings and understand the importance of them while 
overlaying the same in the architectural/ interior layout.  

6 Course 
Outcomes 

After completion of this course, student will able to: 
CO1: understand any interior space (to be discussed in design studio exercise) 
with completeness of every aspect of its services. 
CO2: make the space habitable considering the environment it exists. 
CO3:  develop the practical understanding of all services components. 
CO4: understand the coordination between Conceptual Design and Services 
and learn to prepare the services drawings for the design studio exercises.  
CO5: develop the practical understanding of electrical load, wiring, switches 
etc. 
CO6:  understand the functional aspect of HVAC with AC load, ducting etc.  

7 Course 
Description 

The course is meant for students to know the interior services which are 
1. Electrical system comprises of Load calculation, drawings etc 

2. Heating & Air conditioning. 

8 Outline syllabus CO Mapping 

 Unit 1 Electrical CO1, CO2 

A Power layout & technical aspect cable laying through walls, 
floors and ceilings.  

 

B Analysis of Wires and Fixtures related to the Design Studio 
exercise.   

 

C Symbol identification and a sample drawing understanding, 
Preparing the drawings for the Design Studio Problem 

 

 Unit 2 Lighting layout CO1, CO3 

A Reflected ceiling plan showing the lighting pattern.   

B Analysis of Wires and Fixtures related to the Design Studio 
exercise.   

 

C Specification of different types of lights.  

 Unit 3 Heating & Air conditioning. CO1, CO3 

A Types of AC and their mechanism  
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B Analysis of cost of heating and cooling loads and their 
calculations, aspects of designing a good system for different 
type  

 

C Symbol identification and a sample drawing understanding, 
Preparing the drawings for the Design Studio Problem 

 

 Unit 4 Ducting system CO5, CO6 

A Ducting design as/per Heat load calculation.  

B Diffusers application.  

C Symbol identification and a sample drawing understanding, 
Preparing the drawings for the Design Studio Problem 

 

 Unit 5 Reflected Ceiling plan-Coordinated drawing CO1, CO3 

A Relation between lighting ,Sprinkler and diffuser AC plan CO5, CO6 

B Nomenclature and specification  

C Detailed drawing  

 Mode of 
examination 

Jury  

 Weightage 
Distribution 

CA MTE ETE  

60% 0% 40%  

 Text book/s* Building Services Handbook – Fred hall and RozerGreeno 
Butterworth Heinemann Publication 

 

 Other 
References 

Time Saver Standards for Interior design  

  Natio 
nal Building Code of India 2005 

 

 
 

 
 
 
1-Slight (Low)  
2-Moderate (Medium) 
3-Substantial (High) 
 

 

POs 
COs 

PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PSO1 PSO2 PSO3 PSO4 

CO1 3 1 2 2 2 1 1 1 1 1 1 2 2 

CO2 3 1 1 1 1 - 2 1 1 1 1 2 2 

CO3 2 2 3 - 1 2 3 1 1 2 3 1 3 

CO4 2 - 2 1 1 1 1 2 - 1 1 2 2 

CO5 1 1 2 2 1 1 1 2 2 1 1 2 3 

CO6 3 2 - 1 2 3 - 2 2 3 3 - 2 
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School: SAP Batch :2020-24 

Program: B.Design Current Academic Year: 2020-21 

Branch: Interior 
Design                                                 

Semester: IV 

1 Course Code IDJ 405 

2 Course  Title Visual Merchandising 

3 Credits 3 

4 Contact 
Hours(L-T-P) 

1-0-2  

 Course Type Compulsory  

5 Course 
Objective 

 
1. Enable students to understand the various types, cost and 

styling (dressing) of mannequins 

2. Have a insight in fixture design ,the various types ,modular 

fixture and special fixtures for accessory display 

3. Understand the significance and scope of window display with 

various setting and construction details 

4. Insight to principals used for store layout. 

6 Course 
Outcomes 

After completion of this course, student will able to: 
CO1 Prepare visual merchandising scheme for a store in terms of 

Mannequin Styling & 3D form  

CO2Design Window Display 

CO3Design the Store planning and Fixture Design for various 

formats 

CO4Prepare Product display and Plannogram 

CO5Design External Façade ,and Exterior Signage’s  

7 Course 
Description 

This course enables students to understand the importance and 
techniques of Visual communication. Visual communication focuses on 
communication through a visual aid and is described as the conveyance 
of ideas and information in forms that can be read or looked upon. 
includes: signs, typography, drawing, graphic 
design, illustration, Industrial Design, Advertising, Animation colour and 
electronic resources 

8 Outline syllabus CO Mapping 

 Unit 1 Introduction to VM  -Elements  

A Window Display - Introduction & importance CO1,  

B Principles & types of Window Display  

C Window Creation Activity  

 Unit 2 Product Display &Plannogram  

A Principles Types of product display  

B Understanding a retail Plannogram CO4 

https://en.wikipedia.org/wiki/Signage
https://en.wikipedia.org/wiki/Typography
https://en.wikipedia.org/wiki/Drawing
https://en.wikipedia.org/wiki/Graphic_design
https://en.wikipedia.org/wiki/Graphic_design
https://en.wikipedia.org/wiki/Illustration
https://en.wikipedia.org/wiki/Industrial_Design
https://en.wikipedia.org/wiki/Advertising
https://en.wikipedia.org/wiki/Animation
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C Product display exercise  

 Unit 3 Mannequin Styling & 3 D form CO1 

A Purpose ,Types and cost of mannequins  

B Choosing the right Mannequin  

C Dressing of mannequins  

Unit 4 Store Planning and External  Facade& Signage CO5 

A Purpose and principles of Store planning  

B Store planning exercise  

C Importance of Signage and their types  

 
 

Unit 5 Fixture Design & Types CO1, CO5 

 A Importance of Fixture Design  

 B POP display ,VM tool kit   

 C Modular Fixtures ,special Fixtures for accessory display  

 Mode of 
examination 

Theory/Jury/Practical/Viva  

 Weightage 
Distribution 

CA MTE ETE  

60% 0% 40%  

 Text book/s*   

 Other 
References 

  

 

POs 
COs 

PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PSO1 PSO2 PSO3 PSO4 

CO1 3 3 1 2 1 2 3 1 2 2 3 2 3 

CO2 1 - 3 3 1 2 - 2 2 3 3 1 2 

CO3 3 2 2 2 - 2 3 1 2 2 2 3 1 

CO4 3 2 2 3 1 2 3 1 2 2 3 1 3 

CO5 1 2 2 - 3 2 2 1 2 3 3 3 1 

 

1-Slight (Low)  
2-Moderate (Medium) 
3-Substantial (High) 
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School: SAP Batch : 2020-24 
 

Program: 
B.Design 

Current Academic Year: 2020 
 

Branch: ID/IPD Semester: IV 
 

1 Course Code TIP 401 
 

2 Course  Title Trend and Forecasting 
 

3 Credits 2 
 

4 Contact 
Hours  
(L-T-P) 

2-0-0 
 

 
Course Status Compulsory 

 

5 Course 
Objective 

• To make the students aware of the trends and 
forecast, and its impact on the products 
development process. 

• To provide basic fundamental knowledge about 
essential stages of research, as a vital part of any 
design process. 

•  To build awareness about the current Fashion 
trends & challenges in product development.  

 

6 Course 
Outcomes 

After completion of this course, student will able to: 
CO.1. understand various design philosophies and ideas 
behind various products and their design development 
stages. 
CO.2. learn the evolution of design in several products 
based on consumer preferences 
CO.3. analyze the product journey- from the making to 
display 
CO.4.  conceptualize themes and boards based on 
fashion seasons 
CO.5. identify consumerism and product demand based 
on trend study 
CO.6. receive a holistic learning on picking up the color, 
styles, materials, and designs of the products based on 
discussed trend 

 

7 Course 
Description 

In this course, the students will understand the product 
development process based on the need of the hour and 
dynamic market, and will also learn about the factors 
influencing those changes. 

 

8 Outline syllabus CO 
Achievement  

Unit 1 Understanding and finding Trend CO1,CO2 

 1 Identifying Trend 
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2 Trend research: Global Context 

 

 
3 Trend research: Indian Context 

 

 
Unit 2 Introduction to forecasting CO2,CO3,CO4 

 1 Forecasting elements: 
Materials, Colors, Prints and Graphics 

 

 
2 Forecasting sources: Magazines and Agencies. 

 

 
3 Implementing Forecasting: 

Need, Advantages and Limitations 

 

 
Unit 3 Trend Analysis and Data Collection CO2,CO3,CO4 

1 Identifying Consumers 
 

 
2 Identifying Market 

 

 
3 Identification of Trend Data 

 

 
Unit 4 Trend Merchandising CO4,CO5,CO6 

 1 Trend data analysis and applications 
 

 
2 Consumerism and demand 

 

 
3 Product journey: Making to Distributions 

 

 
Unit 5 Interior Trend  Cycle CO4,CO5,CO6 

 1 Understanding Zeitgeist 
 

2 Seasons in Trends  
 

 
3 Visual Merchandising Trends 

 

 
4 Trend cycle: Graphs 

 

 
Mode of 
examination 

THEORY 
 

 
Weightage 
Distribution 

CA MTE ETE 
 

30% 20% 50% 
 

 
Text book/s* • The Design of Everyday Things by don norman 

• Forecasting Methods And Applications- Spyros Makridakis, 

Steven C Wheelwright, Rob J Hyndman 

• Forecasting: Applications And Methods- Francis X. Diebold  
• New Product Forecasting: An Applied Perspective- Kenneth 

B. Kahn, Martin Joseph, Alec Finney 

• New Product Forecasting : An Applied Approach- Kahn 
Kenneth B.  

 

 
Other 
References 

The lean product playbook by Dan Olsen 
 

 

POs 
COs 

PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PSO1 PSO2 PSO3 PSO4 

CO1 3 1 1 2 3 3 1 1 3 2 1 1 3 

CO2 3 3 2 3 1 - 2  - 1 2 - 2 

http://www.flipkart.com/books/8126518529/search-books-forecasting/2?pid=ou23fe0z5d&ref=35499204-3052-4100-9cf1-1db1e51bfa2a&_l=GOondWnomHOpT1nYHiHhRg--&_r=JfVzAucfDw1Ee667umeDjA--
http://www.flipkart.com/author/spyros-makridakis
http://www.flipkart.com/author/steven-c-wheelwright
http://www.flipkart.com/author/rob-j-hyndman
http://www.flipkart.com/books/8131509141/search-books-forecasting/4?pid=tu23f9wqm6&ref=27eb5510-1982-42fa-926b-ef992401d131&_l=gp194pWAfsYRhCocFUq4og--&_r=JfVzAucfDw1Ee667umeDjA--
http://www.flipkart.com/author/francis-x-diebold
http://www.flipkart.com/books/0765616092/search-books-product-forecasting/1?pid=75w3f0onmd&ref=a633cc2b-1861-4052-adcf-1b49479fad26&_l=CJHVEqJO3veuHytbACc9dw--&_r=woZlvL2Y7PczIirO8i9SAQ--
http://www.flipkart.com/author/kenneth-b-kahn
http://www.flipkart.com/author/kenneth-b-kahn
http://www.flipkart.com/author/martin-joseph
http://www.flipkart.com/author/alec-finney
http://www.flipkart.com/books/8120332245/search-books-product-forecasting/2?pid=iu23f9fneh&ref=a633cc2b-1861-4052-adcf-1b49479fad26&_l=GOondWnomHOpT1nYHiHhRg--&_r=woZlvL2Y7PczIirO8i9SAQ--
http://www.flipkart.com/author/kahn-kenneth-b
http://www.flipkart.com/author/kahn-kenneth-b
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CO3 3 2 1 1 2 3 1  3 2 2 - 2 

CO4 3 3 1 1 3 2 2 - 1 1 - - 1 

CO5 2 2 2 2 1 3 1 1 3 2 1 1 3 

CO6 2 3 1 - 3 3 1 2 3 - 2 2 3 

              

CO6 3 2 - 2 3 - 1 1 3 3 1   

1-Slight (Low)  
2-Moderate (Medium) 
3-Substantial (High) 
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School: SAP 
 

Batch : 2020-2024  

Program: B.Design Current Academic Year: 2020  

Branch: IPD Semester: V  

1 Course Code JIT501  

2 Course Title Design Innovation  

3 Credits 3  

4 Contact Hours  
(L-T-P) 

0-1-2  

 Course Status Compulsory  

5 Course Objective 1. To make students Understand the difference in 

invention, Innovation and discovery.  

2. To make students learn the art of Innovation in the 

given environment and given material, spaces and 

Organisation.   

3. To make students Understand the Tools and Tips to 

incorporate innovation through creative thinking and 

brainstorming.  

4. To make students learn the evolution of society and 

study the innovation in human habitation, products 

and experiences.  

 

6 Course 
Outcomes 

After completion of this course, student will able to: 
CO.1. learn the difference between innovation and 

creativity and how to utilise it While Designing 

Interiors, products Or experience for the end 

consumer 

CO.2.  learn Standard processes of developing and 

funding new start-ups, what’s the ideal 

environment for the companies and how to start & 

run in any given society. 

CO.3. learn one can innovate with the materials and 

resources at hand.  

  CO4. understand the change involved with innovation 

and how to bridge the gap between various 

players in any new innovation. 
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CO5:  identify and understand various advanced space 

design techniques and concepts. 

7 Course 
Description 

 
The course is targeted at everyone who wants to know 
about developing and shipping new product with the 
lowest environmental footprint. Using Innovation in any 
Given environment, space, materials or organisation.  It 
also teaches the foundations of the innovative product 
ecosystem. 
 
 
 

 

8 Outline syllabus CO 
Achievem
ent 

 Unit 1 

 

Innovation in Transit Systems around 
the world 

 

CO1,CO3,
CO4 

1 History of transit system around the world  

 2 Innovation and evolution in human transit  

 3 challenges in transit system and issues  

 Unit 2 Innovations In materials for Human Experience  CO1, CO2,  
CO5 

1 Innovation in Materials Used in Buildings and habitation  

 2 social behaviour and cultural influences  

 3 Case Study of various communities  

 Unit 3 Design interventions and Social Aspect in Interactions  CO2,CO3 

1 Design innovation in communication in communities  

 2 concept   

 3 Concept development  

 Unit 4 Consumer behaviour and reflex actions in furniture  CO2,CO4 

1 Prototypes Using Foam & Cardboard  

 2 Final Presentation   

 3 Understanding innovation in evolution furniture   

 Unit 5 Design interventions and possibilities for future CO1,CO2 

1 Evolution in human behaviour and reflexes  

 2 Design Interventions and concept for future   

 3 Prototyping and presentation   

 Mode of 
examination 

Jury/Practical/Viva  

 Weightage 
Distribution 

CA MTE ETE  

60% 0% 40%  

 Text book/s* -  
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POs 
COs 

P
O

1
 

P
O

2
 

P
O

3
 

P
O

4
 

P
O

5
 

P
O

6
 

P
O

7
 

P
O

8
 

P
O

9
 

P
SO

1
 

P
SO

2
 

P
SO

3
 

P
SO

4
 

CO1 2 1 2 1 2 2 1 1 1 1 1 2 1 

CO2 3 1 3 1 1 2 1 1 1 1 1 3 1 

CO3 1 2 1 2 3 1 1 1 1 2 1 1 2 

CO4 
 

1 1 1 1 1 1 2 1 1 1 1 2 1 

CO5 3 1 1 1 - 1 2 1 1 3 - 3 1 

1-Slight (Low) 
2-Moderate (Medium) 
3-Substantial (High) 
 

 

 Other 
References 
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School: SAP Batch :2020-24 

Program: B.DESIGN Current Academic Year: 2020-21 

Branch: INTERIOR 
DESIGN 

Semester: V  

1 Course Code IDJ 503 

2 Course  Title Digital-IV 

3 Credits 4 

4 Contact Hours  
(L-T-P) 

0-2-2   

 Course Type Compulsory. 

5 Course 
Objective 

 
The objective of Course includes learning advanced Presentation techniques. 
 

6 Course 
Outcomes 

After completion of this course, student will able to: 
CO1. Learn image formatting and sheet composition.  
CO2. Demonstrate an ability to use a range of tools in Sketchup.  
CO3. Use photoshop for Layouting and sheet composition . 
CO4. Creatively solve visual problems and generate detail renderings.  
CO5. Generate effective Presentation Drawing Using photoshop. 

7 Course 
Description 

The course enables students to get a brief knowledge about the most widely 
used commands in 3D Modelling. 

8 Outline syllabus CO Mapping 

 Unit 1 Photoshop Overview  

A Revising basic tools and commands. CO1,CO2 

B Learning basic file exporting and saving. CO2 

C Effective use of tools for designing and formatting.  

 Unit 2 2D Rendering and texturing.  

A Working with Bitmaps. CO2,CO1 

B Creating new materials and their application.. CO1,CO3 

C Rendering with textures. CO3 

 Unit 3 Introduction to Brushes.  

A Getting familiar with Basic and Advanced Brushes. CO1,CO4 

B Working with Advance features involved. CO4,CO2 

C Working with layer and masking. CO3 

 Unit 4 Advanced Commands and processes.   

A Generating sections and Elevations. CO3 

B Working with scene settings and camera. CO2,CO5 

C Material application using uv mapping. CO3,CO4 

 Unit 5 Rendering & Postproduction  

A Using brushes and image adjustments.. CO5 

B Working with color modes. CO1,,CO3 

C Learning processes for exporting rendering. CO5 
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 Mode of 
examination 

Jury/Practical/Viva  

 Weightage 
Distribution 

CA MTE ETE  

60% 0% 40%  

 Text book/s* Autodesk 3ds Max 2021 Fundamentals 

By ASCENT 

Publisher- SDC Publishers 

 

Autodesk 3ds Max 2021: A Comprehensive Guide, 21st 

Edition 

by Prof. Sham Tickoo Purdue Univ.  (Author), CADCIM 

Technologies (Author) 

 

Kelly L. Murdock's Autodesk 3ds Max 2021 Complete 

Reference Guide 

 

By Kelly L. Murdock 
 

 

 Other 
References 

  

 

 

POs 
COs 

PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PSO1 PSO2 PSO3 PSO4 

CO1 2 1 2 2 2 1 1 1 1 1 1 2 2 

CO2 3 1 1 2 1 1 2 1 1 1 1 2 3 

CO3 1 2 3 1 1 2 3 1 1 2 3 1 2 

CO4 2 1 2 2 1 1 1 2 3 1 1 2 2 

CO5 2 1 1 2 3 3 2 1 1 2 3 1 2 

 
 
 
1-Slight (Low)  
2-Moderate (Medium) 
3-Substantial (High) 
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V Semester 
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School:  Batch :2020-24 

Program:  B.DesignCurrent Academic Year: 2022-23 

Branch: Interior 
Design /IPD                                                

Semester: V 

1 Course Code JIT502 

2 Course  Title Furniture Design  

3 Credits 4 

4 Contact 
Hours  
(L-T-P) 

(0-2-2) 

 Course Type Compulsory  

5 Course 
Objective 

1. Learn about all aspects of Furniture Design from brief history to the 

various categories of  furniture’s, various manufacturing process involved  

to adaptation of materials  in different spaces. 

2. The course aims at making the students absorb the elements and 
principles in furniture design merchandising and applying them in 
their own designs. 

3. To learn all the design  process in context of furnitures  with the relevance 

of each  elements of 

Design approach. 

4. Develop the understanding of the significance of forecasting and explore 

new avenues in furniture design. 

6 Course 
Outcomes 

After completion of this course, student will able to: 
CO1.   Learn various lexicons used in furniture design which distinguishes 
materials, forms and function classifying various types of furnitures. 
CO2.  Understand the Ergonomics, Anthropometry and Proxemics in Furniture. 
CO3   Learn practical preference in a space when choosing materials on the 
basis of their behaviour. 
CO4.  Learn to design furniture while applying case studies and understanding 
need of every human need. 
CO5:  understand the overall transformation of furniture design from 
traditional designs to contemporary 

 

7 Course 
Description 

The course is intended for students to learn and practise all the aspects 
integral in the making of furniture . They will develop  theindepth 
Understanding of function/utility of furniture in relation with 
form.materials and comfort. 
 

8 Outline syllabus CO Mapping 

 Unit 1 Introduction   
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A Introduction of History of Furniture Design  from 
Ancient  Egyptian to the pre-independence impact of 
Europeans on india. 

CO1, CO2 

B Choose four  design movements and design a furniture 
piece from each era  and writing characteristic on each 
sketch. 

 

C Design Discussion on Function, comfort and 
anthropometrics  for various categories of furnitures . 

 

 Unit 2 Furniture segregations as per space 
utility/manufacturing 

CO1,CO2,CO3 

A Furniture Design Principles  

B Classification of furniture  on the basis of 
manufacturing, properities, materials, etc. 

CO2,CO4, CO5 

C Design  project  - To design furnitures and accessories   
in a  given  space . 

 

 Unit 3 Concept and Material Planning CO3,CO4, 

A Class Presentation  with initial design direction of 
Furnitures and material options and production process. 

 

B Class discussion on final drawings     

C Final display  

 Unit 4 Final design CO1,CO4 

A Virtual Modeling  

B Prototyping   of Furnitures  and Accessories.  

C Material  Appropriateness.  

 Unit 5 Documentation CO1,CO2,CO3,CO4 

A Finalization of write up .  

B Final Documentation  of  the products chosen.  

C Pre-presentation of the jury related to board to 
display furniture accessories, jury discussion and 
inference. 

 

 Mode of 
examination 

  

 Weightage 
Distribution 

CA MTE ETE  

60% 0 40%  

 Text book/s* Francis D. K. Ching, Architecture Form, Space And 
Order 3rd Edition 

 

 Other 
References 

  

 
 

POs 
COs 

PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PSO1 PSO2 PSO3 PSO4 

CO1 3 3 1 2 1 2 3 1 2 2 3 2 1 
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CO2 1 3 3 3 1 2 - 2 2 3 3 1 1 

CO3 3 2 2 2 - 2 3 1 2 2 2 3 2 

CO4 3 2 2 3 1 2 3 1 2 2 3 1 1 

CO5 3 2 2 3 2 2 3 2 2 - 2 3 2 

 
 

1-Slight (Low)  
2-Moderate (Medium) 
3-Substantial (High) 
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School: SAP Batch : 2020-2024 

Program: B.Design Current Academic Year: 2020-21 

Branch: Interior Design Semester:V 

1 Course Code IDJ 502 

2 Course Title Material ,Construction & Finishes-IV 

3 Credits 4 

4 Contact Hours (L-
T-P) 

1-1-2 

 Course Type Compulsory 

5 Course 
Objective 

1- To develop and transform design concepts into details that meetthe 
constraints, functional requirements, and constructability. 
2- To learn about the construction detailing of various components of 
Interior Design projects and their Working Drawings. 
3- To develop the imaginative thinking and the application of technical 
resources to create interiors that are aesthetically pleasing, functionally 
superior, and environmentallysound. 
4- To develop a unique interior environment more thoughtfully and witha 
clearer, better-defined purpose. 

6 Course 
Outcomes 

After completion of this course, student will able to: 
CO1: Understand the importance of details in interior design. 
CO2: Create detailed drawings for the fixing and application of various 
components i.e. doors, window, ceiling, flooring etc. 
CO3: Bridge the gap Between Conceptual and Detailed drawings 
CO4: understand the interior spaces comprehensively by balancing the 
contributions of physical beauty and structural integrity in one complete 
Volume along with the necessary detailed drawings. 
CO5: apply appropriate material and finishes to match the user’s 
requirement 

7 Course 
Description 

The course is focusing on the basic understanding of construction details, 
which is core of any design project. The students will learn about the 
major/minor techniques (with help of developing drawings) used for fixing 
and application of various materials together. The major detailing areas 
composed of Floor, Wall, Ceiling, Furniture,Furnishing,lighting etc. 

8 Outline syllabus CO Mapping 

 Unit 1 Flooring  

A Fixing detail of Stone and create drawings for the same. CO1, CO2 

B Fixing detail of Tiles  

C Fixing details of Laminated, wooden etc.  
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 Unit 2 Ceiling/Paneling  

A Detail of False ceiling,ie,Gypsum,tiles.  

B Detail of Wooden paneling with laminated sheet. CO2, CO5 

C Detail of Wooden paneling with veneer.  

 
  

 Unit 3 Walls/paneling CO3 

A Detail of types of partition walls and drawings  

B Detail of Gypsum partition  

C Detail of aluminum partition  

 Unit 4 Furniture/door CO4 

A Detail of basic furniture,Bed,table etc. and their Drawings  

B Detail of Wardrobe/storage  

C Detail of Wooden door  

 Unit 5 Door/Window CO4,CO5 

A Detail of types of door and their Drawings  

B Details of types of Window  

C Detail of UPVC window.  

 Mode of 
examination 

Jury  

 Weightage 
Distribution 

CA MTE ETE  

60% 0 40%  

 Text book/s* • Interior Design Illustrated BY: Francis D. K. Ching (Author) 

• The Interior Design Handbook BY: Frida Ramstedt (Author) 

• The Interior Design Reference & Specification Book updated & 

revised: Everything Interior Designers Need to Know Every Day 

BY: Chris Grimley (Author) 

Interior Detailing: Concept to Construction 1st Edition BY: David Kent 

Ballast (Author) 

 

 Other 
References 

  

 
 
 
  

POs 
COs 

PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PSO1 PSO2 PSO3 PSO4 

CO1 3 3 1 2 1 2 3 1 2 2 3 2 3 

CO2 1 - 3 3 1 2 - 2 2 3 3 1 2 

CO3 3 2 2 2 - 2 3 1 2 2 2 3 3 

CO4 3 2 2 3 1 2 3 1 2 2 3 1 2 
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CO5 1 2 2 - 3 2 2 1 2 3 3 3 2 

 

 1-Slight (Low)  
2-Moderate (Medium) 
3-Substantial (High) 
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School: SAP Batch : 2020-2024  

Program: B.Design Current Academic Year: 2020-21  

Branch: Semester: V  

1 Course Code  IDJ 501  

2 Course  Title Interior Design studio IV  

3 Credits 10  

4 Contact Hours  
(L-P-S) 

 (0-4-6)  

 Course Status Compulsory  

5 Course Objective • The aim of the studio is to introduce students to 

design of repetitive units/ Modular focusing on 

horizontal spatial planning with focus on 

interrelationship between spaces and their 

respective hierarchy. 

• To sensitise them to observing their 

environment and incorporating the learning’s 

into their design. 

• The objective is to focus on design evolution 

with respect to passive design strategies and site 

context. 

 

6 Course Outcomes After completion of this course, student will able to: 
CO1: develop skills of drawing and representation 
CO2: assimilate learning of graphics, construction, 
structures and computers to apply to basic design. 
CO3: explore creative processes and idea generation and 
demonstrate critical evaluation of these processes in 
their projects. 
CO4: appraise how design can impact, interact with, and 
improve environments. 
CO5: understand spaces with three‐dimensional 
visualization through the use of block models and 
appropriate software’s. 
 

 

7 Course Description Looking at the immediate built environment and 
understanding its fundamental components and their 
impact on the surroundings. The studio deals with the 
study of built form and its relationship to the site, 
surroundings and climatic setting.  Design proposals to 
address sensitivity to climatic and physical settings.  The 
design problem would induce students to experiment 
with built and open spaces. Exercises relating personal 
experiences to behavioural needs and translating them 
into documented information that can be used as a basis 
for design. 
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Introduction to other role players in the Design process 
viz; the client and the user. 
 

8 Outline syllabus CO 
Achievement 

 Unit 1 Minor Project  CO2 CO3 

 a. Introduction to Minor project 

b. Form and material based investigation 

c. Understanding spatial aspects based on 

activity, space, form and human scale. 

 

 Unit 2 Minor Project- finalization  

 a. Pre design study-Case study and functional 

standards  

b. Concept formulation and idea investigation 

c. Final design presentation 

 

 Unit 3 Major Project- Conceptual  CO2 CO3CO1 

 a. Introduction to Major project 

b. Preparation of design requirements, area 

requirements based on standards and their 

interrelation and circulation patterns. 

Site-  5000sft (appx) 

 

 

 Unit 4 Concept Development CO1 CO3 
CO5 

 a. Concept Formulation, Bubble Diagram and 

activity zoning. 

b. Design development- site development 

c. Design development- floor Plans 

 

 Unit 5 Finalisation  

 a. Design development- sections and elevations  

b. Model making on appropriate scale 

c. Final portfolio submission 

 

 Mode of 
examination 

Jury  

 Weightage 
Distribution 

CA MTE ETE  

60% 0% 40%  

 Text book/s* Francis D. K. Ching, Architecture Form, Space And 
Order 3rd Edition 
Francis D.K. Ching & Corky Binggeli - INTERIOR DESING 
ILLUSTRATED (3rd Edition) 

 

 Other References   
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POs 
COs 

PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PSO1 PSO2 PSO3 PSO4 

CO1 2 1 2 2 1 1 1 1 1 1 1 - 2 

CO2 3 1 1 2 1 1 2 1 2 1 1 2 3 

CO3 1 2 3 - 1 3 3 1 1 1 2 1 2 

CO4 2 1 1 2 1 1 1 2 3 1 1 2 2 

CO5 2 1 1 2 2 1 2 1 - 2 1 1 2 

 
 

1-Slight (Low)  
2-Moderate (Medium) 
3-Substantial (High) 
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School: SAP Batch : 2020-2024 

Program: B.Design Current Academic Year: 2021-2022 

Branch:Interior 
Design 

Semester: V 

1 Course Code IDJ504 

2 Course  Title Services-III (Plumbing, Firefighting and Acoustics) 

3 Credits 3 

4 Contact 
Hours  
(L-T-P) 

 (0-1-2) 

 Course Status Compulsory  

5 Course 
Objective 

 
• Understanding the need of Building Services. 

• Introduction of various aspects of building interior services that helps 
to interior more efficient such as acoustics, water supply, drainage, 
firefighting etc. 

• Understanding the basic aspects of building services, which makes a 
building habitable and function the way it has been built for. 

6 Course 
Outcomes 

The student will be able to  
CO1: Understand any interior project with completeness of every aspect of its 
services. 
CO2 : Understand the technical coordination of water supply services (inlet-
Outlet, fire) 
CO3: Develop the practical understanding of all services components. 
CO4: Understand the coordination between Design and Services. 
CO5: Understand the acoustical material applications. 

7 Course 
Description 

The course is meant for students to know the interior services which are 
3. Plumbing, Water supply and Drainage 

4. Fire-fighting and safety  

5. Acoustics 

8 Outline syllabus CO Mapping 

 Unit 1 Water supply and plumbing CO1,CO2,CO3 

  Sources of water, requirement and standards  

  Hot water supply, cold water supply, Pipes and necessary 
fittings and fixtures – material, dimensions etc. 

 

  Preparation of water supply layout plans  

 Unit 2 Drainage and sanitation CO1,CO2,CO3 

  Basic terminology - Pipes, bends, valves, traps etc.  

  Material, dimensions and necessary fittings  

  Preparation of drainage layout plans  

 Unit 3 Fire fighting CO1, CO2 
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 Basic terminology - Fire hose reels, Sprinklers, Smoke 
detectors 

 

  Firefighting standards, Location of sprinklers  

  Preparation of fire fighting layout,  

 Unit 4 Acoustics CO1, CO5 

  Basic terminology – reverberation, reflectance, 
absorption etc. 

 

  Understanding behavior of sound in different mediums 
and spaces 

 

  Type of material and surfaces – absorbers, reflectors 
etc 

 

 Unit 5 Acoustical treatment CO1, CO5 

  Study of spaces with requirement of acoustical 
treatment –theatres, conference areas etc. 

 

  Identifying various problems and remedies to the 
acoustical issues  

 

  Preparation of relevant drawings – plans elevations and 
sections 

 

 Mode of 
examination 

Jury  

 Weightage 
Distribution 

CA MTE ETE  

60% 0% 40%  

 Text book/s* Building Services Handbook – Fred hall and Rozer Greeno 
Butterworth Heinemann Publication 

 

 Other 
References 

 Time Saver Standards for Interior design 
 
National Building Code of India 2005 

 

 

POs 
COs 

PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PSO1 PSO2 PSO3 PSO4 

CO1 3 1 2 1 2 3 1 3 - 3 2 3 - 

CO2 3 - 3 1 2 2 1 3 - 3 1 3 - 

CO3 2 - 2 - 2 3 1 3 - 2 3 2 - 

CO4 3 - 2 1 2 2 1 3 - 3 1 3 - 

CO5 3 - 2 1 2 2 3 3 - 3 3 3 - 

1-Slight (Low)  
2-Moderate (Medium) 
3-Substantial (High)  
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VI Semester 
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School: SAP Batch : 2020-2024 

Program: B.Design Academic Year: 2020-2021 

Branch:Interior 
Design 

Semester: VI 

1 Course Code  IDJ 603 

2 Course  Title Estimation & Specifications 

3 Credits 3 

4 Contact 
Hours  
(L-T-P) 

0-1-2 

 Course 
Status 

Compulsory  

5 Course 
Objective 

This course teaches students to do the estimation of a interior design 
project of a space which allows designers to establish prices and budgets 
that satisfy their clients. This course follows practical guidelines on how 
to value the cost of designing commercial or residential interiors 

6 Course 
Outcomes 

After completion of this course, student will able to: 
CO1: understand any interior project with completeness of every aspect of 
costing. 

CO2 : understand about material specification, quantities and estimation. 
CO3: prepare estimates for major items of construction work. 
CO4: understand the different types of estimates. 
CO5: prepare preliminary and detailed estimates for a design project 

7 Course 
Description 

The estimation is prepared by calculating the quantities required and then 
calculating the cost at suitable rates , to get the approximate cost of the 
projet.That help in carryout project effectively. 

8 Outline syllabus CO Mapping 

 Unit 1 Estimates Introduction  

A Types of Estimates CO1, CO2,CO4 

B Preliminary and details estimates.  

C Calculations of Quantities: Types methods for 
calculating different items of construction. 

 

 Unit 2 Calculations of Quantities CO1, CO3 

A Types methods for calculating different items of 
construction. 

 

B Software tool for calculations  

C Market research  

 Unit 3 Specifications CO1, CO3 

A Types of  Specifications for different materials  

B Matearial, labour & combined cost techniqes  

C Market research  

 Unit 4 Detailed Estimation CO1, CO3, CO5 

A GST Calculation  
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B Calculation of bill summary  

C Detailed Specification   

 Unit 5 Turnkey Projects CO1,CO2CO3,CO4 

A Preparing of Design Proposal  

B Analysis of the services and their cost and 
preparation of their estimation and costing 
document portfolio. 

 

C BOQ summary  

 Mode of 
examination 

Jury  

 Weightage 
Distribution 

CA MTE ETE  

60% 0% 40%  

 Text book/s* Estimating and Consting in Civil Engineering  
B.N. Dutta 

 

 Other 
References 

  

 

POs 
COs 

PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PSO1 PSO2 PSO3 PSO4 

CO1 3 1 2 1 2 3 1 1 3 3 2 3 2 

CO2 - 3 3 1 2 - 2 2 - 3 1 2 1 

CO3 2 2 2 - 2 3 1 2 3 2 3 2 3 

CO4 3 3 1 2 - 2 2 - 1 1 2 1 2 

CO5 1 3 1 2 - 2 2 - 1 - - 2 2 

1-Slight (Low)  
2-Moderate (Medium) 
3-Substantial (High) 
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School: SAP Batch : 2020-2024 

Program: B.Design Current Academic Year: 2020-2021 

Branch:Interior Design Semester: VI 

1 Course Code  IDJ 601 

2 Course  Title Interior Design Studio -V 

3 Credits 13 

4 Contact Hours  
(L-T-P) 

0-5-8 

 Course Status Compulsory  

5 Course 
Objective 

1. Study Interior design through Research, Analysis, programming, 
conceptualization and design of the Interior environment. 
 

2. Understand spatial organization, Building codes and Regulations in addition 
to Building services.  

6 Course 
Outcomes 

After completion of this course, student will able to: 
CO1: Understand and apply the standards applicable to Spatial planning in a space.  
CO2: understand conceptual, functional as well as aesthetical aspectes 
CO3: Understanding various details and regulations involved in Designing and 
construction. 
CO4: Detail Design for a particular use by making plan furniture, fixture and 
equipment layouts and, prepare material, furniture, fixture and equipment 
specifications. 
CO5: prepare the layouts for necessary services involved in interior design 

7 Course 
Description 

The course Enables to understand the fundamentals of special planning, Building by 
laws, Presentation techniques and Incorporating Services as an integral part of their 
Design. It would help them to understand all the essential details and fundamentals 
essential to generate an effective Design which also follows its functional aspects.  

8 Outline syllabus CO Mapping 

 Unit 1 Space Planning and Design Fundamentals  

A General Overview CO1, CO2 

B Functional Aspects  

C Aesthetic Aspects  

 Unit 2 Communication and Drafting Methods  

A Presentation Techniques  

B Renderings CO1, CO3 

C Building Models  

 Unit 3 Building Codes and Standards CO5 

A General Overview  

B Occupancy Requirements, Classifications and Loads  

C Test Ratings and Fire Resistant Materials and Finishes  

 Unit 4 Barrier Free Design CO1, CO3 

A General Overview  

B Accessibility Guidelines  
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C Plumbing Fixtures and Public Lavatories  

 Unit 5 Specification Writing CO1, CO3 

A Specification Material Sources  

B Types of Specifications  

C Specification Format and Organization  

 Mode of 
examination 

Jury  

 Weightage 
Distribution 

CA MTE ETE  

60% 0% 40%  

 Text book/s* TIME SAVER STANDARDS FOR INTERIOR DESIGN AND SPACE 
PLANNING by Karl Ryan Candinato 
2-Interior Design Illustrated by Francis DK Ching 

• Operative Design- A catalogue of spatial Verbs, Di Mari 

Yoo 

• The Fundamentals of Interior Design 2019 Edition by 

Simon Dodsworth, Stephen Anderson , Bloomsbury 

• The Essential Interior Design Handbook  (English, 

Paperback, Claxton Darryl) Author- Claxton Darryl 

• Spatial Strategies for Interior Design By- Ian Higgins 

• The Key of Interior Design (Illustration of Methods & 

Principles) Author- Nikita Mittal 

• Architectural Graphics by Francis D. K. Ching 

Architecture: Form, Space, & Order by Francis D. K. Ching 

 

 Other 
References 

  

 

POs 
COs 

PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PSO1 PSO2 PSO3 PSO4 

CO1 3 1 2 1 2 3 1 1 3 3 2 3 2 

CO2 - 3 3 1 2 - 2 2 - 3 1 2 1 

CO3 2 2 2 - 2 3 1 2 3 2 3 2 3 

CO4 3 3 1 2 - 2 2 - 1 1 2 1 2 

CO5 3 3 2 2 - 2 2 - 1 2 1 3 3 

 
 
1-Slight (Low)  
2-Moderate (Medium) 
3-Substantial (High) 
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School: SAP Batch : 2020-2024 

Program: B.Design Academic Year: 2020-21 

Branch:Interior 
Design 

Semester: VI 

1 Course Code IDJ 604 

2 Course  Title Furniture Textile & Accessory 

3 Credits 3 

4 Contact 
Hours  
(L-T-P) 

 (1-0-2) 

 Course Status Compulsory  

5 Course 
Objective 

1. This course has been introduced to make the interior Design 

students familiar of the textiles incorporated in Home Decor and 

furnishings. 

2. To understand the properties of the various fabrics as per the 

environment and climatic conditions in a given interior space. 

3. To learn the possibilities of using textiles while combining with 

different categories of furniture. 

4. Introduce the sustainable textile materials. 

6 Course 
Outcomes 

After completion of this course, student will able to: 
CO1: understand and classify various textile material on the basis of need of the 
project. 
CO : understand about textile material, texture, color, durability ,absorption 
properties and Haptic properties 
CO3: develop the practical understanding of textile material used in interior and 
as upholstery. 
CO4: incorporate textiles in various aspects of interior design such as wall 
finishes, ceiling design, flooring etc. 
CO5: incorporate textiles for design and development of various accessoriesfor 
interior design project 

7 Course 
Description 

 

8 Outline syllabus CO Mapping 

 Unit 1 Textiles introduction  

A Theory of Textiles CO1, 
CO2,CO4 

B Cultural background of Interior textiles   

C Classification of interior textiles and their properties  

 Unit 2 Market Research  

A Textiles used in various activity domain of Interiors CO1, CO3 

B Brief understanding of the textile technology  

C Costing and pricing of diff textiles  
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 Unit 3 Textiles for Upholstered furniture & furniture 
accessories 

 

A Types of textile materials for Furniture  

B Analysis of textile Durability, Color fastness & its 
integration 

 

C Different types Upholstery used for sofa making  

 Unit 4 Accessory  CO1, 
CO3,CO5 

A Use of fabric in different accessories  

B Concept for any accessory design  

C Prototype  

 Unit 5 Upholstery prototyping CO1,CO2 
CO3,CO4 

A Concept for any sofa design  

B Design development  

C Prototype  

 Mode of 
examination 

Jury  

 Weightage 
Distribution 

CA MTE ETE  

60% 0% 40%  

 Text book/s* Francis D.K. Ching & Corky Binggeli - INTERIOR DESING 
ILLUSTRATED (3rd Edition) 

 

 Other 
References 

  

 

POs 
COs 

PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PSO1 PSO2 PSO3 PSO4 

CO1 3 1 2 1 2 3 1 1 3 3 2 3 2 

CO2 - 3 3 1 2 - 2 2 - 3 1 2 1 

CO3 2 2 2 - 2 3 1 2 3 2 3 2 3 

CO4 2 2 2 - 2 3 1 2 3 1 2 2 2 

CO5 3 - 3 1 2 3 - 2 3 - 2 2 3 

1-Slight (Low)  
2-Moderate (Medium) 
3-Substantial (High) 
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School: SAP Batch : 2020-24 

Program: B.Design B.Design                                       Current Academic Year: 2020-21 

Branch: Interior 
Design                                                 

Semester: VI 

1 Course Code IDT 601 

2 Course  Title Fitout Management 

3 Credits 2 

4 Contact 
Hours  
(L-T-P) 

2-0-0   

 Course Type Compulsory  

5 Course 
Objective 

1-Learn and understand  tools and techniques for efficient project 

management 

2-This technique for live projects or Design studio projects 

6 Course 
Outcomes 

After completion of this course, student will able to: 
CO1 work on a project from conception to completion. 
CO2 Prepare scopes/specifications for fit out works and preparation of PERT 
charts 
CO3: understand and handle Final inspections and signoffs procedures. 
Formats of Quality control and snag list preparation 
CO4 Format procedures for conducting fit out approvals in mall scenario and 
Final Site handover 
CO5: manage issues related to overall site management 

7 Course 
Description 

This course focuses on Project management for interior fit-outs. 
 Fit out management is a growing area where specialized expertise 
plays an important role. The course shall cover the various FM  & PM 
techniques of scheduling ,reporting ,making of PERT charts etc. 

8 Outline syllabus CO Mapping 

 Unit 1 Study and Analysis of Fit out process and significance  

A Site visit of interior spaces with fitout in progress CO1,  

B Preparing site reports  

C Snag list preparation  

 Unit 2 Making a PERT chart  

A Identification and chronological order of fit out activates  

B Identification of Long lead items CO2 

C Preparation of Pert chart of a particular project  

 
 
 

Unit 3 Fitout in mall scenario CO3 

A Understanding Fit out process in mall scenario  

B Formats for Fitout approval process  
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C Formats for various stages in Fitout approval as site 
handover format, site inspections, 

 

Unit 4 Application of Fitout Management Tools and 
techniques Design Project   

CO4, CO5 

A Identification of design project and its analysis  

B Preparing PERT chart   

C Identification of Long Lead Items  

 Unit 5 Handover Process CO4 

 A Checklist and Snag lists w.r.t. to Interiors  

 B Checklist for VM /Signage and handover to Operations  

 C Checklist and Snag lists w.r.t. to Services  

 Mode of 
examination 

Theory  

 Weightage 
Distribution 

CA MTE ETE  

30% 20% 100%  

 Text book/s*   

 Other 
References 

  

 

s 

POs 
COs 

PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PSO1 PSO2 PSO3 PSO4 

CO1 3 1 2 1 1 3 1 2 3 3 2 2 2 

CO2 2 3 3 1 2 - 2 2 - 3 1 1 1 

CO3 2 2 2 - 1 3 1 2 3 2 3 3 2 

CO4 2 2 3 1 2 3 1 2 3 3 1 3 1 

CO5 3 2 3 - 2 3 2 2 3 3 - 3 3 

 
1-Slight (Low)  
2-Moderate (Medium) 
3-Substantial (High) 
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School: SAP Batch : 2020-24 

Program: 
M.Design 

                                                   Current Academic Year: 2020 - 21 

Branch:Common Semester: VI 

1 Course Code  IDJ601 

2 Course  Title  Research Methodology 

3 Credits 4 

4 Contact 
Hours  
(L-T-P) 

0-2-2 

 Course Type Compulsory  

5 Course 
Objective 

The focus of this course is not on mastery of statistics but on the ability 
to use research in the Design environment.  

6 Course 
Outcomes 

After completion of this course, student will able to: 
CO1:Develop  a hypothesis, a research problem and related questions 
CO2: Frame the problem with the correct research methodology  
CO3:Collect accurate data to addresses the research problem  
CO4: Use the data to make decisions  
CO5: Create a effective research proposals  
CO6: analyse the data collected from various sources. 

7 Course 
Description 

To develop an understanding among students about an overview of the 
important concepts of research design, data collection, statistical and 
interpretative analysis, and final report presentation. 

8 Outline syllabus CO Mapping 

 Unit 1 INTRODUCTION CO1, CO2  

A Foundations of Research: Meaning, Objectives, 
Motivation, Utility 

 

B Concept of theory, empiricism, deductive and 
inductive theory 

 

C Characteristics of scientific method – 
Understanding the language of research – 
Concept, Construct, Definition, Variable. Research 
Process  

 

 Unit 2 PROBLEM IDENTIFICATION AND HYPOTHESIS 
GENERATION 

CO1, CO3 

A Problem Identification & Formulation and 
Measurement Issues 

 

B Hypothesis – Qualities of a good Hypothesis –Null 
Hypothesis & Alternative Hypothesis. 

 

C Hypothesis Testing – Logic & Importance  
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 Unit 3 RESEARCH DESIGN CO2,CO3,CO4,CO5, 

A Research Design: Concept and Importance in 
Research – Features of a good research design  
 

 

B Exploratory Research Design – concept, types and 
uses, Descriptive Research Designs – concept, types 
and uses. Experimental Design: Concept of 
Independent & Dependent variables.  

 

C Qualitative and Quantitative Research: Qualitative 
research – Quantitative research – Concept of 
measurement, causality, generalization, replication 
and  Merging the two approaches. 

 

 Unit 4 SAMPLING CO2,CO3 
CO4,CO5,CO6 

A Measurement: Concept of measurement– what is 
measured? Problems in measurement in research – 
Validity and Reliability and Levels of measurement 
– Nominal, Ordinal, Interval, Ratio. 

 

B Sampling: Concepts of Statistical Population, 
Sample, Sampling Frame, Sampling Error, Sample 
Size, Non Response. Characteristics of a good 
sample. Probability Sample – Simple Random 
Sample, Systematic Sample, Stratified Random 
Sample & Multi-stage sampling 

 

C Determining size of the sample – Practical 
considerations in sampling and sample size 

 

 Unit 5 DATA ANALYSIS AND INTERPRITATION CO3,CO4, 
CO5,CO6 

A Data Analysis: Data Preparation – Univariate 
analysis (frequency tables, bar charts, pie charts, 
percentages 

 

B Bivariate Analysis – Cross tabulations and Chi-
square test including testing hypothesis of 
association. 

 

C Interpretation of Data and Report  Writing – 
Layout of a Research Paper,  Ethical issues related 
to publishing, Plagiarism and Self-Plagiarism and  
Effective report writing. 

 

 Mode of 
examination 

Jury  

 Weightage 
Distribution 

CA MTE ETE  

60%  40%  

 Text book/s* 1.Research Methodology – C.R.Kothari  
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2.Business Research Methods – Donald Cooper & 
Pamela Schindler, TMGH, 9th edition. 
3.Business Research Methods – Alan Bryman& 
Emma Bell, Oxford University Press.  

 Other 
References 

  

 

 

POs 
COs 

PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PSO1 PSO2 PSO3 PSO4 

CO1 2 3 - 3 - 2 2 - 2 3 2 3 3 

CO2 3 - 3 - 2 2 1 - 3 2 3 2 2 

CO3 2 3 - 3 - 2 2 1 - 3 2 - 2 

CO4 1 2 3 - 2 2 1 - 3 2 3 2 2 

CO5 3 2 2 - 2 2 1 - 2 - 2 2 1 

CO6 - 2 2 1 - 2 2 1 - 2 2 3 - 

 
1-Slight (Low)  
2-Moderate (Medium) 
3-Substantial (High) 
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School: SAP Batch : 2020-2024 

Program: B.Design Academic Year: 2021-2022 

Branch:Interior 
Design 

Semester: VI 

1 Course Code  IDJ 602 

2 Course  Title Futuristic Interiors 

3 Credits 3 

4 Contact Hours  
(L-T-P) 

(0-1-2)) 

 Course Status Compulsory  

5 Course 
Objective 

• Understanding Futuristic Interior designs, decors, techniques, space 

planning and latest Furniture in different spaces. 

• To know about innovative and upcoming materials and Finishes 

• Categorizing interior and furniture designs on the basis of its utility, on-

going and upcoming trends, nature of space like, residential, outdoor, 

commercial, hospitality, etc. 

• Innovative forms and advanced interior design schemes 

6 Course 
Outcomes 

After completion of this course, student will able to: 
CO1.   Understand of latest and innovative global Interior design trends 
CO2.  Visual practice of the space utilization, innovative forms incorporating 
high-tech components of design 
CO3:  The application of latest trends and advanced techniques 
CO4: Understand of contemporary materials for furniture designs. 
CO5:  understand of comparative analysis of new materials and fittings. 
CO6:  Understand of contemporary fittings for Bathrooms and Modular 
kitchens. 

7 Course 
Description 

The course intends to impart knowledge about global and futuristic trends in 
interior design, awareness of latest and high-tech finishes, design components 
and fabrication techniques for development of innovative forms and 
appearances. 

8 Outline syllabus CO Mapping 

 Unit 1 Study of various trends in Interiors towards innovation  

A Research and survey of advanced and high-tech materials  CO1, CO2,CO3 

B Various vocabularies in the study of Interiors  

C Visual Illustration and case studies of global interior design 
projects 

 

 Unit 2 Implication of material   

A Material behaviour and their influence in interior CO3, CO4 

B Combination of materials  

C Innovative and high-tech Finishes  

 Unit 3 Insinuation of advanced machinery and fabrication 
techniques 

 

A Innovative techniques for development of design 
components 
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B Advanced finishes and their fabrication process  

 Unit 4 Design Project I CO1, CO4,CO5 

A Conceptualization  

B Prototyping of design components  

C Precision in material  

 Unit 5 Final Documentation CO4,CO5,CO6 

A Finalization of write up.  

B Final Documentation of the products chosen.  

C Pre-preparation of the jury related to board to display 
furniture accessories, jury discussion and inference. 

 

 Mode of 
examination 

Jury  

 Weightage 
Distribution 

CA MTE ETE  

60% 0% 40%  

 Text book/s* TIME SAVER STANDARDS FOR INTERIOR DESIGN AND SPACE 
PLANNING by Karl Ryan Candinato 
2-Interior Design Illustrated by Francis DK Ching 

• Operative Design- A catalogue of spatial Verbs, Di 

Mari Yoo 

• The Fundamentals of Interior Design 2019 Edition by 

Simon Dodsworth, Stephen Anderson , Bloomsbury 

• The Essential Interior Design Handbook  (English, 

Paperback, Claxton Darryl) Author- Claxton Darryl 

• Spatial Strategies for Interior Design By- Ian Higgins 

• The Key of Interior Design (Illustration of Methods & 

Principles) Author- Nikita Mittal 

• Architectural Graphics by Francis D. K. Ching 

Architecture: Form, Space, & Order by Francis D. K. Ching 

 

 Other 
References 

  

 

POs 
COs 

PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PSO1 PSO2 PSO3 PSO4 

CO1 2 3 - 3 - 2 2 - 2 3 2 3 3 

CO2 3 3 1 - 2 2 1 - 3 2 3 2 2 

CO3 2 3 - 1 - 2 2 1 - 3 2 - 2 

CO4 3 2 1 - 2 2 1 - 3 2 3 2 2 

CO5 3 2 2 1 - 2 - 2 2 1 2 2 1 

CO6 3 2 2 1 - 2 2 1 - 2 2 3 - 
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1-Slight (Low)  
2-Moderate (Medium) 
3-Substantial (High
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VII Semester 
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School:    SAP                               Batch : 2020-24 

Program:  B.Design                                       Current Academic Year: 2020-21 

Branch: Interior 
Design                                                 

Semester:VII 

1 Course Code IDJ 702 

2 Course  Title Heritage Interiors 

3 Credits 4 

4 Contact 
Hours  
(L-T-P) 

0-2-2 

 Course Type Compulsory  

5 Course 
Objective 

The main objective of this course is to understand and learn the 
importance of heritage value of particular space/building by Adaptive 
Reuse to develop meaningful space and commercial performance of 
built assets. 

6 Course 
Outcomes 

After completion of this course, student will able to: 
CO1: Understand the value of legacy designs 
CO2: Create drawing for the fixing and application of various techniques 
used in restoration and refurbishment of project. 
CO3: Produce the survey and documentation process to carry out 
project with keeping the heritage value intact.  
CO4: understand the interior spaces comprehensively by balancing the 
contributions of physical beauty and structural integrity in one 
complete volume. 
CO5: understand the details of traditional design components, 
materials etc. 

7 Course 
Description 

1. This is to enable students to understand the basic terminologies used 
in the adaptive reuse o develop meaningful space. 
2. Students understand about design process involve in refurbishing a 
project. 
3-To understand the process of documentation to carry out the process 
of adaptively reusing historic buildings. 

8 Outline syllabus CO Mapping 

 Unit 1 Introduction  

A Introduction to Heritage Interiors CO1, CO2 

B Site visit and making form and material based 
investigation 

 

C Understanding spatial aspects based on activity, space, 
form and human scale. 

 

 Unit 2 Documentation/Drawing  

A Case study presentation 1st stage  
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B Case study presentation 2nd stage CO2 

C Final site drawings with details and phtographs  

 Unit 3 Conecept/Development CO3 

A Preparation of design requirements, area requirements 
based on standards and their interrelation and 
circulation patterns. 

 

B Concept formulation and idea investigation.  

C Final concept  

 Unit 4 Design Development CO4, CO5 

A All floor plans  

B Detailed plans  

C Views  

 Unit 5 Finalisation CO 5 

A Design development- sections and elevations   

B Model making on appropriate scale  

C Final portfolio submission  

 Mode of 
examination 

Jury  

 Weightage 
Distribution 

CA MTE ETE  

60% 0 40%  

 Text book/s* TIME SAVER STANDARDS FOR INTERIOR DESIGN AND SPACE 
PLANNING by Karl Ryan Candinato 
2-Interior Design Illustrated by Francis DK Ching 

 

 

 Other 
References 

  

 

 

POs 
COs 

PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PSO1 PSO2 PSO3 PSO4 

CO1 3 3 1 2 1 2 3 1 2 2 3 2 1 

CO2 1 - 3 3 1 2 - 2 2 3 3 1 2 

CO3 3 2 2 2 - 2 3 1 - 2 2 3 1 

CO4 3 2 2 3 1 2 3 1 2 2 3 1 1 

CO5 - 2 1 2 - 2 3 1 2 - 3 1 - 

1-Slight (Low)  
2-Moderate (Medium) 
3-Substantial (High) 
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School: SAP Batch : 2020-2024 

Program: B.Design Current Academic Year: 2020-2021 

Branch:Interior Design Semester: VII 

1 Course Code IDJ 701 

2 Course  Title Interior Design Studio -VI 

3 Credits 10 

4 Contact Hours  
(L-T-P) 

 (0-2-8) 

 Course Status Compulsory  

5 Course 
Objective 

1. To understand the develop a conceptual project for branding a project ie 
Chain projects -Café, Restaurants, Big retails stores etc. 
 

2. Understand spatial organization, multiple brands and their unfitness in the 
industry   

6 Course 
Outcomes 

After completion of this course, student will able to: 
CO1: Understand and apply the standards applicable to Spatial planning in a space.  
CO2: Understand various aspects of designing such as Functionality and Aesthetics 
and create brand identity by property examines the several brands. 
CO3: Understanding various details and regulations involved in Designing and 
construction. 
CO4: Detail Design for a particular use by making plan furniture, fixture and 
equipment layouts and, prepare material, furniture, fixture and equipment 
specifications 
CO5: prepare complete set of drawings for an interior design project along with 
details of various components.   

7 Course 
Description 

The course Enables to understand the fundamentals of special planning, Building by 
laws, Presentation techniques and Incorporating Services as an integral part of their 
Design. It would help them to understand all the essential details and fundamentals 
essential to generate an effective Design which also follows its functional aspects.  
 

8 Outline syllabus CO Mapping 

 Unit 1 Space Planning and Design Fundamentals  

A General Overview CO1, CO2 

B Functional Aspects  

C Aesthetic Aspects  

 Unit 2 Developing brands   

A Presentation Techniques  

B Renderings CO1, CO3, CO5 

C Building Models  

 Unit 3 Building Codes and Standards  

A General Overview  

B Occupancy Requirements, Classifications and Loads  

C Test Ratings and Fire Resistant Materials and Finishes  

 Unit 4 Barrier Free Design CO1, CO3 

A General Overview  

B Accessibility Guidelines  
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C Plumbing Fixtures and Public Lavatories  

 Unit 5 Specification Writing CO1, CO3 

A Specification Material Sources  

B Types of Specifications  

C Specification Format and Organization  

 Mode of 
examination 

Jury  

 Weightage 
Distribution 

CA MTE ETE  

60% 0% 40%  

 Text book/s* • Operative Design- A catalogue of spatial Verbs, Di Mari 

Yoo 

• The Fundamentals of Interior Design 2019 Edition by 

Simon Dodsworth, Stephen Anderson , Bloomsbury 

• The Essential Interior Design Handbook  (English, 

Paperback, Claxton Darryl) Author- Claxton Darryl 

• Spatial Strategies for Interior Design By- Ian Higgins 

• The Key of Interior Design (Illustration of Methods & 

Principles) Author- Nikita Mittal 

• Architectural Graphics by Francis D. K. Ching 

Architecture: Form, Space, & Order by Francis D. K. Ching 

 

 Other 
References 

 TIME SAVER STANDARDS FOR INTERIOR DESIGN AND 
SPACE PLANNING by Karl Ryan Candinato 
2-Interior Design Illustrated by Francis DK Ching 
 

 

 

POs 
COs 

PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PSO1 PSO2 PSO3 PSO4 

CO1 3 1 2 1 2 3 1 1 3 3 2 3 2 

CO2 - 3 3 1 2 - 2 2 - 3 1 2 1 

CO3 2 2 2 - 2 3 1 2 3 2 3 2 3 

CO4 3 3 1 2 - 2 2 - 1 1 2 1 2 

CO5 3 - 1 - - 2 2 - 1 1 - 1 3 

 
 
1-Slight (Low)  
2-Moderate (Medium) 
3-Substantial (High) 
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School: SAP Batch : 2020-24 

Program:  
B. Design 

Current Academic Year: 2020-21 

Branch:  Common Semester: VII 

1 Course Code JIP710 

2 Course  Title Dissertation 

3 Credits 6 

4 Contact 
Hours  
(L-T-P) 

0-2-4 
  

 Course Type Compulsory  

5 Course 
Objective 

The need of this supplementary subject is to make the students to do 
the research work lingering about the Practices, technology, Traits and 
works of the interior designers practicing India and abroad. 

• To stimulate art appreciation and development of aesthetic 

sense. 

• To introduce vernacular art and craft forms. 

• To introduce a sense of exploration, research and 

documentation. 

6 Course 
Outcomes 

After completion of this course, student will able to: 
CO1: Develop a hypothesis, a research problem and related questions  
CO2: Frame the problem with the correct research methodology  
CO3: Collect accurate data to addresses the research problem  
CO4: Use the data to make decisions  
CO5: Create an effective research proposals 
CO6: Evaluate the issues of lighting in a particular space. 

7 Course 
Description 

Students have the flexibility to choose from a wide range of topics that 
may be historic or contemporary. 
The Topics to be taken will be from the following Field:- 

• Particular Art / Craft form belonging to a specific region / period. 

• School of thought in India/ abroad. 

• The effect of artwork in the interior of any real Project.  

• Any Art Movement and its effects on interior design of then era.  

• Effect of any new design and its interior in any old campus (i.e. a 

new coffee house in Sharda campus)  

• Viability study of any new technology on interiors (i.e. 

naturalistic lighting for user wellbeing) 
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• Analysis of different interior styles/ theme on a single Project 

(i.e. Fast Casual, Family Style, Fine Dining, Café or Bistro, Fast 

Food, Food Truck, Restaurant Buffet, Pop-Up Restaurant styles/ 

design themes and analysis of the overall final look of the 

restaurant) 

• Research works about any practicing interior designer’s life, 

works and philosophy.  

• Research about the relation of the different performing art 

forms and their relations/ effects on interior design (i.e. 

Choreography and interior design; using performance 

terminology to describe interior experience.) 

8 Outline syllabus CO Mapping 

 Unit 1 INTRODUCTION CO1, CO2  

A Foundations of Dissertation: Meaning, Objectives, 
Motivation, Utility 

 

B Need of the Dissertation   

C Characteristics of scientific method for 
dissertation– Understanding the language of 
dissertation research – Concept, Construct, 
Definition, Variable. Research Process  

 

 Unit 2 PROBLEM IDENTIFICATION AND HYPOTHESIS 
GENERATION 

CO1, CO3 

A Problem Identification & Formulation and Issues  

B Study identification or Hypothesis   

C Study/ Hypothesis Testing – Logic  & Importance  

 Unit 3 APPROVAL OF THE DISSERTATION TOPIC CO2,CO3,CO4,CO5, 

A Identification of the area of study.   

B Studying and data collection of various aspects of 
the dissertation study.  

 

C Collected data analysis for the sake of dissertation 
topic approval 

 

 Unit 4 FRAMING THE DISSERTATION/ PREPARATION OF 
REPORT 

CO2,CO3 
CO4,CO5,CO6 

A Framing the Dissertation Chapters   

B Identifying the chapters of study  

C Study the different styles of Report Writing – APA 
Style, Chicago Style etc. 
Referencing and bibliography 
Footnotes and citations 

 

 Unit 5 DATA ANALYSIS AND INTERPRITATION 
DISSERTATION CONCLUSION 

CO3,CO4, 
CO5,CO6 
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A Finalization of Data Analysis: Data Preparation – 
for putting these in the dissertation report 

 

B Bivariate Analysis – Cross tabulations and Chi-
square test including testing hypothesis of 
dissertation.  

 

C Interpretation of hypothesis and conclusion 
through Effective report writing. 

 

 Mode of 
examination 

Viva voce   

 Weightage 
Distribution 

CA MTE ETE  

60% - 40%  

 Text book/s* 1. Research Methodology – C.R.Kothari 
2. Business Research Methods – Donald Cooper & 
Pamela Schindler, TMGH, 9th edition. 
3. Business Research Methods – Alan Bryman & 
Emma Bell, Oxford University Press.  

 

 Other 
References 

  

 

 

 
 
 
 

 
 

 
 
 
 
 

1-Slight (Low)  
2-Moderate (Medium) 
3-Substantial (High) 
 
 

POs 
COs 

PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PSO1 PSO2 PSO3 PSO4 

CO1 2 3 - 3 - 2 2 - 2 3 2 3 3 

CO2 3 - 3 - 2 2 1 - 3 2 3 2 2 

CO3 2 3 - 3 - 2 2 1 - 3 2 - 2 

CO4 1 2 3 - 2 2 1 - 3 2 3 2 2 

CO5 3 2 2 - 2 2 1 - 2 - 2 2 1 

CO6 - 2 2 1 - 2 2 1 - 2 2 3 - 
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School: SAP Batch : 2020-2024 

Program: 
B.DESIGN 

                                                   Current Academic Year: 2020 

Branch: INTERIOR Semester: VII 

1 Course Code  IDT 701 

2 Course  Title Professional Practice for Interior Design 

3 Credits 2 

4 Contact 
Hours  
(L-T-P) 

2-0-0 

 Course Type Compulsory 

5 Course 
Objective 

• Learning about various aspects of professional conduct, duties 
and responsibilities and legal rights and procedures of the 
Interior Design profession.  

• Professional practices like interior design needs a good bunch of 
advance knowledge of Design, Materials, Techniques as well as 
representational skills and market strategies as per current 
market scenario. 

6 Course 
Outcomes 

After completion of this course, student will able to: 
 
CO1.Understand Role & Responsibilities of Various Interior design 
Associations and Authorized Bodies in India and Abroad.  
CO2.Learn a comprehensive understanding of Aims, Objectives, and 
Methods involved in Professional Practice. 
CO3.Understand Interior Design practices, Entrepreneurship and its 
office organization. 
CO4.Learn Scale of professional fees, mode of payment, professional 
conduct and ethics documenting it in the form of reports. 
CO5.Understand deliverables of Interior Design Consultancy, Project 
Management Consultancy, Turn-key and Contractor ship organization. 
 

7 Course 
Description 

The course enables students to develop undestanding which they can 
enable in professional practices. It will also help them to develop a brief 
understanding towards profession and market scenerios. 

8 Outline syllabus CO Mapping 

 Unit 1 INTRODUCTION  

A Role ofProfessional Associations CO1 

B Professional conduct, ethics & regulation of the Interior 
Design Profession 

CO1 

C ADI, ASID, IDS 
 

CO1 

 Unit 2 Professional Documents  
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A Introduction to Tenders and Contracts CO2 

B Preparation,Inviting and Opening ofTender 
Documents 

CO2 

C Designers Recommendations: Q`uality, Time and Cost 
 

CO2 

 Unit 3 Use and implementations  

A Interior Design competitions: How & Why  CO3 

B Interior designer as a Valuator CO3 

C Evaluating an existing complex CO3 

 Unit 4 Compliances  

A Introduction to All kind of Taxes CO4 

B GST, Service Tax CO4 

C Income Tax,Professional Tax CO4 

 Unit 5 Composition & Imagery  

A Design Consultancy: Responsibilities & Professional 
Charges 

CO5 

B Project Management Consultancy: Responsibilities & 
Professional Charges 

CO5 

C Turn-key Solution Consultancy: Responsibilities & 
Professional Charges 

CO5 

 Mode of 
examination 

Theory  

 Weightage 
Distribution 

CA MTE ETE  

30% 20% 100%  

 Text book/s*   

 Other 
References 

  

 

 

POs 
COs 

PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PSO1 PSO2 PSO3 PSO4 

CO1 2 1 2 2 1 3 1 1 2 1 1 2 2 

CO2 3 1 1 2 1 1 2 1 1 2 1 2 3 

CO3 1 2 3 1 2 1 3 1 1 1 3 1 2 

CO4 2 1 1 2 1 2 1 2 3 1 1 2 2 

CO5 2 1 1 2 2 1 2 1 1 2 2 1 2 

 
1-Slight (Low)         2-Moderate (Medium)                3-Substantial (High) 
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School: SAP Batch : 2020-24  

Program: B.Design Current Academic Year:  2019-20  

Branch: IPD Semester: VII  

1 Course Code JIP711  

2 Course  Title PORTFOLIO  

3 Credits 3  

4 Contact Hours  
(L-T-P) 

 3(0-1-2 )  

 Course Status Compulsory  

5 Course Objective The subject aims to develop contemporary portfolio 
practices and enables students to create portfolios 
that serve as both evolving collections of creative 
solutions to design problems and evidence of their 
abilities to visually relay messages. It teaches to how 
to create not just a collection of design work but a 
unique marketing tool for a successful design career. 

 

6 Course Outcomes After completion of this course, student will able to: 
CO1: understand the methods to present their 
designs, skill sets, and creativity 
CO2: focus on both Logical and Creative Design 
Solutions 
CO3: develop a Portfolio including entire concept 
and final design 
CO4: Familiarize with different Layouts , and other 
methods of presentation in detail as per the Industry 
standards 
CO5: present the work in a systematic, sequential 
and logical manner. 

 

7 Course Description This course will introduce the students with various 
techniques of presenting their works from concept 
to Finished Products. 

 

8 Outline syllabus CO 
Achievement 

 Unit 1 The Portfolio : Introduction  

 1a.Understanding the meaning and Need of Portfolio 
Development 

 

  1b.The Design Sketch: Exploring the History of Style  

  1c.Collection of works done in previous years CO1 

 Unit 2 Organizing and Content Development  CO1,CO2 

 2a.Building up a Profile/Resume based on your skill 
and current market trends 

 

  2b.Curation of Works and creating Storage Bank to 
support the Portfolio development 
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  2c.The Design Journal to well keep the works of the 
past and support Portfolio Development 

 

 Unit 3 Understanding the Market/Customer CO2 

 3a. The need of developing a portfolio as per the 
customer choices 

 

  3b. Understanding the identity and the related need 
of the company  

 

  3c. Analyzing the classified products  

 Unit 4  Technical Drawings and Finishes CO3,CO4, 
CO5 

 4a. Presentation Boards and Design Concepts & 
Solutions 

 

  4b.Compiling the raw concepts and exploration   

  4c. Creating Flat Sketches and Specs  

 Unit 5 Presentation & Layouts  

 Layouting of portfolio and also in Digital format for 
devices 

CO4 

  5b.Understanding Platforms to showcase works   

  5c.The Portfolio Projects  

 Mode of 
examination 

  

 Weight age 
Distribution 

CA MTE ETE  

60% 0% 40%  

 Text book/s*   

 Other 
References 

1.   

 

POs 
COs 

PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PSO1 PSO2 PSO3 PSO4 

CO1 2 1 2 2 1 1 2 1 3 2 1 2 2 

CO2 3 1 1 2 3 - 2 2 1 1 2 2 3 

CO3 3 2 3 1 1 3 3 1 1 3 2 1 2 

CO4 2 2 1 2 1 1 1 2 3 1 2 2 2 

CO5 - - 1 - 1 1 1 3 1 1 - 1 2 

 
1-Slight (Low)  2-Moderate (Medium)3-Substantial (High) 
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Program: B.Design Current Academic Year: 2020  

Branch: IPD Semester:VII  

1 Course Code TIP701  

2 Course Title Intellectual Property Rights  

3 Credits 3  

4 Contact Hours  
(L-T-P) 

3-0-0  

 Course Status Compulsory  

5 Course Objective 1. Introducing important aspects of intellectual 

property rights to students who will pay a key role 

in the creation and development of creative 

industrial projects. 

2. Spread patent information, patent laws in India 

and overseas, and details of registration. 

3. Publicizing information about copy rights and their 

associated rights and aspects of registration. 

4. Propagating data on trademarks and elements with 

registration. 

5. Collate technical understanding on design, regional 

acknowledgement, new design protection and ways of 

registration. 

6. Latest trends in IPR and Government measures to 

promote IPR. 

 

6 Course 
Outcomes 

After completion of this course, student will able to: 
CO.1. Understand the basic Concept of Intellectual 
Property Right 
CO2: Criteria for obtaining patent & elements of 
patentability (Novelty, Inventive steps, Utility) 
CO3: Copyright Registration methods & Nature of 
Copyright (Sentence construction, Creative work) 
CO4: Concept of trademark (Various types of tags, brand 
names, badges, signature, logo, product mark, recognition 
tags)  
CO5: Industrial Application (Non patentable subjects, 
Eligibility to patent). 
CO6: Process of patenting and acts involved (sanctions & 
Penalties Copyright procedure). 

-  

 

7 Course 
Description 

 
This program covers the legal strategy relevant to 
intellectual property and innovation for early stage Design 
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project. The development cycle of the Design start-ups 
from invention and early evaluation, through incorporation 
and product creation, across production and massive 
funding. 
The structure for evaluating the legal strategy of 
intellectual property and innovation behind the 
development and implementation of a successful & 
quantifiable business plan. Via this approach, this program 
will clearly provide a summary of multiple areas 
substantive law, that include patent, copyright, trademark, 
trade secret, contract, competition, marketing, 
advertisement, incorporation and capital. This program 
aims to define and examine the technical information that 
is used to protect and create open standards.  
 

8 Outline syllabus CO 
Achievem
ent 

 Unit 1 Introduction to IPR CO3 

1 Copyrights , patents , ID rights   

 2 Differences and similarities   

 3 Applications  

 Unit 2 Understanding Design protection   CO2 

1 IPR famous cases and conflicts   

 2 To write the cases technically  

 3 Design Rights  

 Unit 3 Understanding Trademarks   

1 Relevance of trademarks    

 2 Usage and its limitations   

 3 Presentations and Discussions   

 Unit 4 Famous cases and suites  CO1,CO2 

1 Yamaha and TVS IPR Case  

 2 Apple and Samsung case  

 3 Comparison and discussion   

 Unit 5 Possibilities in IPR CO4, 
CO5,CO6 

1 Patenting process  

 2 Filing in IPR  

 3 Formalities, requirements and costing involved  

 Mode of 
examination 

Theory  

 Weightage 
Distribution 

CA MTE ETE  

30% 20% 50%  
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POs 
COs 

PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PSO1 PSO2 PSO3 PSO4 

CO1 1 1 2 2 1 3 1 1 2 1 - 2 2 

CO2 3 1 - - 1 1 2 1 1 - - 2 3 

CO3 1 2 3 1 2 - 3 - - 1 1 1 2 

CO4 2 1 1 2 1 - 1 2 3 1 1 2 2 

CO5 1 2 3 1 3 - 1 - 3 - - 1 3 

CO6 3 2 2 1 - 2 2 3 - 3 2 2 1 

 
1-Slight (Low)  
2-Moderate (Medium) 
3-Substantial (High) 
 
 
 
 
 
 
 
 
 
 
 
 
 

 Text book/s* -  

 Other 
References 
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VIII Semester 
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School: SAP Batch : 2020-2024 

Program: 
B.DESIGN 

Current Academic Year: 2020 

Branch: Interior 
Design 

Semester: VIII 

1 Course Code IDJ 801 

2 Course  Title Interior Design Project 

3 Credits 16 

4 Contact 
Hours  
(L-T-P) 

0-4-12 

 Course Type Compulsory 

5 Course 
Objective 

To provides student the opportunity to propose and manage a faculty 
approved self-initiated design project with appropriate focus, inquiry, 
documentation, execution and presentation 

6 Course 
Outcomes 

After completion of this course, student will able to: 
CO1. Get an in-depth understanding of conceptualization and 
presentation. 
CO2.Learn a comprehensive understanding of developing design and 
whole design process involves. 
CO3.. Learn research methods, innovation, code compliance 
CO4. Understand the complexity and coordination between Concept & Final 
presentation. 

CO5: focus on , sustainable design practices alongwith necessary services 
&  preparation of estimates etc. 

7 Course 
Description 

Students in this course advance their design skills to meet the challenge 
of a complex project. Selecting both client and project, students 
complete an in-depth precedent study, code and building analysis, user 
assessment, programming, conceptualization and presentation. 

8 Outline syllabus CO Mapping 

 Unit 1 Design Brief CO1,CO2 

A Introduction to the project along with preparation 
of its requirements and related components, user 
preferences, user profile 

 

B Preparation of requirements in terms of spaces, 
area calculation, basic and essential features  

 

C Identification of the need of the project, its 
benefits and expected outcomes for laying a better 
foundation of forthcoming projects of similar 
nature 

 

 Unit 2 Research/Case study/Site analysis CO1,CO2 
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A Investigation of the topic-related information, 
technical terminology, guidelines, learning from 
the past trends and forecasting the futuristic 
approach 

 

B Study of existing subject-related projects, their 
shortcomings, potentials, area programs etc. For 
formation of a more sound itinerary for the new 
project  

 

C Examining the assigned site conditions, its 
surroundings, climatic and environmental 
conditions, area, profile, terrain,  constraints (if 
any) etc. to carve out a potential design strategy 

 

 Unit 3 Conceptual design CO1,CO2,CO3 

A Spatial planning and zoning for a better 
understanding of inter-connection of spaces 

 

B Working out the functional aspects, circulation, 
overall flow of activities from the entrance to all 
the connected spaces, directly or indirectly 

 

C Figurative planning showing basic components of 
design and preliminary specifications. 

 

 Unit 4 Design Development CO1,CO2,CO3,CO4 

A Detailed plans with worked out specifications, 
material with dimensions 

 

B Plans of various services such electrical, plumbing, 
RCPs, lighting design, HVAC etc. 

 

C Estimation of the project.  

 Unit 5 Final presentation CO1,CO2, 
CO3,CO4, CO5 

A Presentation design drawings with colour codes, 
complete with relevant textures, hatch, line 
weights, dimensions and nomenclature 

 

B Three dimensional views of spaces and well-
rendered elevations, sections and other relevant 
drawings. 

 

C Three-dimensional model, physical or virtual, 
showing overall flow explaining entire design 
scheme in detail 

 

 Mode of 
examination 

Jury  

 Weightage 
Distribution 

CA MTE ETE  

60% 0% 40%  

 Text book/s* Francis D.K. Ching & Corky Binggeli - INTERIOR 
DESING ILLUSTRATED (3rd Edition) 
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Time saver standereds. 

 Other 
References 

 TIME SAVER STANDARDS FOR INTERIOR DESIGN 
AND SPACE PLANNING by Karl Ryan Candinato 
2-Interior Design Illustrated by Francis DK Ching 

 

 

    

    
 
 
 
 
 
 
  

POs 
COs 

PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PSO1 PSO2 PSO3 PSO4 

CO1 2 1 2 2 1 1 2 1 3 2 1 2 2 

CO2 3 1 1 2 3 - 2 2 1 1 2 2 3 

CO3 3 2 3 1 1 3 3 1 1 3 2 1 2 

CO4 2 2 1 2 1 1 1 2 3 1 2 2 2 

CO5 3 1 2 3 3 2 2 2 1 1 2 2 3 

 
1-Slight (Low)  
2-Moderate (Medium) 
3-Substantial (High) 
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School: SAP Batch : 2020-24  

Program: B.Design Current Academic Year: 2020-21  

Branch: Interior Design 
design 

Semester: VIII  

1 Course Code  IDJ 802  

2 Course  Title Professional Training    

3 Credits 10 (NGPA)  

4 Contact Hours  
(L-T-P) 

0-2-8  

 Course Status Compulsory  

5 Course O 
matbjective 

1. To get an industry and market exposure. 

2. To become industry oriented and learn to work 

under peer pressure of deadline and quality work.3. 

3. Develop  the entrepreneur skills 

 

6 Course Outcomes After completion of this course, student will able to: 
CO1: fill the gap between concept and final product, 
so become professional 
CO2 : Think out of the box and match the timelines 
CO3: become sensible and learn to manage their 
time and resources effectively . 
CO4 : be aware of the environmental issue and 
sensitive towards society and nature. 
CO5:  learn professional and disciplinary ethics 

 

7 Course Description This course requires student to do an industry 
training for at least 3.5 months equivalent to one 
semester. At the end , students are required to 
submit an internship report along with a work 
portfolio. 

 

8 Outline syllabus CO 
Achievement 

 Unit 1 Internship  CO1, CO2, 
CO3, CO4, 
CO5 

 Unit 2 Internship  

 Unit 3 Internship  

 Unit 4 Internship  

 Unit 5 Internship report 

 Mode of 
examination 

Jury/Practical/Viva  

 Weightage 
Distribution 

CA MTE ETE  

60% 0% 40%  

 Text book/s* -  

 Other 
References 
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POs 
COs 

PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PSO1 PSO2 PSO3 PSO4 

CO1 2 1 2 2 1 1 2 1 3 2 1 2 2 

CO2 3 1 1 2 3 - 2 2 1 1 2 2 3 

CO3 1 2 3 1 1 3 3 1 1 3 2 1 2 

CO4 2 2 1 2 1 1 1 2 3 1 2 2 2 

CO5 - 2 - 1 - 3 1 - 3 - - 2 3 

 
 
 
1-Slight (Low)  
2-Moderate (Medium) 
3-Substantial
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SHARDA UNIVERSITY 
School of Architecture and Planning/SAP 

Program / Branch/Specialization: BACHELOR OF DESIGN/Fashion Design 

Semester/Term.:  1: COMMON FOUNDATION 
 

Session: 2020-2021  
 

S. No. 

P
ap

er
 Id

 

Subject 
Code 

Subjects 

Teaching 
Load 

C
re

d
it

s Core/Electi
ve-

Requisite,C
o-Requisite 

1.CC,2-
AECC,3-
SEC,4-

DSE 

L T P    

JURY SUBJECTS 

1  11180 BDZ138 Basic of Design 0 2 4 6 
Core 

CC 

2 11179  BDZ137 Free hand Drawing   0 2 8 10 
Core 

CC 

3 11181  BDZ139 
Introduction to Digital design 
& presentation   

0 1 2 3 
Co- 
requisite 

SEC 

4 12042  CCU302 Community Connect  0 2 0 2 
Co 
Requisite 

DSE 

5   

VAC (1 course of 30hrs 
duration to be conducted 
once in an academic year- 
semester optional) 

   NC 

VAC  

THEORY SUBJECTS               

1 16254  ARP101 Communicative English-I           1 0 2 2  Pre 
requisite AECC 

2 11182  BDZ140 History 1- History of Art-I           2 0 0 2 

 Core  CC 

      Total        25     
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TERM II: IPD  

S. No. 
Paper 

Id 
Subject 

Code 
Subjects L T P 

C
re

d
it

s 

    

JURY SUBJECTS 
  

       1  BDC101 History of art- 2 2 0 0 2 

 Core  CC 

2  ARP102 Communicative English II 1 0 2 3 
  

3  BDC 102 Environmental science  2 0 0 2 
 C0 requisite AECC 

4  BDP105 IPD  studio-I  0 2 4 6 
  

5  BDP104 
Model making 

&prototype 
1 1 4 6 

  

6  BDP102 

Development of 
product forms & 

processes 

1 1 3 5 
  

THEORY SUBJECTS               

1  11428 BDC102 Environmental Science                                      2 0 0 2 

  

2 11427  BDC101 
History 2- History of 
Art-II                            

2 0 0 2 

 Core  CC 

      Total        25     
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TERM III   

S. No. 
Pa
pe
r Id 

Subject 
Code 

Subjects L T P Credits   
  

JURY SUBJECTS             

 1 
 11
50
3 

PDJ301 IPD Studio-II 0 4 8 12 Core CC 

 2 
 11
50
5 

PDJ302 
Industrial Design in 
market place  

1 0 2 3 Core CC 

 3            

 4 
 11
50
7 

PDJ304 Digital-II 1 1 2 4 
 Pre 
requisite 

AECC 

 5 
 11
50
6 

PDJ305   Design Semantics 1 0 2 3 Core CC 

 6     OPE       2     

THEORY SUBJECTS             

 1   TIP301 History of Design 2 0 0 2     

    TIP302 
 Sustainable  Design 
Practices 

2 0 0 2 Core CC 

      Total        29     

TERM IV   

S. No. 
Pa
pe
r Id 

Subject 
Code 

Subjects L T P Credits   
  

JURY SUBJECTS               
              

2  11608 PDJ401 IPD Studio -III 0 4 8 12 Core CC 

3  11605  PDJ402 
Layout Drawings and 
Display Techniques 

0 1 2 3 Core CC 

4  11607 PDJ403 Digital - III  0 2 2 4 
 Pre 
requisite AECC 

5  11606 PDJ404 Materials & Processes - I 0 1 2 3     

 6  11604 PDJ405 
Research Story Telling 
& narratives  

1 1 1 3   
  

   OPE       2  
 

   VAC      
 

THEORY SUBJECTS               
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   11609 TIP401   Trends & Forecasting 2 0 0 2     

                    

      Total        29     

TERM V   

S. No. 
Paper 
Id 

Subject 
Code 

Subjects L T P Credits   
  

JURY SUBJECTS               

              

1   PDJ501 IPD Studio -IV 0 4 8 12 Core CC 

2   PDJ502 
Design, Media & 
Technology 

0 1 2 3   Core CC 

3     PDJ503 Digital - IV 0 1 2 3   AECC 

4   JIT502 Furniture design 1 0 2 3 
 Pre 
requisite SEC 

5  PDJ505 
Materials & Processes - 
II 

0 1 2 3  
 

             2   DSE 
  JIT501 Design Innovation 0 1 2 3   

THEORY SUBJECTS               

              

                    

      Total        28     

TERM VI   

S. No. 
Pa
pe
r Id 

Subject 
Code 

Subjects L T P Credits   
  

JURY SUBJECTS               

    PDJ601 
Applied ergonomics & 
sensory awareness 

0 1 2 3   
SEC 

  PDJ602 Product Brand & Identity 0 1 2 3  
 

     PDJ603 
Applied ergonomics & 
Awareness 

0 1 2 3     

    PDJ604 IPD Studio -V 0 4 8 12 Core CC 

    PDJ605 
Manufacturing & 
Assembly  

1 1 1 3 Core 
SEC 

    JIT610 Research & methodology 0 2 2 4  
 

    PDJ607 Digital - V 1 1 2 4 
 Pre 
requisite SEC 

      DSE       2   DSE 

THEORY SUBJECTS               
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      Total        29      

TERM VII     

S. No. 
Pa
pe
r Id 

Subject 
Code 

Subject L T P Credits   
  

JURY SUBJECTS               

    PDJ701  
Indian Arts & Crafts in 
Design Industry 

0 1 2 3  
DSE 

    PDJ702  IPD Studio -VI 0 6 12 18 Core CC 
    JIP711 Portfolio   0 1 2 3   SEC 
    PDJ704  Digital - VI 0 1 2 3   AECC 
  JIP710 Dissertation 0 2 4 6  

 
THEORY SUBJECTS               

    TIP701 
Intellectual property 
rights  

2 0 0 2 Core 
  

      Total        28     

TERM VIII     

S. No. 
Pa
pe
r Id 

Subject 
Code 

Subjects L T P Credits   
  

JURY SUBJECTS               

    PDJ801 Graduation Project 0 4 12 16 Core CC 

    PDJ802 
Internship                
(May-July) 

2 2 6 10 NGPA 
  

    
   Not 

Generated 
 VAC(30 hrs course once 
in a year ) 

        NC 
  

       16  
 

          
 
[1] CC: Core Course, AECC: Ability Enhancement Compulsory 
Courses, SEC: Skill Enhancement Courses, DSE: Discipline Specific 
Courses 

SE
C    
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School: SAP Batch : 2020-2024  
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School: SAP Batch : 2020-24 

Program: 
B.DESIGN 

 Current Academic Year: 2021 

Branch: ID/IPD Semester: III 

1 Course Code TIP 301 

2 Course  Title History of Design 

3 Credits 2 

4 Contact 
Hours  
(L-T-P) 

2-0-0   

 Course Type Compulsory 

5 Course 
Objective 

This course has been made to enable the learner to study people’s 
interaction with objects as well explore social science techniques to 
enable the learner to develop understanding so that it has practical, 
aesthetic or playful uses.  
To develop an understanding of key ethical, critical, technical and 
theoretical debates in the area of product and furniture design. 

6 Course 
Outcomes 

After the completion of this course, student will be able to: 
CO1-Understand and identify socio-cultural relationship of history and 
design 
CO2-Understand and know the evolution of furniture and products in 
various periods. 
CO3-Learn and apply basic research methods.  
CO4 Understand design as a responsive medium having reflections of 
historical and cultural influences 
CO5-Employ various digital, visual and verbal skills to communicate and 
present ideas. 
CO6-Demonstrate ability for self-initiated learning and work in team.  
 

7 Course 
Description 

The module introduces the learner to some of the critically 
defining key events and precedents that have influenced and 
shaped historical and contemporary design. This module 
engages with the key design ideologies, developing an 
understanding of the principles of design analysis, critical 
analysis, academic writing, questioning and debate. 

 

8 Outline syllabus CO Mapping 

 Unit 1 Furniture & Product: Till Renaissance CO2, CO1 

A Ancient civilizations and necessity  

B Housing and lifestyle  

C Design for everyday  
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 Unit 2 Furniture & Product: Till mid 19th Century CO2 

A Baroque & dramatical lights  

B Rococo & Asymmetry   

C Traditional & detailed woodwork  

 Unit 3 Relating theory and practice CO3, CO5, 
CO6 

A Teamwork  

B Mentoring & execution  

C Presentation  

 Unit 4 Ornate to simplification and back CO3,CO4, 

A Motifs in Art Nouveau  

B Simplicity & Mass production of Bauhaus  

C Zigzag Art Deco  

 Unit 5 Removing layers of exaggeration  CO4,CO5,CO6 

A Carefree Bohemian   

B Connecting nature in Organic  

C Minimalism and bare essentials  

 Mode of 
examination 

Theory/Jury/Practical/Viva  

 Weightage 
Distribution 

CA MTE ETE  

60% 0% 40%  

 Text book/s* Furniture Design, Jerzy Smardzewski,   

 Other 
References 

The Design of Everyday Things: Don Norman 
Emotional Design: Why We Love (or Hate) Everyday 
Things, Don Norman,  
History of Furniture frederick Litchfield 

 

 

c PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PSO1 PSO2 PSO3 PSO4 

CO1 3 2 - 1 1 2 3 2 2 2 2 - - 

CO2 3 - 1 2 2  3  2 3 3 1 - 

CO3 2 1 2 3  2 2 1  2 2 - 1 

CO4 3 2 3 1 1 3 2 2 1 3 3 1 - 

CO5 2 3 1 - 1 - 3 3 2 3 2 - - 

CO6 3 1 - 1 - 2 2 1 3 3 3 - - 

 
1-Slight (Low)  
2-Moderate (Medium) 
3-Substantial (High) 
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School: SAP Batch : 2020-2024  

Program: B.Des Current Academic Year: 2021-2022  

Branch:IPD Semester: III  

1 Course Code PDTJ302  

2 Course Title Industrial Design in Market place  

3 Credits 3 Credits  

4 Contact Hours  
(L-T-P) 

1-0-2  

 Course Status Compulsory  

5 Course Objective  
1. This course is to develop the data collecting 

skills in the students via Market Research. 

2. The course aims at making students develop 

survey formats and interviewing skills. 

3. Development of data analysis skills, in 

students, to arrive at definite conclusions. 

 

6 Course Outcomes After the completion of this course, student will be able 
to: 
CO.1. Construct surveys to gauge the market sentiment 
over product performance, demand, desired changes, 
other aspects related to design. 
CO.2. Identify customer needs in order to develop a 
solution. 
CO.3. Analyse the gathered data and analyse it to arrive 
at a definite conclusion. 
CO4. Gather insights from the industry in terms of 
innovation . 
CO5.  Future perspectives with respect to current 
happenings from the market.  

 

7 Course 
Description 

 
The course is designed to give students exposure to 
market research via surveys, interviews and data 
analysis. 

 

8 Outline syllabus CO 
Achieve
ment 
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POs 
COs 

PO
1 

PO
2 

PO
3 

PO
4 

PO
5 

PO
6 

PO
7 

PO
8 

PO
9 

PSO
1 

PSO
2 

PSO
3 

PSO
4 

CO1 1 1 2 2 3 1  1 1 1 1 2 - 

CO2 1 - 1 - 3 - 1 1  - 1 - 2 

CO3 2 1 1 1 1 1 2 1 2 1 1 - 3 

 Unit 1 Introduction to Industrial Design  CO1,CO
2 

1 
2 

Instructions on how to create surveys and interview 
creating surveys and distributions  

 

 3 Inferences from the survey and Data analysis  

 Unit 2 Market Research  CO2,CO
3 

1 Surveying and interviewing people  

 2 Types of research and its impact  

 3 Inferences from the research and Data analysis  

 Unit 3 Data Analysis CO3,CO
4 

1 Conclusions from the gathered data -1   

 2 Cross mapping of the inferences and established research 
data 

 

3 Formulating the final data extraction  

 Unit 4 Productions processes and industries  

1 Possibilities by tracing the existing industry secenario    

 2 Limitation with specific types of processes   

 3 Solution to the limitations -Brainstorming  

 Unit 5 Understanding Market with respect to research and 
Data 

CO1,CO
4 

 1 Data Compilation and submissions of report and 
presentations  

 

 2 Presentations and Inferences -1   

 3 Presentations and Inferences -2  

 Mode of 
examination 

Jury/Viva  

 Weightage 
Distribution 

CA MTE ETE  

60% 0% 40%  

 Text book/s* -  

 Other 
References 

Design secrets –Product 2 Lynn Haller, Chery 
Cullen,Product Design & Development –Karl T Ulrich 
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CO4 1 2 1 2 1 - 1 2 1 - 2 3 - 

CO5 2 1 3 3 1 2 - 2 3 3 3 - 2 

 
1-Slight (Low)  
2-Moderate (Medium) 
3-Substantial (High) 

 

School: SAP Batch : 2021-25  

Program: B. Design Current Academic Year: 2021-22  

Branch:  Semester: III  

1 Course Code TIP302  

2 Course Title Sustainable Design Practices  

3 Credits 2  

4 Contact Hours  
(L-T-P) 

2-0-0  

 Course Status CORE  

5 Course 
Objective 

The objective of the course is to trigger awareness 
among students about the need & approach to 
research & design for a sustainable future. The course 
is a valuable effort to make students to have a very 
intensive learning and  

 

6 Course 
Outcomes 

After the completion of this course, student will be 
able to: 

 
CO1: Instigate  the need for being sustainable & 

sincerely understand the vision of SDG 
CO2: Expand upon the sustainable approach to 

map with economic progress of individuals 
or companies 

CO3: Learn thoroughly the sustainable design 
process  

CO4: Equip students with necessary knowledge 
to research & design for a sustainable 
future.  

CO5: Develop core to make sustainability as the 
only tool for progress. 

 

7 Course 
Description 

This course is an essential preparatory course for 
students to develop their ideas & perspectives to 
research & design aligned with concepts of sustainable 
development goals. The course uses relevant case 
studies on material culture, business models & design 
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process to inspire as well as build understanding of the 
subject.  
 

8 Outline syllabus CO 
Achievement 

 Unit 1 Sustainable development Goals  

       a) Understanding the materials and their 
consequences 

CO1, CO4 

b) Defining sustainable development-  CO1, CO4 

c) the vision of UNDP   CO1, CO4 

 Unit 2 Sustainable Businesses  

 a) Sustainable Business model Theory-  CO2, CO4 

b) Challenges for sustainability-  CO2, CO4 

c)  Responsibility & opportunity-  CO2, CO4 

 Unit 3 Design for sustainability  

 a) What is Sustainable Design   CO3, CO4 

b) Tools and guiding aspects towards sustainable 
design  

CO3, CO4 

c) Understanding Design when sustainable  CO3, CO4 

 Unit 4 Roadmap to sustainability  

 a)  Circular vs. Linear design process- CO3, CO4 

b) changes needed to move from linear to circular 
with examples  

CO3, CO5 

c) Collaboration vs. solo runs-  CO3, CO5 

 Unit 5 Case studies  

 a) Furniture and home decor companies CO3, CO4 

b) Creative sources working with  brands  CO3, CO4 

c) Synchronization of partners CO3, CO5 

 Mode of 
examination 

CA & End Term Jury  

 Weightage 
Distribution 

CA MTE ETE  

30% 20% 50%  

 Text book/s* 1. download the book RESTART Sustainable 
Business Model Innovation by using this link: 
https://link.springer.com/book/10.1007%2F978-
3-319-91971-3 

 

 Other 
References 

1. The Brundtland report, 1987 

2. McLennan, J. F. (2004). The philosophy of sustainable 

design: The future of architecture. Ecotone 

publishing. 

 

https://link.springer.com/book/10.1007%2F978-3-319-91971-3
https://link.springer.com/book/10.1007%2F978-3-319-91971-3
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3. https://i-d.vice.com/en_us/article/wjwn5w/if-

fashion-is-going-to-clean-up-its-act-we-need-to-

stop-talking-about-sustainability 

 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
1-Slight (Low)  
2-Moderate (Medium) 
3-Substantial (High) 
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CO1 2 1 2 3 1 2 2 1 1 1 2 1 2 

CO2 2 2 1 3 1 2 2 1 2 1 3 1 3 

CO3 1 2 3 1 2 3 1 2 1 1 2 1 2 

CO4 2 2 3 1 1 2 3 1 3 2 3 1 3 

CO5 1 2 3 1 2 3 1 2 1 3 2 - 1 
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School: SAP Batch : 2020-2024  

Program: B.Des Current Academic Year: 2021-2022  

Branch:IPD Semester: III  

1 Course Code PDJ305  

2 Course  Title Design Semantics  

3 Credits 3  

4 Contact Hours  
(L-T-P) 

1-0-2  

 Course Status Compulsory  

5 Cours 
e Objective 

 
1. This course aims to develop an 

understanding in the students about 

how design is communicated through 

different senses of the humans and how 

they play an important role in effective 

function. 

2. The students are to be made aware of 

various design communication 

elements, e.g- line, curves, waves, 

colors, shadows, dots, stippling , 

composition ,  sequence , etc. 

3. The course aims at development of 

design communication skills in the 

students and bridging a gap between 

engineering and design 

 

6 Course Outcomes After the completion of the courses ,students 
will be able to : 
CO.1.  Learn how design operates universally 
with different mindsets, culture and ethics. 
CO.2. Proper knowledge about  how 
engineering is fused into design and how 
design is an integral part of engineering.  
CO.3 Define a universal language that 
communicates the user irrespective of 
cultural Differences.  
CO. Learn how information is being imparted 
with the help of Design in close combination 
to products.  
CO5: Proficienct in designing product to get 
rid of mental fatigue. 

 

 

7 Course Description   
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The course is designed to understand 
symbols & signs with the tangible and 
intangible and the concept universal 
communication to human eyes.  
 
 

8 Outline syllabus CO 
Achievement 

 Unit 1 Introduction to Topic CO1, CO2 
  Design elements and exercises based on them   

  Design Info graphic    
  Presentations and Discussions on Connection  among 

them 
 

 Unit 2 Design Theories and Elements CO1 
 Design Theories and exercises based on them  

  Understanding color, symbol and textures   
  Discussions with relevant examples  
 Unit 3 Typographies and their communication CO3 

 Communication with typographies and symbolism  

  Design motivation and Instincts   

  Presentations and Discussions  on how design 
motivates 

 

 Unit 4 Visual communication in materials and symbols CO1,CO4, 
 symbolism with textures, shapes and form  

  Connecting, form , aesthetics and meaning  

  Discussions on products which lack function or form  

 Unit 5 Design as a universal language CO2,CO3,CO5 
 Design connect indifferent to culture  

  Cultural diversity and acceptance in perception   

  Form, texture and color in different context/culture  

 Mode of 
examination 

Jury/Viva  

 Weightage 
Distribution 

CA MTE ETE  

60% 0% 40%  

 Text book/s* -Designing Brand Identity by Alina Wheeler  

 Other 
References 

Thinking with type by Allen Lupton  
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1-Slight (Low) 
2-Moderate 
(Medium) 

3-Substantial (High) 
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3 1 1 3 1 1 2 1 1 1 3 1 3 
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1 2 3 1 2 3 1 1 1 1 1 1 2 

CO4 1 1 2 1 1 2 3 1 2 2 1 1 1 

CO5 2 3 2 3 3 2 1 3 2 2 3 3 1 
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School: SAP Batch : 2020-2024  

Program: B.Design Current Academic Year: 2021-2022  

Branch:Industrial & 
Product Design 

Semester: III  

1 Course Code PDJ301  

2 Course Title Industrial & product Design studio-II (Product)  

3 Credits 12  

4 Contact Hours  
(L-T-P) 

0-4-8  

 Course Status Compulsory  

5 Course Objective  
1-The students shall be able to gather real life issues 

and problems existed in the society and research on its 

viability and need for intervention. 

2-It has been objectified to make students take projects 

and make them understand the complete processes 

from the basic sketch to the final prototype. 

3-The students shall be able to understand the complex 

flow of intensive product parameters  and current trend 

waving across the market. 

4-The students shall be able to learn the documentation 

of the complete process and learn presentation 

techniques to pitch their ideas to the potential 

companies and clients. 

 

6 Course Outcomes After the completion of the courses ,students will be 
able to : 
CO.1 Understand the advanced level  process and be 
able to justify their design and thinking with respect to 
the need of the market and the consumers. 
CO.2   Learn research techniques . 
CO3.  Expertise in doing analysis for the potential 
viability and need for the projects. 
CO.4   Gather confidence of bringing an idea into a real 
working product and justify it in front of the jury at the 
end of the semester. 
CO.5 Problem solving on real time based projects. 
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7 Course Description  
The course is designed to make students research for 
issues and problems about the society and do a problem 
solving with their analytical and out of the box thinking. 
It will include various brainstorming sessions to bring 
crazy ideas and then turn them into sensible products 
with various developments to it.  
 

 

8 Outline syllabus 
 
 

CO 
Achievement 

 Unit 1 Identification of problems and Research CO1,CO2 

1 Researching on problems and issues  

 2 Background of the relevant field  

 3 Identifying the niche Area and Design Brief  

 Unit 2 Concept and Visualisation  CO1,CO2 

1 Brainstorming session and Ideation   

 2 Ideation through sketching and Modelling   

 3 Design Thinking Exercises  

 Unit 3 Conceptual Development  CO2,CO4 

1 Development of forms and processes   

 2 Material finalisation and technology intervention   

 3 Finalisation of forms and specifications   

Unit 4 Model making and prototyping  CO3,CO5 

 1 Modelling in foam   

 2 Detailing of Mock-ups and prototyping   

 3 Painting and renderings   

Unit 5 Finalisation and Presentation  CO3,CO4,CO5 

 1 Detailing in presentation   

 2 Compiling all the nuances   

 Mode of 
examination 

Jury  

 Weightage 
Distribution 

CA MTE ETE  

60% 0% 40%  

 Text book/s* -  

 Other 
References 

Design for Change –Tim Brown,Paul Norman-Design 
Methodology 
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CO1 2 1 2 2 1 1 1 1 1 1 1 2 2 

CO2 3 1 1 2 1 1 2 1 1 1 1 2 3 

CO3 1 2 3 1 1 1 3 1 1 1 1 1 2 

CO4 1 1 2 1 1 1 1 - 2 1 2 1 1 

CO5 3 - 3 1 2 2 1 2 3 3 - 1 2 

 
1-Slight (Low)  
2-Moderate (Medium) 
3-Substantial (High) 
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School: SAP Batch : 2020-2024  

Program: B. Des Current Academic Year: 2021-2022  

Branch:IPD Semester: IV  

1 Course Code PDJ404  

2 Course Title Materials and Processes  - I  

3 Credits 3  

4 Contact Hours  
(L-T-P) 

0-1-2  

 Course Status Compulsory  

5 Course Objective  
This course aims at providing knowledge to the students 

in various industrial manufacturing processes of different 

materials, e.g.- steel, ceramics, glass, etc and 

manufacturing of products from them   

 

6 Course Outcomes After the completion of the courses ,students will be able 
to : 
CO.1. Learn common industrial processes& practises. 
CO.2. Explore & understand application of various 
materials in making a product. 
CO.3. Develop understanding of various usages of 
materials, their advantages and shortcoming, and 
techniques of their combination with other materials. 
CO4. Expertise in the S art of manipulating materials and 
also their behaviour with each other.  
CO5. Proficient in juxtaposition of multiple processes. 

 

7 Course Description  
The course is designed to give students exposure of 
various materials, their manufacturing processes, & 
practises and techniques. 
 

 

8 Outline syllabus CO 
Achieve
ment 

 Unit 1 Introduction to Industrial Processes CO1,CO2 

1 Research and study of Industrial Processes   

 2 Innovation and evolution on Industrial processes  

 3 Factory production   

 Unit 2 Case study-1 CO2,CO3 
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CO1 2 1 2 2 2 1 1 1 2 1 2 2 2 

CO2 3 1 1 2 3 - 2 1 3 1 1 2 3 

CO3 1 2 3 1 1 2 3 1 1 2 3 1 2 

CO4 2 1 - 2 3 - 1 - 1 - 3 - 1 

CO5 1 2 1 2 - 3 2 3  2 - 2 - 

 
 
 
 
1-Slight (Low) 
2-Moderate (Medium) 

1 Study of a particular product(s) in terms of its 
manufacturing and application 

 

 2 Factory production of the product   

 3 Packaging of the products and processes  

 Unit 3 Case study-2 CO1, 
CO3 

1 Study of a particular product(s) in terms of its 
manufacturing and application 

 

 2 Factory production of the product   

  Packaging of the products and processes  

Unit 4 Sheet metal processes CO2,CO3
,CO4 

 1 Blanking, punching etc   

2 Case study of sheet metal processes in application   

 3 Conclusion and inferences  

 Unit 5 Plastics as material  CO1,CO4 

 1 Usage and types   

 2 Applications and specifications   

 3 Futuristic plastics and bio system   

 Mode of 
examination 

Jury/Viva  

 Weightage 
Distribution 

CA MTE ETE  

60% 0% 40%  

 Text book/s* -A course in Worksop Technology-B.S. Raghuwanshi            

 Other 
References 
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3-Substantial (High) 
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School: SAP Batch : 2020-24 
 

Program: 
B.Design 

Current Academic Year: 2020 
 

Branch: ID/IPD Semester: IV 
 

1 Course Code TIP 401 
 

2 Course  Title Trend and Forecasting 
 

3 Credits 2 
 

4 Contact 
Hours  
(L-T-P) 

2-0-0 
 

 
Course Status Compulsory 

 

5 Course 
Objective 

• To make the students aware of the trends and 
forecast, and its impact on the products 
development process. 

• To provide basic fundamental knowledge about 
essential stages of research, as a vital part of any 
design process. 

•  To build awareness about the current Fashion 
trends & challenges in product development.  

 

6 Course 
Outcomes 

After completion of this course, student will able to: 
CO.1. Understand various design philosophies and ideas 
behind various products and their design development 
stages. 
CO.2. Learn the evolution of design in several products 
based on consumer preferences 
CO.3. Analyze the product journey- from the making to 
display 
CO.4.  Conceptualize themes and boards based on 
fashion seasons 
CO.5. Identify consumerism and product demand based 
on trend study 
CO.6. Receive a holistic learning on picking up the color, 
styles, materials, and designs of the products based on 
discussed trend 

 

7 Course 
Description 

In this course, the students will understand the product 
development process based on the need of the hour and 
dynamic market, and will also learn about the factors 
influencing those changes. 

 

8 Outline syllabus CO 
Achievement  

Unit 1 Understanding and finding Trend CO1,CO2 

 1 Identifying Trend 
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2 Trend research: Global Context 

 

 
3 Trend research: Indian Context 

 

 
Unit 2 Introduction to forecasting CO2,CO3,CO4 

 1 Forecasting elements: 
Materials, Colors, Prints and Graphics 

 

 
2 Forecasting sources: Magazines and Agencies. 

 

 
3 Implementing Forecasting: 

Need, Advantages and Limitations 

 

 
Unit 3 Trend Analysis and Data Collection CO2,CO3,CO4 

1 Identifying Consumers 
 

 
2 Identifying Market 

 

 
3 Identification of Trend Data 

 

 
Unit 4 Trend Merchandising CO4,CO5,CO6 

 1 Trend data analysis and applications 
 

 
2 Consumerism and demand 

 

 
3 Product journey: Making to Distributions 

 

 
Unit 5 Interior Trend  Cycle CO4,CO5,CO6 

 1 Understanding Zeitgeist 
 

2 Seasons in Trends  
 

 
3 Visual Merchandising Trends 

 

 
4 Trend cycle: Graphs 

 

 
Mode of 
examination 

THEORY 
 

 
Weightage 
Distribution 

CA MTE ETE 
 

30% 20% 50% 
 

 
Text book/s* • The Design of Everyday Things by don norman 

• Forecasting Methods And Applications- Spyros Makridakis, 

Steven C Wheelwright, Rob J Hyndman 

• Forecasting: Applications And Methods- Francis X. Diebold  
• New Product Forecasting: An Applied Perspective- Kenneth 

B. Kahn, Martin Joseph, Alec Finney 

• New Product Forecasting : An Applied Approach- Kahn 
Kenneth B.  

 

 
Other 
References 

The lean product playbook by Dan Olsen 
 

POs 
COs 

PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PSO1 PSO2 PSO3 PSO4 

CO1 3 1 1 2 3 3 1 1 3 2 1 1 2 

CO2 3 3 2 3 1 - 2  - 1   1 

http://www.flipkart.com/books/8126518529/search-books-forecasting/2?pid=ou23fe0z5d&ref=35499204-3052-4100-9cf1-1db1e51bfa2a&_l=GOondWnomHOpT1nYHiHhRg--&_r=JfVzAucfDw1Ee667umeDjA--
http://www.flipkart.com/author/spyros-makridakis
http://www.flipkart.com/author/steven-c-wheelwright
http://www.flipkart.com/author/rob-j-hyndman
http://www.flipkart.com/books/8131509141/search-books-forecasting/4?pid=tu23f9wqm6&ref=27eb5510-1982-42fa-926b-ef992401d131&_l=gp194pWAfsYRhCocFUq4og--&_r=JfVzAucfDw1Ee667umeDjA--
http://www.flipkart.com/author/francis-x-diebold
http://www.flipkart.com/books/0765616092/search-books-product-forecasting/1?pid=75w3f0onmd&ref=a633cc2b-1861-4052-adcf-1b49479fad26&_l=CJHVEqJO3veuHytbACc9dw--&_r=woZlvL2Y7PczIirO8i9SAQ--
http://www.flipkart.com/author/kenneth-b-kahn
http://www.flipkart.com/author/kenneth-b-kahn
http://www.flipkart.com/author/martin-joseph
http://www.flipkart.com/author/alec-finney
http://www.flipkart.com/books/8120332245/search-books-product-forecasting/2?pid=iu23f9fneh&ref=a633cc2b-1861-4052-adcf-1b49479fad26&_l=GOondWnomHOpT1nYHiHhRg--&_r=woZlvL2Y7PczIirO8i9SAQ--
http://www.flipkart.com/author/kahn-kenneth-b
http://www.flipkart.com/author/kahn-kenneth-b
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CO3 3 2 1 1 2 3 1  3 2   1 

CO4 3 3 1 1 3 2 2 - 1 1 - - - 

CO5 2 2 2 2 1 3 1 1 3 2 1 1 2 

CO6 3 2 - 2 3 - 1 1 3 3 1 - 1 

 
1-Slight (Low) 
2-Moderate (Medium) 
3-Substantial (High) 
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School: SAP 
 

Batch : 2020-2024  

Program: B.Design Current Academic Year: 2021-2022  

Branch:IPD Semester: 4  

1 Course Code PDJ405  

2 Course  Title Research, Storytelling and Narratives  

3 Credits 3   

4 Contact Hours  
(L-T-P) 

0-1-2  

 Course Status Compulsory  

5 Course Objective  
1-This course is to develop the data 

collecting skills in the students via Market 

Research. 

2-The course aims to develop innovative 

skills in the field of Research and 

information. Collation of data, its 

representation etc.  

3-The course aims to develop the sense of 

critical understanding and critical thinking 

with respect to information and its 

narration. 

 

6 Course Outcomes  After the completion of this course, 
student will be able to: 
CO.1 Construct research to collect data 
from different sources and categories 
them in to creative ideas. 
CO.2. Judge the information critically and 
analyze and represent the information 
with respect to users or consumers.  
CO.3. Develop skills in presenting data and 
bring in innovation approach to 
storytelling. 
CO4.  Expertise in skill to engage audience 
along with the motive to educate, 
influence or guide them.  
CO5: Examine traditional narrative story 
processes, such three act structure. 
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7 Course Description  
The course is designed to bring in 
innovative skills in students in data 
collection, analysis of information, 
presentation of data and conclusion with 
respect to audiences.  
 

 

8 Outline syllabus CO Achievement 

 Unit 1 Introduction to topic CO3 

 1 Instructions on how to create surveys and 
interview people. 

 

 2 Debating and Discussion  
 3 Public speaking Skills  
 Unit 2 Critical analysis of Information  CO3,CO1 

 1 Bringing in different viewpoints to data and 
perspectives.  

 

 2 Analysis of data   
 3 Conclusion   
 Unit 3 The Art of Storytelling CO1,CO2,CO4,CO5 

 1 Mediums and skills of engaging audiences  
 2 Use of props and Gestures  
 3 Hand movements and expressions  
 Unit 4 Documentation of Information and its nuances.  CO2,CO3 

 1 comparison among different narration, writing or 
representation skills  

 

 2 Compiling data and structuring  

 3 Elements of Research  

 Unit 5 Conclusive and compilation CO2,CO5 

 1 Inferences and possible justifications  

 2 Compiling different types of researches  

 3 Different mediums of story telling  

 Mode of 
examination 

Jury /Viva  

 Weightage 
Distribution 

CA MTE ETE  

60% 0% 40%  

 Text book/s* -  

 Other 
References 

The Anatomy of Story: 22 Steps to Becoming a Master 
Storyteller-john truby 
The Storytelling Animal: How Stories Make Us Human-
Novel by Jonathan Gottschall 
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3-Substantial (High) 
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School: SAP Batch : 2020-2024  

Program: B.Design Current Academic Year: 2019-20  

Branch:Industrial& 
Product Design 

Semester:IV  

1 Course Code PDJ401  

2 Course  Title Industrial & product Design studio-III (Product)  

3 Credits 12  

4 Contact Hours  
(L-T-P) 

0-4-8  

 Course Status Compulsory  

5 Course Objective  
1-The students shall be able to gather real life issues 

and problems existed in the society and research on its 

viability and need for intervention. 

2-It has been objectified to make students take projects 

and make them understand the complete processes 

from the basic sketch to the final prototype. 

3-The students shall be able to do critical analysis of the 

need for their product and current trend waving across 

the market. 

4-The students shall be able to learn the documentation 

of the complete process and learn presentation 

techniques to pitch their ideas to the potential 

companies and clients. 

 

6 Course Outcomes After the completion of this course, student will be able 
to: 
CO.1. Learn to start looking at the commercial viability , 
prototyping and document the whole process and be 
able to justify their design and thinking with respect to 
the need of the market and the consumers. 
CO.2. Develop a learning in research techniques and do 
analysis for the potential viability and need for the 
projects. 
CO.3.  Achieve  confidence of bringing a idea into  a real 
working product and justify it in front of the jury at the 
end of the semester 
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CO.4 Develop the preparedness to  real problem solving 
on real time based projects 
CO5 – Understand the approach of  incorporating the 
user friendliness of the product . 
 
 

7 Course Description The course is designed to make students research for 
issues and problems about the society and do a problem 
solving with their analytical and out of the box thinking. 
It will include various brainstorming sessions to bring 
crazy ideas and then turn them into sensible products 
with various developments to it.  

 

8 Outline syllabus CO 
Achievem
ent 

 Unit 1 Identification of problems and Research CO1,CO2 

1 Researching on problems and issues  

 2 Background of the relevant field  

 3 Identifying the niche Area and Design Brief  

 Unit 2 Concept and Visualisation  CO1,CO2 

1 Brainstorming session and Ideation   

 2 Ideation through sketching and Modelling   

 3 Design Thinking Exercises  

 Unit 3 Conceptual Development  CO3,CO5 

1 Development of forms and processes   

 2 Material finalisation and technology intervention    

 3 Finalisation of forms and specifications   

 Unit 4 Model making and prototyping  CO1,CO2,
CO3,CO4 

1 Modelling in foam   

 2 Detailing of Mockups and prototyping   

 3 Painting and renderings   

 Unit 5 Finalisation and Presentation  CO1,CO2,
CO3,CO5 

1 Detailing in presentation   

 2 Compiling all the nuances   

 3 Presentation of  data equipped in different soft wares  

 Mode of 
examination 

Jury  

 Weightage 
Distribution 

CA MTE ETE  

60% 0% 40%  
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CO5 2 1 3 2 1 2 3 2 1 2 1 2 1 

 
 
1-Slight (Low) 
2-Moderate (Medium) 
3-Substantial (High   

 Text book/s* -  

 Other 
References 

Residential Interior Design: A Guide To Planning 
Spaces Paperback - Maureen Mitton, Courtney Nystuen 
www.housebeautiful.com 
Sustainable residential interiors by anette stelmack,Debbie hindman 
and Kari Foster 

 

https://www.amazon.in/s/ref=dp_byline_sr_book_2?ie=UTF8&field-author=Courtney+Nystuen&search-alias=stripbooks
http://www.housebeautiful.com/
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School: SAP 
 

Batch : 2020-2024  

Program: B.Design Current Academic Year: 2022-2023  

Branch: IPD Semester: V  

1 Course Code PDJ506  

2 Course Title Design Innovation  

3 Credits 3  

4 Contact Hours  
(L-T-P) 

0-1-2  

 Course Status Compulsory  

5 Course Objective 1. To make students Understand the difference in 

invention, Innovation and discovery.  

2. To make students learn the art of Innovation in the 

given environment and given material, spaces and 

Organisation.   

3. To make students Understand the Tools and Tips to 

incorporate innovation through creative thinking and 

brainstorming.  

4. To make students learn the evolution of society and 

study the innovation in human habitation, products 

and experiences. 

 

6 Course 
Outcomes 

After completion of this course, students will able to: 
CO.1. Learn to differentiate between innovation and 

creativity and how to utilise it While Designing 

Interiors, products Or experience for the end 

consumer 

CO.2. Learn Standard processes of developing and 

funding new start-ups, what’s the ideal 

environment for the companies and how to start & 

run in any given society. 

CO.3. Learn one can innovate with the materials and 

resources at hand.  

  CO4. Understand the change involved with innovation 

and how to bridge the gap between various 

players in any new innovation. 

CO5:   identify and understand various advanced space 

design techniques and concepts. 
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7 Course 
Description 

The course is targeted at everyone who wants to know 
about developing and shipping new product with the 
lowest environmental footprint. It also teaches the 
foundations of the innovative product ecosystem. 

 

8 Outline syllabus CO 
Achievem
ent 

 Unit 1 

 

Innovation in Transit Systems around 
the world 

 

CO1,CO3,
CO4 

1 History of transit system around the world  

 2 Innovation and evolution in human transit  

 3 challenges in transit system and issues  

 Unit 2 Community transit systems  CO1, CO2 

1 community behaviour and mass transit in volumes  

 2 social behaviour and cultural influences  

 3 Case Study of various communities  

 Unit 3 Design interventions and Social Aspect in Interactions  CO2,CO3 

1 Design interventions in mobility for communities  

 2 concept   

 3 Concept development  

 Unit 4 Consumer behaviour and reflex actions  CO2,CO4,
CO5 

1 Prototypes Using Foam & Cardboard  

 2 Final Presentation   

 3 Understanding innovation in evolution of gadgets   

 Unit 5 Design interventions and possibilities in durables CO1,CO2,
CO5 

1 Changing human behaviour and reflexes  

 2 Design Interventions and concept   

 3 Prototyping and presentation   

 Mode of 
examination 

Jury/Practical/Viva  

 Weightage 
Distribution 

CA MTE ETE  

60% 0% 40%  

 Text book/s* -  

 Other 
References 

Change by design –Tim brown 
Innovation by Design- Edgar Papke 
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School: SAP 
 

Batch : 2020-2024  

Program: B.Design Current Academic Year: 2020-21  

Branch:IPD Semester: V  

1 Course Code PDJ502  

2 Course  Title Design, Media & Technology  

3 Credits 3  

4 Contact Hours  
(L-T-P) 

0-1-2  

 Course Status Compulsory  

5 Course Objective  
1.This course aims to develop an understanding in the 

students about how roles of Visual Interface, Social 

Media, Multimedia. 

2.The students are to be made aware of various design 

tools that can be used to design interaction between user 

and various media interfaces. 

 

6 Course Outcomes After completion of this course, students will able to: 
CO.1. Learn skills and thought process related to 
Multimedia Design. 
CO.2. Hone skills into multimedia interface design. 
CO.3.  Become proficient to integrate design with media 
and technology and understand design in various 
context.  
CO4. Develop understanding about  the relevance of 
graphics, Design and interaction in social media. 
CO.5. Understand the inevitable threshold of digital into 
product design. 

 

7 Course Description The course is designed to instruct students in various 
aspects of Interface Design, Media & Interface 
technologies. 

 

8 Outline syllabus CO 
Achieve
ment 

 Unit 1 Introduction to design and media CO1 

1 Visual Interface design understanding.  

 2 Introduction to graphics in media   

 3 Styling in design in print media   

 Unit 2 Design Exercises on development of interface CO1 
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3-Substantial (High   

1 Understanding interfaces  

 2 Wireframe and modelling   

 3 Interaction and cognitive functions   

 Unit 3 Print Media Technology CO2,CO5 

1 Graphics and printing  

 2 Fonts, styles, formatting guidelines in different print media   

3 Trend and Technology in printing techniques  

 Unit 4 Social Media  CO1,CO4 

1 Interfaces in social Media and cognition  

2 Influence of social media with respect to Design  

3 Understanding system and possibilities   

Unit 5 Electronic Media and News Rooms CO3,CO5 

 1 Understanding graphics, colour and influence  

 2 Technology and system with respect to design   

 3 Compilation of Data and presentation   

 Mode of 
examination 

Jury/Viva  

 
 
 

Weightage 
Distribution 

CA MTE ETE  

60% 0% 40%  

    

 
 

Books/reference
s 

Digital Foundations: Introduction to Media Design with the 

Adobe Creative Cloud - Revised Edition- xtine burrough 

Michael Mandiberg 
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School:  Batch : 2020-24 

Program:  B.Design                                       Current Academic Year: 2022-23 

Branch: Interior 
Design                                                 

Semester: V 

1 Course Code PDJ504 

2 Course  Title Furniture Design  

3 Credits 4 

4 Contact 
Hours  
(L-T-P) 

(0-2-2) 

 Course Type Compulsory  

5 Course 
Objective 

1. Learn about all aspects of Furniture Design from brief history to the 

various  categories of  furnitures , various manufacturing process involved  

to adaptation of materials  in different spaces. 

2. The course aims at making the students absorb the elements and 
principles in furniture design merchandising and applying them in 
their own designs. 

3. To learn all the design  process in context of furniture  with the relevance 

of each  elements of 

Design approach. 

4. Develop the understanding of the significance of forecasting and explore 

new avenues in furniture design. 

6 Course 
Outcomes 

After completion of this course, students will able to: 
CO1.   Learn various lexicons used in furniture design which distinguishes 
materials, forms and function classifying various types of furniture. 
CO2.  Understand   the Ergonomics, Anthropometry and Proxemics   in 
Furniture. 
CO3   Good grasp of practical preference in a space when choosing materials 
on the basis of their behaviour. 
CO4.  Learn to design furniture while applying case studies and understanding 
need of every human need. 
CO5:  Understand the overall transformation of furniture design from 
traditional designs to contemporary 

7 Course 
Description 

The course is intended for students to learn and practise all the aspects 
integral in the making of furniture . They will develop  the indepth  
Understanding of function/utility of furniture in relation with form, 
materials and comfort.  

8 Outline syllabus CO Mapping 

 Unit 1 Introduction   

A Introduction of History of Furniture Design  from 
Ancient  Egyptian to the pre-independence impact of 
Europeans on india. 

CO1, CO2 
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B Choose four  design movements and design a furniture 
piece from each era  and writing characteristic on each 
sketch. 

 

C Design Discussion on Function, comfort and 
anthropometrics  for various categories of furnitures . 

 

 Unit 2 Furniture  segregations as per space 
utility/manufacturing 

CO1,CO2,CO3 

A Furniture Design Principles  

B Classification of furniture  on the basis of 
manufacturing, properities, materials, etc. 

CO2,CO4 

C Design  project  - To design furnitures and accessories   
in a  given  space . 

 

 

 Unit 3 Concept and Material Planning CO3,CO4, 

A Class Presentation  with initial design direction of 
Furnitures and material options and production process. 

 

B Class discussion on final drawings     

C Final display  

 Unit 4 Final design CO1,CO4,CO5 

A Virtual Modeling  

B Prototyping   of Furnitures  and Accessories.  

C Material  Appropriateness.  

 Unit 5 Documentation CO1,CO2,CO4,CO5 

A Finalization of write up .  

B Final Documentation  of  the products chosen.  

C Pre-presentation of the jury related to board to 
display furniture accessories, jury discussion and 
inference. 

 

 Mode of 
examination 

  

 Weightage 
Distribution 

CA MTE ETE  

60% 0 40%  

 Text book/s*   

 Other 
References 

Furniture design- An Introduction to Development, 
Materials and Manufacturing 

– Stuart Larson, Furniture design by Jim Postell 
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CO5 3 2 2 3 2 2 3 2 2 - 2 3 2 

1-Slight (Low) 
2-Moderate (Medium) 
3-Substantial (High   
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School: SAP Batch : 2020-2024  

Program: B.Des Current Academic Year: 2022-2023  

Branch:IPD Semester: V  

1 Course Code PDJ505  

2 Course Title Materials & Processes - II  

3 Credits 3  

4 Contact Hours  
(L-T-P) 

0-1-2  

 Course Status Compulsory  

5 Course Objective This course aims at providing knowledge to the students 

in various industrial manufacturing processes of different 

advanced materials, e.g.- plastics (injection moulding, 

blow moulding, roto moulding, etc) , carbon fibres , 

nanotechnology , biomaterials etc. 

 

6 Course Outcomes After completion of this course, students will able to: 
CO.1. learn the skill  explore       understand application of 

various advanced materials in making a product. 

CO.2. Develop understanding of various usages of 

advanced materials, their advantages and shortcomings, 

and techniques of their combination with other materials. 

CO.3. Learn various processes involved in the 

manufacturing of products in small scale and big scale units 

CO4. Discern the  forecast of the futuristic materials and 

their applications related to upcoming innovation in 

products.  

CO5. Develop the hierarchy of different stages of processes 

as per the nature of product 

 

7 Course Description The course is designed to give students exposure of 
various advanced materials, their manufacturing 
processes, & practises and techniques. 
 

 

8 Outline syllabus CO  

 Unit 1 Introduction to Industrial Processes CO1 

1 Research and study of Industrial Processes   

 2 Innovation and evolution on Industrial processes  

 3 Factory production   

 Unit 2 Case study-1 CO2 

1 Study of a particular product(s) in terms of its 
manufacturing and application 
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1-Slight (Low) 
2-Moderate (Medium) 
3-Substantial (High 

 
  

 2 Factory production of the product   

 3 Packaging of the products and processes  

 Unit 3 Case study-2 CO1, 
CO3,CO5 

1 Study of a particular product(s) in terms of its 
manufacturing and application 

 

 2 Factory production of the product   

  Packaging of the products and processes  

 Unit 4 Advanced Material and processes CO3 

1 Blanking, punching etc   

 2 Case study of sheet metal processes in application   

3 Conclusion and inferences  

 Unit 5 Sustainable materials  CO1,CO5 

 1 Usage and types   

 2 Sustainable packaging and materials   

 3 Biodegradable plastic and pure metals   

  Jury/Viva  

 Weightage 
Distribution 

CA MTE ETE  

60% 0% 40%  

 Text book/s* Manufacturing Processes by O.P. Khanna , Materials and 
manufacturing Processes by Kaushik Kumar 

 

 Other 
References 
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School: SAP 
 

Batch : 2020-2024  

Program: B.Design Current Academic Year: 2022-2023  

Branch:IPD Semester: V  

1 Course Code PDJ503  

2 Course  Title Digital -IV (Rhino & 3ds Max)  

3 Credits 3  

4 Contact Hours  
(L-T-P) 

0-1-2  

 Course Status Compulsory  

5 Course Objective 1-Interact using terminology relevant to product modelling 

and animation  

2-2d Splines, shapes and compound objects 

3-Use 3D software to create surface and parametric solid 

models. 

4Apply maps and materials to 3D models and meshes 

5-Simulation and effects 

6-Setup a 3D scene including cameras and light 

7-Render 3D scenes and animation 

Rendering with vray 

 

6 Course Outcomes After completion of this course, students will able to: 
CO.1. learn Advance 3d software’s 
CO.2. Grasp the  concept of nurbs modelling. 
CO.3. Ability to create complex objects and their detailing 
in 3d along with the assembly 
CO.4. Integrate different components of products and 
render them in suitable rendering engines.  
CO5. Develop good visualization the product as 
commercially perceived model. 

 

 

7 Course Description This Program will lead students to 3D modelling and 
animation by addressing parametric assembly modelling, 
time and motion analysis, surface texturing, mapping, 
lighting, colour as necessary when creating computer 
renders, animation for marketing and manufacturing 
purposes.  

 

 Unit 1 Overview of 3Dsmax   

1 Introduction to user interface, basic tools and geometry  

 2 Learning basic file exporting and saving.  

 3 Introduction to Large tool set.  

 Unit 2 Material application & Texturing and lighting CO2,CO3 

1 Working with Bitmaps.  
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 2 Creating new materials and their application..  

 3 Rendering with textures.  

 Unit 3 Introduction to Basic tools and Plugins. CO2,CO4 

1 Getting familiar with Basic and Advanced plugins.  

 2 Working with parameters involved.  

 3 Effective application in Modelling .  

 Unit 4 Advanced Commands and processes.  CO1, 
CO3,CO4
,CO5 

1 Generating sections and Elevations.  

 2 Working with scene settings and camera.  

 3 Material application using uv mapping.  

 Unit 5 Advanced Modelling CO1,CO2
,CO5 

1 Rendering engines   

 2 Animation related to products and assembly   

 3 Revision of all the tools   

 Mode of 
examination 

Jury/Practical/Viva  

 Weightage 
Distribution 

CA MTE ETE  

60% 0% 40%  

 Text book/s* Autodesk 3DS max 2020 – Pradeep mamgain, Autodesk 
3dS max BIBLE by Kelly Murdock 

 

 Other 
References 
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School: SAP Batch : 2020-2024  

Pro gram: B.Design Current Academic Year: 2022-2023 

Branch: Industrial& 
Product Design 

Semester: V  

2  Course Code PDJ501  

3 Course Title Industrial &product Design studio-IV  

4 Credits 12  

 Contact Hours  
(L-T-P) 

0-4-8  

5 Course Status   

6 Course Objective  
1-They will be able to complex problems and research on 

its viability and need for intervention. 

2-It has been designed to make students take intensive 

projects and make them understand the complete processes 

from the basic sketch to the final prototype. 

3-To equip the students to be able to shall be able to do the 

critical analysis of the need for their product and current 

trend waving across the market. 

4-To take students throughout the journey of design process 

and implementation.  

 

7 Course 
Outcomes 

After completion of this course, students will able to: 
CO.1. Learn the art of conducting a detailed research and 

then understand the problem with an unbiased thinking.  

CO.2. Understand research techniques and do analysis for 
the potential viability and need for the projects. 
CO.3. Learn document the entire process along with the 
progress in mock-ups and prototypes for the most 
probable solution for the same.  
CO.4 Train themselves to  real problem solving on real 
time based projects. 
CO5. Polish their skill in seeing the product in the light of 
entire design process. 

 

8 Course 
Description 

Understanding the product function and response 

mapping  and its significance .Pros and cons with  

structural limitation , ergonomic & aesthetic aspects are 

discussed in the design and construction respecting the 

constraints of production and consumer usability 

 

 Outline syllabus  CO 
Achievem
ent 
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 Unit 1 Identification of problems and Research CO1,CO2,
CO3 

 1 Researching on problems on   

 2 Background of the relevant field  

 3 Identifying the niche Area and Design Brief  

 
 

Unit 2 Concept and Visualisation  CO1,CO2 

1 Brainstorming session and Ideation   

 2 Ideation through sketching and Modelling   

 3 Design Thinking Exercises  

 
 

Unit 3 Conceptual Development  CO1,CO2,
CO4,CO5 

1 Development of forms and processes   

 2 Material finalisation and technology intervention   

 3 Finalisation of forms and specifications   

 
 

Unit 4 Model making and prototyping   

1 Modelling in foam   

 2 Detailing of Mock-ups and prototyping   

 3 Painting and renderings   

 
 
 

Unit 5 Finalisation and Presentation  CO1,CO2,
CO3,CO5 

1 Detailing in presentation   

 2 Compiling all the nuances   

 3 Presentation of  data equipped in different soft wares  

 
 

Mode of 
examination 

JURY  

Weightage 
Distribution 

Sub unit - a, b and c detailed in Instructional Plan  

 
 

 Jury  

 
 

 CA MTE ETE  

60% 0% 40%  

 Text book/s* 
Other 
References 

The Design of Everyday Things by Don Norman,                                                                                                                 

The Art of Innovation by Tom Kelley, Change by design by Tim 

Brown 

 

 

    

https://www.goodreads.com/book/show/840.The_Design_of_Everyday_Things
https://www.goodreads.com/book/show/40958.The_Art_of_Innovation
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School: SAP Batch : 2020-2024  

Program: B. Design Current Academic Year: 2023-2024  

Branch: IPD Semester:VI  

1 Course Code PDJ602  

2 Course Title Product Branding and Identity  

3 Credits 3  

4 Contact Hours  
(L-T-P) 

0-1-2  

 Course Status Compulsory  

5 Course Objective 1. Students will build career and communication skills in 

research/communication, project management and 

teamwork, design and profession print production in 

the field of graphic art communication using graphic 

design software. 

2. Students will learn how to develop a marketing plan 

and how to build the brand management network that 

supports it.  

3. Students will create several projects using Adobe suit, 

including Photoshop, Illustrator, InDesign, CorelDraw 

and more, to create illustrations templates and print 

materials. Students will review and refine content, 

generate ready to print materials to build their 

portfolio. 

4. Main skills to be illustrated are: interview and address 

questions and design for diverse audience & 

requirements. 

5. Critical thinking that helps to establish and develop a 

brand. 

6. Design process and effective communication 

7. Understanding and analysing teammates in a shared 

environment.  

8. Creating a brand identity system.  

 

6 Course 
Outcomes 

After completion of this course, students will able to: 
CO.1. Understand the several concepts which underpin     

visual and graphic design.  
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CO.2. Learn different ways to create brand identity 

products, such as logos, posters, advertisement 

design and campaigns, greeting cards and others 

that will be beneficial for personal or commercial 

publishing.  

CO.3. Understand what defines a product from others or 

sets it apart. 

CO.4. Learn how and where to formulate brand strategy, 

consumer brief and product plan. 

CO.5.   Expertise in digital design and printing. 

7 Course 
Description 

 
Brand Identity Design includes the development of brand 
identity design, theory and practice. A brand is 
represented in a structure of physical tangible things 
which drive the brands acknowledgement. Usually, such 
products should have a clear identity that distinguishes 
them or enables them to stand out of the pack of that on 
the market brands. 
This course focus is on learning brand strategy and what it 
takes to be very unique. By learning how to design 
projects like logos, print & digital advertising, documents, 
business card that promote and reinforce the brand with 
the assistance of multiple graphical application.  

 

8 Outline syllabus CO 
Achievem
ent 

 Unit 1 Introduction to Branding CO1 

1   Introduction to the course, requisites and learning 
methods 

 

 2     Concept of brand merchandise- Use of product design 
to tell a brand’s story   

 

 3     Brand identity & it’s elements, Consumer and their 
needs 

 

 Unit 2 Case study CO1,CO3,
CO2 

1  Identify brand positioning statement   

 2  Study the brand story & storytelling method  

 3   Study the existing brand merchandise & future 
strategies- Build a visual case study 

CO6 
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1 2 - 3 - 2 3 2 1 - 1 1 2 

CO5 2 3 2 3 3 2 1 2 3 3 1 2 3 

CO6 - - - 3 2 - 2 - 2 - 2 3 1 

 
 
Slight (Low) 
2-Moderate (Medium) 
3-Substantial (High) 

 Unit 3 Product & Trend study  CO2,CO3 

1 a. Identify product categories to design- Build a product 
plan 

 

 2 b. Product trend study- build trend report  

 3 c. Product category study- create key design elements 
library 

 

 Unit 4 Design Development CO3,CO4,
CO5 

1  Develop key concepts  

 2  Develop concepts into final designs  

 3  Edit to finalise  

 Unit 5 Finalisation CO4,CO5,
CO6 

1  Format  

 2  Realign   

 3  Edit to compile presentation  

 Mode of 
examination 

Jury/Practical/Viva  

 Weightage 
Distribution 

CA MTE ETE  

60% 0% 40%  

 Text book/s* 
- Creating a Brand Identity: A Guide for Designers 
 

 

 Other 
References 
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School: SAP Batch : 2020-2024  

Program: B.Des Current Academic Year: 2022-2023  

Branch:IPD Semester:6  

1 Course Code PDJ603  

2 Course  Title Manufacturing & Assembly   

3 Credits 3   

4 Contact Hours  
(L-T-P) 

1-1-1  

 Course Status Compulsory  

5 Course Objective 1. The course shall be able to introduce student 

to various kind of assembly systems that are 

prevalent in the industry, e.g- assembly line 

manufacturing. 

2. The course shall aim at developing 

understanding among students about joinery 

techniques employed to join various parts and 

components of products. 

 

 

6 Course Outcomes After completion of this course, students will able to: 
CO.1. Familiar with common industrial assembly systems 
& joinery practises. 
CO.2. Understand of techniques of joinery of components 
to make final products. 
CO3. Understand various manufacturing process of 
products in mega and micro factories.  
CO4. Learn assembly of components of various products 
in Design. 
CO5. Prioritize the processes and assembly to efficiently 
use time and performance. 

 

7 Course Description The course is designed to give students exposure of 
assembly processes & practises and techniques. 
 

 

8 Outline syllabus CO 
Achieve
ment 

 Unit 1 Introduction to Manufacturing processes CO1,CO5 

1 Basic Assembly and the principles   

 2 Heirarchy of assemblage   

 3 Equipment and tools used in  Processes  

 Unit 2 Classification of assembly  CO1,CO2 
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1-Slight (Low) 
2-Moderate (Medium) 
3-Substantial (High) 

 

1 Literature study and their lab application  

 2 Factory visit   

 3 Factory visit complilation report   

 Unit 3 Common industrial challenges and resolution  CO2,CO3 

1 Consumer products    

 2 Heavy machine products  

 3 Presentation   

 Unit 4 Assembly CO1,CO4 

1 Understanding Assembly line   

 2 Processes involved in assembly of small products  

3 Documentation and presentation   

 Unit 5 Compilation and presentation  CO1,CO5 

 1 Compilation and discussion   

 2 Class internal Juries-1   

 3 Class internal Juries-2  

 Mode of 
examination 

Jury/Viva  

 Weightage 
Distribution 

CA MTE ETE  

60% 0% 40% 
 

 

 Text book/s* -  

 Other 
References 

MANUFACTURING PROCESS BY O.P.KHANNA, Design for 
manufacturing and assembly by O.Molloy,S.Tilley and E.A 
warman 
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School: SAP Batch : 2020-2024  

Program: B.Design Current Academic Year:2022-2023  

Branch:Industrial & 
Product Design 

Semester: VI  

1 Course Code PDJ604  

2 Course Title Industrial & product Design studio-V 
 

 

3 Credits 12  

4 Contact Hours  
(L-T-P) 

0-4-8  

 Course Status Compulsory  

5 Course Objective  
1. Student be able to professionally engage themselves 

in designing prime mode of transportation and design 

different types of vehicles, e.g.; bike, car, bus, yacht, 

aeroplane and transportation related solutions. 

2. Individual become capable of reconciling aspects of 

design, strategy, aerodynamics, viability of production 

and aesthetics. The whole type of designer needs to 

have a good awareness of both the product and the 

features the customer is looking for, so that he can have 

a clear view of the relationship between design, 

development, innovation, marketing and trade criteria 

such as the popular trend as well as the economic 

structure against its operation  

 

6 Course Outcomes Afet the completion of the course ,the students would 

be able to :  

CO.1. Learn to describe and draw on insights into 

current experience in the field. Compares to the 

dynamic issues and circumstances found in 

professional practice. 

CO.2. Implement ideas using creative Speech and 

Professional technical skills to overcome the 

company’s planned innovative challenges.. 
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 CO.3. Take evaluations in the field of Transportation 

Design, guided by related technical, social and 

ethical concerns and use  

them to develop a concept for the next level project. 

CO4.  Individual be able to recognise the need for 

further growth of knowledge and skills, and take 

ownership of independent learning. 

CO5. Design the product in entirety with respect to 

design and packaging as well.  

7 Course Description The course is divided into 3 parts in which current 
practice and work-related circumstances are discussed 
through the interpretation, review, discussion and 
experience of the realistic participation in professional 
design context. Practical experience is objectively 
contrasted with the design theory and throughout the 
time the student focus on their experiences. 
Direct mentoring and inspections assist the generation 
at the end of the course of a written report submission. 
In the Transport Design module, instruction focused on 
written assignments directs the student in the process 
of developing a plan for the thesis project. 
 

1. Premature Reflections: 

The First stage consists of developing awareness 

around design practice and understanding it. 

Observations regarding organizational culture, 

personality, processes, tasks and practices 

encountered in the workplaces are collected in a 

written report and used as a personal reflection 

on their contribution to the student’s actual 

creative task during the early stages. 

2. Practice and Theory: 

The student can develop competencies and skills 

during this step of the course by doing design 

research and incorporating more perspectives 

from the course research and from the design 

experience. The consequence is a second piece 

of the reflection to be added to the report. 
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3. Future Practice: 

The final phase of the project is devoted to 

completing the company’s practice work and at 

the same time focusing on the future of the field 

of transportation design and the role of 

designers in the industry and society. In the 

upcoming thesis project, the student’s own 

beliefs and motivation will then help define and 

convey expectation and wishes for both 

professional and relevant growth 

8 Outline syllabus CO 
Achievem
ent 

 Unit 1 Identification of problems and Research CO1,CO2 

1 Complex problems and global research  

 2 Existing issues connected to the product and intangible 
approach 

 

 3 Identifying the niche Area and Design Brief  

 Unit 2 Concept and Visualisation  CO1,CO2 

1 Brainstorming session and Ideation   

 2 Ideation through material application, function and 
viability  

 

 3 Design thinking bubble diagrams  

 Unit 3 Conceptual Development  CO3,CO5 

1 Development of forms and processes   

 2 Material finalisation and technology intervention   

 3 Finalisation of forms and specifications   

 Unit 4 Model making and prototyping  CO1,CO2,
CO3,CO4 

1 Modelling in materials like card board, Foam, MDF etc  

 2 Detailing of Mock-ups and prototyping   

 3 Painting and renderings   

 Unit 5 Finalisation and Presentation  CO1,CO2,
CO4,CO5 

1 Concept sheet with layers of detailing    

 2 Compilation of stories formed during fabrication   

 3 Presentation of  Document along with virtual Model  

 Mode of 
examination 

Jury  
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 Weightage 
Distribution 

CA MTE ETE  

60% 0% 40%  

 Text book/s* -  

 Other 
References 

The design for everyday thing-Don Norman,Design for 
change –Tim Brown 
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School: SAP Batch : 2020-2024 

Program: B.Design Current Academic Year: 2022-2023 

Branch:Common Semester: VI 

1 Course Code PDJ603 

2 Course Title  Applied ergonomics and sensory awareness 

3 Credits 3 

4 Contact Hours  

(L-T-P) 

0-1-2 

 Course Type Compulsory  

5 Course Objective 
1 To make students learn about the ergonomics related to products. 

2 The students will develop a better sense of understanding of 

interaction of humans with machines and how it can be made more 

interactive and easier. 

3 The students shall understand the basics of user interface and 

experience design involved in the field of product design. 

4 To study and understand the relevance of electronics involved in field 

of design.  

6 Course 

Outcomes 

After the completion of the course ,students will be able to : 

CO1    Learn to connect machines with humans more efficiently and productively. 

CO2        Understand the technology involved in the electronics art of the 

technology to create more efficient user experience. 

CO3  Innovate better in the field of interactive digital products 

CO4   Create products more human friendly and intuitive to human nature. 

CO5. Learn and Identify the adaptability of consumers in today’s  social 

environment. 

7 Course 

Description 

The course is intended to give students a glimpse of user interface and user 

experience with the basics of technology involved in creating digital products. 

They shall also be able to understand the ergonomics related in tangible products 

or services.  

 

8 Outline syllabus CO Mapping 
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 Unit 1 Understanding Ergonomics in products CO1,CO2,CO4 

1 Understanding usability of products  

2 Interaction of products with respect to 

interface 

 

3 Exercises on product usability   

 Unit 2 Understanding human Anatomy with respect to 

products 

CO1,CO2 

1 Human anatomy and measurements   

2 Anthropometric study   

3 Understanding human interaction   

 Unit 3 
Case Study -1 

CO1,CO2,CO3 

1 
Taking various products and their analysis 

 

2 Understanding human cognition     

3 Discussion and presentations -1   

 Unit 4 Case Study -2 CO1,CO2,CO3 

A Taking various products and their analysis  

B Relation of products with human anatomy.     

C Discussion and presentations -1    

 Unit 5 Designing a well ergonomic based product regarding a 

problem  

 

CO3,CO4,CO5 

1 Concept and brainstorming   

2 Concept Development   

3 Presentations and Discussions / Internal Jury  



             

U/SAP/B. Design-IPD                                       65 
 
 
 

 Mode of 

examination 

Theory  

 Weightage 

Distribution 

CA MTE ETE  

30% 20% 50%  

 Text book/s* Contemporary ergonomics and human factors-martin 

Anderson, introduction to ergonomics-WHO 

 

 Other References   

 
- 

 
 

1. Slight (Low) 

2. Moderate (Medium) 

3. Substantial (High) 
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School: SAP Batch : 2020-2024  

Program: B.Des Current Academic Year:   

Branch: IPD Semester: VI  

1 Course Code PDJ607  

2 Course  Title Digital - V (Rhino & solid works)  

3 Credits 3  

4 Contact Hours  
(L-T-P) 

0-1-2  

 Course Status Compulsory  

5 Course Objective 1. Interact using terminology relevant to 

product modelling and animation  

2. 2d Splines, shapes and compound objects 

3. Use 3D software to create surface and 

parametric solid models. 

4. Apply maps and materials to 3D models 

and meshes 

5. Simulation and effects 

6. Setup a 3D scene including cameras and 

light 

7. Render 3D scenes and animation 

8. Rendering with vray 

 

6 Course Outcomes After completion of the course , the students will be able 
to: 
CO.1. Learn Advance 3d software like solidworks in 
compliance for Industrial production.  
CO.2. Able to make 3ds of various components of engines 
and arts in sync with manufacturing processes.  
CO.3. Create complex objects and their detailing in 3d 
along with the assembly in solidworks  
CO.4. Integrate different components of products and 
render them in suitable rendering engines. 
CO5. Able to understand the advanced use of the 
advanced tools for better communication.  

 

7 Course Description  
This Program will lead students to 3D modelling and 
animation by addressing parametric assembly modelling, 
time and motion analysis, surface texturing, mapping, 
lighting, colour as necessary when creating computer 
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renders, animation for marketing and manufacturing 
purposes.  
 
 

8 Outline syllabus CO 
Achieve
ment 

 Unit 1 Advanced Modelling in Rhino CO1,CO2 

1 Basic tools for geometric shapes     

 2 Understanding Geometry in Complex forms   

 3 Tools related to revsurf  

 Unit 2 Surface Modelling   CO2,CO4 

1 Surface modelling    

 2 Importance of nurbs modelling and their relevance  

 3 Tools related to complex surfaces.   

 Unit 3 Advanced Modelling  

1 Rendering in Rhino   

 2 Introduction to grass hopper   

 3 Rendering in various contexts  

 Unit 4 Introduction to Solid works CO1, 
CO3,CO5 

1 Basic tools in solid works and geometry   

 2 Assembly of different components   

 3 Colour , texture and compatibility with machines in 
industry.  

 

 Unit 5 Advanced Modelling CO1,CO2
,CO5 

1 Rendering in solidworks   

 2 Introduction to grass hopper   

 3 Rendering in various contexts  

 Mode of 
examination 

Jury/Practical/Viva  

 Weightage 
Distribution 

CA MTE ETE  

60% 0% 40%  

 Text book/s* -  

 Other 
References 

Machine simulating using Solid works-Kuang Huang chang, 
Rhinoceros 3D excercises-sachidanand jha 
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CO2 2 1 - 1 1 - 3 2 -  3 - 1 

CO3 1 1 2 1 1 1 2 1 - 1 - 1 1 

CO4 1 - 1 - 2 3 - 2 1 - 3 - 3 

CO5 2 1 2 1 3 1 - 3 2 2 - 2 2 
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School: SAP Batch : 2020-24 

Program: 
M.Design 

                                                   Current Academic Year: 2020 - 21 

Branch:Common Semester: VI 

1 Course Code  IDJ601 

2 Course  Title  Research & Methodology 

3 Credits 4 

4 Contact 
Hours  
(L-T-P) 

0-2-2 

 Course Type Compulsory  

5 Course 
Objective 

The focus of this course is not on mastery of statistics but on the ability 
to use research in the Design environment.  

6 Course 
Outcomes 

After completion of this course, student will able to: 
CO1:Develop  a hypothesis, a research problem and related questions 
CO2: Frame the problem with the correct research methodology  
CO3:Collect accurate data to addresses the research problem  
CO4: Use the data to make decisions  
CO5: Create a effective research proposals  
CO6: analyse the data collected from various sources. 

7 Course 
Description 

To develop an understanding among students about an overview of the 
important concepts of research design, data collection, statistical and 
interpretative analysis, and final report presentation. 

8 Outline syllabus CO Mapping 

 Unit 1 INTRODUCTION CO1, CO2  

A Foundations of Research: Meaning, Objectives, 
Motivation, Utility 

 

B Concept of theory, empiricism, deductive and 
inductive theory 

 

C Characteristics of scientific method – 
Understanding the language of research – 
Concept, Construct, Definition, Variable. Research 
Process  

 

 Unit 2 PROBLEM IDENTIFICATION AND HYPOTHESIS 
GENERATION 

CO1, CO3 

A Problem Identification & Formulation and 
Measurement Issues 

 

B Hypothesis – Qualities of a good Hypothesis –Null 
Hypothesis & Alternative Hypothesis. 

 

C Hypothesis Testing – Logic & Importance  
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 Unit 3 RESEARCH DESIGN CO2,CO3,CO4,CO5, 

A Research Design: Concept and Importance in 
Research – Features of a good research design  
 

 

B Exploratory Research Design – concept, types and 
uses, Descriptive Research Designs – concept, types 
and uses. Experimental Design: Concept of 
Independent & Dependent variables.  

 

C Qualitative and Quantitative Research: Qualitative 
research – Quantitative research – Concept of 
measurement, causality, generalization, replication 
and  Merging the two approaches. 

 

 Unit 4 SAMPLING CO2,CO3 
CO4,CO5,CO6 

A Measurement: Concept of measurement– what is 
measured? Problems in measurement in research – 
Validity and Reliability and Levels of measurement 
– Nominal, Ordinal, Interval, Ratio. 

 

B Sampling: Concepts of Statistical Population, 
Sample, Sampling Frame, Sampling Error, Sample 
Size, Non Response. Characteristics of a good 
sample. Probability Sample – Simple Random 
Sample, Systematic Sample, Stratified Random 
Sample & Multi-stage sampling 

 

C Determining size of the sample – Practical 
considerations in sampling and sample size 

 

 Unit 5 DATA ANALYSIS AND INTERPRITATION CO3,CO4, 
CO5,CO6 

A Data Analysis: Data Preparation – Univariate 
analysis (frequency tables, bar charts, pie charts, 
percentages 

 

B Bivariate Analysis – Cross tabulations and Chi-
square test including testing hypothesis of 
association. 

 

C Interpretation of Data and Report  Writing – 
Layout of a Research Paper,  Ethical issues related 
to publishing, Plagiarism and Self-Plagiarism and  
Effective report writing. 

 

 Mode of 
examination 

Jury  

 Weightage 
Distribution 

CA MTE ETE  

60%  40%  
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 Text book/s* 1.Research Methodology – C. R. Kothari 
2. Business Research Methods – Donald Cooper & 
Pamela Schindler, TMGH, 9th edition. 
3. Business Research Methods – Alan Bryman & 
Emma Bell, Oxford University Press.  

 

 Other 
References 

  

 

 
POs 
COs 

PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PSO1 PSO2 PSO3 PSO4 

CO1 2 3 - 3 - 2 2 - 2 3 2 3 3 

CO2 3 - 3 - 2 2 1 - 3 2 3 2 2 

CO3 2 3 - 3 - 2 2 1 - 3 2 - 2 

CO4 1 2 3 - 2 2 1 - 3 2 3 2 2 

CO5 3 2 2 - 2 2 1 - 2 - 2 2 1 

CO6 - 2 2 1 - 2 2 1 - 2 2 3 - 

 
1-Slight (Low)  
2-Moderate (Medium) 
3-Substantial (High) 
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SEMESTER VII 
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Branch: IPD Semester:VII  

1 Course Code TIP701  

2 Course Title Intellectual Property Rights  

3 Credits 3  

4 Contact Hours  
(L-T-P) 

3-0-0  

 Course Status Compulsory  

5 Course Objective 1. Introducing important aspects of intellectual 

property rights to students who will pay a key role 

in the creation and development of creative 

industrial projects. 

2. Spread patent information, patent laws in India 

and overseas, and details of registration. 

3. Publicizing information about copy rights and their 

associated rights and aspects of registration. 

4. Propagating data on trademarks and elements with 

registration. 

5. Collate technical understanding on design, regional 

acknowledgement, new design protection and ways of 

registration. 

6. Latest trends in IPR and Government measures to 

promote IPR. 

 

6 Course 
Outcomes 

After completion of this course, student will able to: 
CO.1. Understand the basic Concept of Intellectual 
Property Right 
CO2: Criteria for obtaining patent & elements of 
patentability (Novelty, Inventive steps, Utility) 
CO3: Copyright Registration methods & Nature of 
Copyright (Sentence construction, Creative work) 
CO4: Concept of trademark (Various types of tags, brand 
names, badges, signature, logo, product mark, recognition 
tags)  
CO5: Understand the Industrial Application (Non 
patentable subjects, Eligibility to patent). 
CO6: Process of patenting and acts involved (sanctions & 
Penalties Copyright procedure). 

 

7 Course 
Description 

 
This program covers the legal strategy relevant to 
intellectual property and innovation for early stage Design 
project. The development cycle of the Design start-ups 
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from invention and early evaluation, through incorporation 
and product creation, across production and massive 
funding. 
The structure for evaluating the legal strategy of 
intellectual property and innovation behind the 
development and implementation of a successful & 
quantifiable business plan. Via this approach, this program 
will clearly provide a summary of multiple areas 
substantive law, that include patent, copyright, trademark, 
trade secret, contract, competition, marketing, 
advertisement, incorporation and capital. This program 
aims to define and examine the technical information that 
is used to protect and create open standards.  
 

8 Outline syllabus CO 
Achievem
ent 

 Unit 1 Introduction to IPR CO3 

1 Copyrights , patents , ID rights   

 2 Differences and similarities   

 3 Applications  

 Unit 2 Understanding Design protection   CO2 

1 IPR famous cases and conflicts   

 2 To write the cases technically  

 3 Design Rights  

 Unit 3 Understanding Trademarks   

1 Relevance of trademarks    

 2 Usage and its limitations   

 3 Presentations and Discussions   

 Unit 4 Famous cases and suites  CO1,CO2 

1 Yamaha and TVS IPR Case  

 2 Apple and Samsung case  

 3 Comparison and discussion   

 Unit 5 Possibilities in IPR CO4, 
CO5,CO6 

1 Patenting process  

 2 Filing in IPR  

 3 Formalities, requirements and costing involved  

 Mode of 
examination 

Theory  

 CA MTE ETE  
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POs 
COs 

PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PSO1 PSO2 PSO3 PSO4 

CO1 1 1 2 2 1 3 1 1 2 1 - 2 2 

CO2 3 1 - - 1 1 2 1 1 - - 2 3 

CO3 1 2 3 1 2 - 3 - - 1 1 1 2 

CO4 2 1 1 2 1 - 1 2 3 1 1 2 2 

CO5 1 2 3 1 3 - 1 - 3 - - 1 3 

CO6 3 2 2 1 - 2 2 3 - 3 2 2 1 

1-Slight (Low)  
2-Moderate (Medium) 
3-Substantial (High) 

  

Weightage 
Distribution 

30% 20% 50%  

 Text book/s* -  

 Other 
References 

Intellectual Propert Rights in India-Lexis Nexis   
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Batch : 2020-2024  

Program: B.Des Current Academic Year: 2021  

Branch:IPD Semester: VII  

1 Course Code   

2 Course  Title Indian Arts and Crafts in Design Industry  

3 Credits 3   

4 Contact Hours  
(L-T-P) 

0-1-2  

 Course Status Compulsory  

5 Course Objective  
1-This course is to develop to engage students 

of design in uplifting Indian arts and crafts. 

2-The course aims to help the diminishing art 

and Craft Industry by successful collaboration 

of Designers with the craftsmen of the country 

3-The course aims create a win-win situation 

for both the designers and Craftsmen for their 

sustenance and bring life back to the old 

traditional craft sector of the country 

 

6 Course Outcomes The students will be able to: 
CO.1.Gather various old traditional crafts of 
the country and interact with them, their 
lifestyle and skills they possess.   
CO.2.Collaborate with the craftsmen and 
utilize their untapped skills for creating 
products catering to modern world 
problems.  
CO.3. Understand existing businesses and 
their successful operation  which are 
engaged with the craft sector of the country 
CO.4 Intervene in various craft sectors as per 
their capabilities and enhance their craft 
skills, process or production.  
CO.5.Uplift crafts as a business and tradition 
and help the society at large to sustain the 
diminishing craft sector  
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CO.6.Create a successful business model for 
craftsmen and espouse them to scale the 
businesses.  

7 Course Description  
The course is designed to bring in senses of 
responsibility in the students design to uplift 
the craft industry and collaborate with the 
craft industry to solve real life modern 
problems 

 

8 Outline syllabus CO 
Achievement 

 Unit 1 Introduction to Arts, Craft and Tradition CO1 

A Learning Traditional Art forms and Crafts  

 B Understanding arts and history associated with it   

 C Documentation of arts and tradition as art of the 
culture 

 

 Unit 2 Understanding craftsmen, craft, skills and Lifestyle CO1,CO2 

A Documentation of Crafts and Identifying Areas of 
Intervention for Designers 

 

 B Understanding skills and the process.   

 C Understanding Lifestyle of Craftsmen and their 
potential and Limitations  

 

 Unit 3 The Design Intervention. CO3,CO4 

A Documentation of possible areas of Intervention    

 B Brainstorming over skills, process, production  etc   

 C Identifying the Niche and brainstorm over ideas and 
plan 

 

 Unit 4 Design and Development and market strategy.  CO6 

A Development of Design, products or range  

 B Understanding Audience, Market and range  

 C Developing a market strategy and area of expertise.   

 Unit 5 Sales, Marketing and Sustainable system  CO5,CO6 

A Learns all the other aspects to launch, market and creating 
a sustainable business around it.  

 

 B Creating a platform or system of Design, production, 
market and logistics.  

 

 C Learning Automation In business and creative Industry  
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 Mode of 
examination 

Jury /Viva  

 Weightage 
Distribution 

CA MTE ETE  

60% 0% 40%  

 Text book/s* -  

 Other 
References 

Exploring the Craft tradition of India ,Handbook of Indian Art 
–E.B Havell 
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CO5 - - - - 2 - - 1 2 1 1 3 3 

CO6 - - 3 - 1 - - 1 3 1 2 3 3 
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School: SAP Batch : 2020-2024 
 

 

Program: B.Design Current Academic Year: 2023-2024  

Branch: Industrial & 
Product Design 

Semester :VII  

1 Course Code PDJ702  

2 Course  Title Industrial & product Design studio-VI (Product)  

3 Credits 12  

4 Contact Hours  
(L-T-P) 

0-4-8  

 Course Status Compulsory  

5 Course Objective  
1. The students shall be able to gather real life issues 

and problems existed in the society and research 

on its viability and need for intervention. 

2. It has been objectified to make students take 

projects and make them understand the complete 

processes from the basic sketch to the final 

prototype. 

3. Critical analysis of the need for their product and 

current trend waving across the market. 

4. Learn the documentation of the complete process 

and learn presentation techniques to pitch their 

ideas to the potential companies and clients. 

5. Harmonize product design by digital interfaces. 

 

6 Course Outcomes After the completion of the course ,the students will be  
CO.1. Research on real life problems and their 
documentation.  
CO.2. Explore innovative solutions for the products 
relevant to industries  
CO.3. stylise the existing products with respect to brand 
guidelines and their design elements.  
CO.4 Real problem solving on real time based projects. 
CO.5 Able to practically simulate in the research 
mapping to filter out the commercial product. 
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7 Course Description  
The course is designed to make students research for 
issues and problems about the society and do a problem 
solving with their analytical and out of the box thinking. 
It will include various brainstorming sessions to bring 
crazy ideas and then turn them into sensible products 
with various developments to it.  

 

8 Outline syllabus CO 
Achievem
ent 

 Unit 1 Identification of problems and Research CO1, CO2 

1 Researching on problems and issues  

 2 Background of the relevant field  

 3 Identifying the niche Area and Design Brief  

 Unit 2 Concept and Visualisation  CO1, CO2 

1 Brainstorming session and Ideation   

 2 Ideation through sketching and Modelling   

 3 Design Thinking Exercises  

 Unit 3 Conceptual Development  CO2,CO3 

1 Development of forms and processes   

 2 Material finalisation and technology intervention   

 3 Finalisation of forms and specifications   

 Unit 4 Model making and prototyping  CO1, 
CO2,CO3,
CO4 

1 Modelling in foam   

 2 Detailing of Mock-ups and prototyping   

 3 Painting and renderings   

 Unit 5 Finalisation and Presentation  CO1, CO5 

1 Detailing in presentation   

 2 Compiling all the nuances   

 3 Presentation of  data equipped in different soft wares  

 Mode of 
examination 

Jury  

 Weightage 
Distribution 

CA MTE ETE  

60% 0% 40%  

 Text book/s* -  

 Other 
References 

Change with Design –Tim Brown,  
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CO5 3 - 1 2 2 1 1 - 1 3 - - 2 

 
 
1-Slight (Low) 
2-Moderate (Medium) 
3-Substantial (High) 
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School: SAP Batch : 2020-24  

Program: B.Design Current Academic Year:  2019-20  

Branch: IPD Semester: VII  

1 Course Code JIP711  

2 Course  Title Portfolio  

3 Credits 3  

4 Contact Hours  
(L-T-P) 

 3(0-1-2 )  

 Course Status Compulsory  

5 Course Objective The subject aims to develop contemporary portfolio 
practices and enables students to create portfolios 
that serve as both evolving collections of creative 
solutions to design problems and evidence of their 
abilities to visually relay messages. It teaches to how 
to create not just a collection of design work but a 
unique marketing tool for a successful design career. 

 

6 Course Outcomes After completion of this course, student will able to: 
CO1: Understand the methods to present their 
designs, skill sets, and creativity 
CO2: Focus on both Logical and Creative Design 
Solutions 
CO3: Develop a Portfolio including entire concept 
and final design 
CO4: Familiarize with different Layouts , and other 
methods of presentation in detail as per the Industry 
standards 
CO5: Present the work in a systematic, sequential 
and logical manner. 

 

7 Course Description This course will introduce the students with various 
techniques of presenting their works from concept 
to Finished Products. 

 

8 Outline syllabus CO 
Achievement 

 Unit 1 The Portfolio : Introduction  

  1a.Understanding the meaning and Need of Portfolio 
Development 

CO1 

  1b.The Design Sketch: Exploring the History of Style CO1 

  1c.Collection of works done in previous years CO1 

 Unit 2 Organizing and Content Development   

 2a.Building up a Profile/Resume based on your skill 
and current market trends 

CO1 
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  2b.Curation of Works and creating Storage Bank to 
support the Portfolio development 

CO2 

  2c.The Design Journal to well keep the works of the 
past and support Portfolio Development 

CO2 

 Unit 3 Understanding the Market/Customer  

 3a. The need of developing a portfolio as per the 
customer choices 

CO2 

  3b. Understanding the identity and the related need 
of the company  

CO2 

  3c. Analyzing the classified products CO2 

 Unit 4  Technical Drawings and Finishes  

 4a. Presentation Boards and Design Concepts & 
Solutions 

CO3,co5 

  4b.Compiling the raw concepts and exploration  CO3 

  4c. Creating Flat Sketches and Specs CO1, CO3 

 Unit 5 Presentation & Layouts  

 Layouting of portfolio and also in Digital format for 
devices 

CO4 

  5b.Understanding Platforms to showcase works  CO4 

  5c.The Portfolio Projects CO4,CO5 

 Mode of 
examination 

  

 Weight age 
Distribution 

CA MTE ETE  

60% 0% 40%  

 Text book/s*   

 Other 
References 

1.   

POs 
COs 

PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PSO1 PSO2 PSO3 PSO4 

CO1 2 1 2 2 1 1 2 1 3 2 1 2 2 

CO2 3 1 1 2 3 - 2 2 1 1 2 2 3 

CO3 3 2 3 1 1 3 3 1 1 3 2 1 2 

CO4 2 2 1 2 1 1 1 2 3 1 2 2 2 

CO5 - - 1 - 1 1 1 3 1 1 - 1 2 

1-Slight (Low)  
2-Moderate (Medium) 
3-Substantial (High) 
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School: SAP Batch : 2020-24 

Program:  
B. Design 

Current Academic Year: 2020-21 

Branch:  Common Semester: VII 

1 Course Code JIP710 

2 Course  Title Dissertation 

3 Credits 6 

4 Contact 
Hours  
(L-T-P) 

0-2-4 
  

 Course Type Compulsory  

5 Course 
Objective 

The need of this supplementary subject is to make the students to do 
the research work lingering about the Practices, technology, Traits and 
works of the interior designers practicing India and abroad. 

• To stimulate art appreciation and development of aesthetic 

sense. 

• To introduce vernacular art and craft forms. 

• To introduce a sense of exploration, research and 

documentation. 

6 Course 
Outcomes 

After completion of this course, student will able to: 
CO1: Develop a hypothesis, a research problem and related questions  
CO2: Frame the problem with the correct research methodology  
CO3: Collect accurate data to addresses the research problem  
CO4: Use the data to make decisions  
CO5: Create an effective research proposals 
CO6: Evaluating the issues of lighting in a particular space. 

7 Course 
Description 

Students have the flexibility to choose from a wide range of topics that 
may be historic or contemporary. 
The Topics to be taken will be from the following Field:- 

• Particular Art / Craft form belonging to a specific region / period. 

• School of thought in India/ abroad. 

• The effect of artwork in the interior of any real Project.  

• Any Art Movement and its effects on interior design of then era.  

• Effect of any new design and its interior in any old campus (i.e. a 

new coffee house in Sharda campus)  

• Viability study of any new technology on interiors (i.e. 

naturalistic lighting for user wellbeing) 

• Analysis of different interior styles/ theme on a single Project 

(i.e. Fast Casual, Family Style, Fine Dining, Café or Bistro, Fast 
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Food, Food Truck, Restaurant Buffet, Pop-Up Restaurant styles/ 

design themes and analysis of the overall final look of the 

restaurant) 

• Research works about any practicing interior designer’s life, 

works and philosophy.  

• Research about the relation of the different performing art 

forms and their relations/ effects on interior design (i.e. 

Choreography and interior design; using performance 

terminology to describe interior experience.) 

8 Outline syllabus CO Mapping 

 Unit 1 INTRODUCTION CO1, CO2  

A Foundations of Dissertation: Meaning, Objectives, 
Motivation, Utility 

 

B Need of the Dissertation   

C Characteristics of scientific method for 
dissertation– Understanding the language of 
dissertation research – Concept, Construct, 
Definition, Variable. Research Process  

 

 Unit 2 PROBLEM IDENTIFICATION AND HYPOTHESIS 
GENERATION 

CO1, CO3 

A Problem Identification & Formulation and Issues  

B Study identification or Hypothesis   

C Study/ Hypothesis Testing – Logic  & Importance  

 Unit 3 APPROVAL OF THE DISSERTATION TOPIC CO2,CO3,CO4,CO5, 

A Identification of the area of study.   

B Studying and data collection of various aspects of 
the dissertation study.  

 

C Collected data analysis for the sake of dissertation 
topic approval 

 

 Unit 4 FRAMING THE DISSERTATION/ PREPARATION OF 
REPORT 

CO2,CO3 
CO4,CO5,CO6 

A Framing the Dissertation Chapters   

B Identifying the chapters of study  

C Study the different styles of Report Writing – APA 
Style, Chicago Style etc. 
Referencing and bibliography 
Footnotes and citations 

 

 Unit 5 DATA ANALYSIS AND INTERPRITATION 
DISSERTATION CONCLUSION 

CO3,CO4, 
CO5,CO6 
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A Finalization of Data Analysis: Data Preparation – 
for putting these in the dissertation report 

 

B Bivariate Analysis – Cross tabulations and Chi-
square test including testing hypothesis of 
dissertation.  

 

C Interpretation of hypothesis and conclusion 
through Effective report writing. 

 

 Mode of 
examination 

Viva voce   

 Weightage 
Distribution 

CA MTE ETE  

30% 20% 50%  

 Text book/s* 1. Research Methodology – C.R. Kothari 
2. Business Research Methods – Donald Cooper & 
Pamela Schindler, TMGH, 9th edition. 
3. Business Research Methods – Alan Bryman & 
Emma Bell, Oxford University Press.  

 

 Other 
References 

  

 
 

 
 
 
 

 
 

 
 
 
 
 

1-Slight (Low)  
2-Moderate (Medium) 
3-Substantial (High) 

 

POs 
COs 

PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PSO1 PSO2 PSO3 PSO4 

CO1 2 3  3  2 2  2 3 2 3 3 

CO2 3  3  2 2 1  3 2 3 2 2 

CO3 2 3  3  2 2 1  3 2 - 2 

CO4 1 2 3  2 2 1  3 2 3 2 2 

CO5 3 2 2  2 2 1  2  2 2 1 

CO6  2 2 1  2 2 1  2 2 3  
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SEMESTER VIII 
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School: SAP Batch : 2020-2024 

Program: 
B.DESIGN 

Current Academic Year: 2020 

Branch: Interior 
Design 

Semester: VIII 

1 Course Code PDJ801 

2 Course  Title Graduation Project  

3 Credits 12 

4 Contact 
Hours  
(L-T-P) 

0-4-8 

 Course Type Compulsory 

5 Course 
Objective 

To provides student the opportunity to propose and manage a faculty 
approved self-initiated design project with appropriate focus, inquiry, 
documentation, execution and presentation 

6 Course 
Outcomes 

The student will be able to : 
CO1. Understand the complete an in-depth conceptualization and 
presentation. 
CO2.Learn a comprehensive understanding of developing design and 
whole design process involves. 
CO3.. Learn research methods, innovation, code compliance, 
sustainability, services & Estimation etc. 
CO4. Will be able to Gauge and imbibe the prevalent trends and 
forecast  
CO5. Understand the complexity and coordination between Concept & Final 
presentation. 

7 Course 
Description 

Students in this course advance their design skills to meet the challenge 
of a complex project. Selecting both client and project, students 
complete an in-depth precedent study, code and building analysis, user 
assessment, programming, conceptualization and presentation. 

8 Outline syllabus CO Mapping 

 Unit 1 Design Brief CO1,CO2 

A Introduction to the project along with preparation 
of its requirements and related components, user 
preferences, user profile 

 

B Preparation of requirements in terms of product 
market parameters  

 

C Identification of the need of the project, its 
benefits and expected outcomes for laying a better 
foundation of forthcoming projects of similar 
nature 

 

 Unit 2 Research/Case study/Forecast/Product analysis CO1,CO2 
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A Investigation of the topic-related information, 
technical terminology, guidelines, learning from 
the past trends and forecasting the futuristic 
approach 

 

B Study of existing subject-related projects, their 
shortcomings, potentials, area programs etc. For 
formation of a more sound itinerary for the new 
project  

 

C Examining the Product area, its 
competition,differentian in design and market 

 

 Unit 3 Conceptual design CO1,CO2,CO3 

A Spatial planning and zoning for a better 
understanding of inter-connection of spaces 

 

B Working out the functional aspects, circulation, 
overall flow of activities from the entrance to all 
the connected spaces, directly or indirectly 

 

C Figurative planning showing basic components of 
design and preliminary specifications. 

 

 Unit 4 Design Development CO1,CO2,CO3,CO4 

A Detailed plans with worked out specifications, 
material with dimensions 

 

B Plans of various services such electrical, plumbing, 
RCPs, lighting design, HVAC etc. 

 

C Estimation of the project.  

 Unit 5 Final presentation CO1,CO2, 
CO3,CO4 

A Presentation design drawings with colour codes, 
complete with relevant textures, hatch, line 
weights, dimensions and nomenclature 

 

B Three dimensional views of spaces and well-
rendered elevations, sections and other relevant 
drawings. 

 

C Three-dimensional model, physical or virtual, 
showing overall flow explaining entire design 
scheme in detail 

 

 Mode of 
examination 

Jury  

 Weightage 
Distribution 

CA MTE ETE  

60% 0% 40%  

 Text book/s*   
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 Other 
References 

  

    

    

POs 
COs 

PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PSO1 PSO2 PSO3 PSO4 

CO1 2 1 2 2 1 1 2 1 3 2 1 2 2 

CO2 3 1 1 2 3 - 2 2 1 1 2 2 3 

CO3 3 2 3 - 1 3 3 1 1 3 2 1 2 

CO4 2 2 1 2 1 1 1 2 3 1 2 2 2 

CO5 1 3 2 3 2 - 2 1 2 3 - 2 - 
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School: SAP Batch : 2020-2024  

Program: B.Design Current Academic Year: 2023-2024  

Branch: Industrial & 
Product Design 

Semester :VIII  

1 Course Code PDJ802  

2 Course  Title INTERNSHIP  

3 Credits 10 (NGPA)  

4 Contact Hours  
(L-T-P) 

0-2-8  

 Course Status Compulsory  

5 Course Objective  
1. To get an industry and market exposure. 
2. To become industry oriented and learn to work 
under peer pressure of deadline and quality work. 
3. Develop the entrepreneur skills 

 

6 Course Outcomes The students will be able to  

CO.1. Work under real life projects with existing design 

companies.  

CO.2. Explain the importance of product creation and 

plans and use a more conventional methods of 

handling concepts and criteria, use creative 

sketching tactics to convey ideas, schedule, 

execute and present a design project. 

 CO.3. Involved in the entire process for initiation to the 

execution of the projects.  

CO4. Get real time exposure from the industry. 

CO5.  Understand the detailing art of the projects along 

with the entrepreurship skills.  

 

 

7 Course Description  
The course is designed to make students research for 
issues and problems about the society and do a problem 
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1-Slight (Low) 
2-Moderate (Medium) 
3-Substantial (High) 

solving with their analytical and out of the box thinking. 
It will include various brainstorming sessions to bring 
crazy ideas and then turn them into sensible products 
with various developments to it.  
 

8 Outline syllabus CO 
Achievem
ent 

 Unit 1 Internship  CO1, 
CO2, 
CO3, CO4 

Unit 2 Internship   

 Unit 3 Internship   

 Unit 4 Internship   

 Unit 5 Internship report  

   

 Mode of 
examination 

Jury  

 Weightage 
Distribution 

CA MTE ETE  

  60% 0% 40%  

Text book/s* -  

 Other 
References 

  

POs 
COs 

PO1 PO2 PO3 PO4 PO5 PO6 PO7 PO8 PO9 PSO 1 PSO 2 PSO 3 PSO 4 

CO1 - - 2 2 1 2 3 2 3 3 3 3 3 

CO2 - - 2 2 2  3 2 2 3 2 3 3 

CO3 - 2 1 2 2 2 - - 3 2 3 2 2 

CO4  1 3  1 2   3 1 2 1 1 

CO5 - 2 2 2 2  3 2 2 3 2 3 2 
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